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Cyne: 


To All Our Friends in display: 


THANK 
YOU 


for the Wondertul Reception 
you have given our 1960 
Christmas Line. 


While we're preparing your 
glamorous Holiday Trims for 
shipment, our best Valentine 
and Spring Lines yet are 
being photographed to show 
to you... Look for your 
SCHACK representative in 
October. 


thik INCORPORATED 2516 WEST ARMITAGE AVE. ° CHICAGO 47, ILL. 








Good spice for little price to pep up your interior 


#888 | 
SANTA CLAUS COMURA 
Vertical design, 24° x 72 


STeolalioMmale} o} oli hamel-laelgehi-t Mmiols 
the holidays. Children and 
adults alike will feel the gay- 
ety of Christmas when they 
see this lively picture in your 
store—on your pillars, doors, 
walls or made into a screen. 
malhicteMelMil-toh Amelie tele: 


in seven bright traditional 


Gi atiiilekmeaclielay 
Price each $6.45 
#8881 and #8882 
$11.95 pair 


1931-1960 


bite 


p: 


OCTOBER, 1960 


#5845 
TWELVE BELL CLUSTER 
58” long and 24” wide 


A lot of coverage at little price. 
White vacuum-formed plastic bells 
Tame meleri(-iemeeluloli-t(- Malle ia-1-11mels 
ato Malelolour Molle oli miiltil-temelglor 
ments. A beautiful post drop which 
can be easily redone with white 
alolelolsl Mmelale Mol aelile {Mollet tioliil MR lels 
oldlololm olaelulelilouls 


Price each $20.95 or $209.50 doz. 
a Abislelth mel sslonaal-tahe; 


$15.95 or $159.50 doz. 


Please specify ribbon color preference 


and windows for the holidays. 


. 
”~ 
iy. A 


. a 


#8882 


SANTA CLAUS COMURA 
alelardelaliol mel -tilols 
24° 27a 


Santa poses for a 
close-up while deco- 
oh ilileMoMNeloh Muilolilolohy 
party. Here is inex- 
pensive coverage for 
back walls, over ele- 
Zo hiole Melle Mm ol-lalul 31-13 
decor. If mounted on 
Aeliloleloige MEolileMaltiile B 
alt Mmolilelauillale Mm olla itig- 
can be used year 


-after year. Printed in 


seven beautiful oil 
colors on 
aeluitigemiiela @ 
Price each $6.45 - LY R 
#8882 and #8881 wee | 
$1 1.95 pair 


heavy 


VACUUM-FORMED PLASTIC WATCH—on eye catching unit with silk-screened 

face in two shades of green and red on white, framed in gold plate. 

The time-piece is 17 in. in diameter and comes with 6 feet of plastic 

interlocking chain. 

#5436 Watch and Chain 
(without ribbon bow) 


$12.95 each; $129.50 dozen 


2-in. gold plated Roman letters 
4-in. gold plated Roman letters 


“a 7 ASALLE SHO 


€ e, “-» 4 é > oe 


se LOm-telaa 








#5523 VICTORIAN COPY PLAQUE 
ee ae x 10'A” 
A handsome, lightweight, vacuum-formed plastic name plaque from 
elAMmel(o Mn Iloke (ola MM mol IC METI iltt-l-1lile MM ololoh MMOL {MR ol @imol-Jolola ll -lillel Mel 
window identification with WLS plastic Roman letters. 
Plain white $18.75 each; $187.50 dozen. 
White and flocked a color . $24.95 each; $249.50 dozen. 
WLS eight-inch Roman Letters $.75 ea. 
WLS four-inch Roman Letters $.38 ea. 


overall size; 84 copy space, 52” 


-STENSGAARD -- dais bs sbtome'st 


AND ASSOCIATES, 


ICAGO 7, ILLINOIS 


INC. 








VOLUME 77 


Editor's Comment 


OCTOBER, 1960 


CONTENTS 


NUMBER 4 


New Motivation Sparks Bon Marche Christmas Displays 
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Manhattan Goes Back-to-School 
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THE COVER 


In natural color you see the Christmas 
Castle that graced the corner of Stix, 
Baer & Fuller, St. Louis, last holiday 
season . . . More about this display 
that attracted almost a quarter million 
walk-through spectators and the collabo- 
ration of displav department, local 
studio and national manufacturer begins 
on page 28 .. . Gerry Satterlee is dis- 
play director. 


* 
OUR NEXT ISSUE 


The November issue will be our spe- 
cial Salute to the Pacific Coast States 
and will cover the broad panorama of 
store window and interior display of Cal- 
ifornia, Oregon, Washington, Alaska and 
Hawaii... All this is additional to our 
regular editorial features, idea-packed 
sketches and articles . . . in the Novem- 
ber issue out October 20. 


e 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
Paul T. Knapp, Editor 
R. James Shriver, Advertising Manager 
Richard Link, Production Manager 


Eastern Office 
Homer Guck, 156 Fifth Ave., New York 
10, N. Y. Phone CHelsea 2-3714. 
Western Office 
Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone TRiangle 7-7556. 


* 
Member 


MM) 


National 
Association of 
Display Industries 
Ps bt a 


: GT 


"Toua®” 

Audit Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 





Anticipating 
the trend 
Mary Brosnan mannequins revive ““Ihe Look of the 309°? Foreshadowing Fall fashions. late July 


windows of B. Altman & Co., New York, featured Mary Brosnan’s shingle-bobbed mannequins wearing the Look of the 30s. “Their eyes 
had the haunted shadows of Van Dongen portraits” comments columnist Lester Gaba, “busts are flatter... poses obviously inspired by early 
Joan Crawford opuses—with hands on hips and pinkies extended.” Even before Paris couturiers and American designers (Galanos, Norman 
Norell) decided to bring back the Look of the 30s, Mary had mannequins ready to wear their clothes. This alertness is typical. It helps explain 
why you see more Mary Brosnan mannequins more often in more windows and on more floors of more stores than any other mannequins 


made. DB. G. Williams Umc.., 498 Seventh Avenue, New York 18. Mary Brosnan mannequins, Durabelle mannequins, Patina forms, 
Lumilite displayers, imaginative novelties. 





EXHOOTIVE OFF 
ii PIR TH AVE 
gh Nev 
ore aoe 
Vics PxEeIparrT 
Mr. S. Freund 
c/o Decorative Plant 


136 West 24th Street 


N 
1 jo 
New York, New York nderfu for 


Deer Mr. Freund: 


It is only fit and proper that we should ~ess along t 
you some of the praise and enthuastic applause which 
has greeted the Christmas display on the front of our 
building which was executed by you, 


This display has caused more favorable comment than 
any we have done in a lonrc time. Congratulations to 
you and your staff, 





CHa, 


DS Ar ill ve Plain i 


136 WEST 24th STREET, NEW YORK, N. Y. 
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WIN tHe FIGHT FOR ATTENTION 


©) O 
ADJUSTABLE Swivelier adjustable 
UNI 
For 200 Watt PAR-46 “CHANNELITES”’ 
and 300 Watt PAR-56 


Lamps 





for ATTACHMENT TO WIREMOLD or CURTISTRIP RACEWAY‘ 





Write for details 


| provide QUICK, ECONOMICAL FLEXIBILITY of lighting set-ups 


Insure dramatic, attention-getting lighting for every display, every window in your 
store. Whether you're redecorating your entire store or require new lighting for new 


display areas — SWIVELIER ‘‘CHANNELITES" are for you! Check your 


electrical supply source or write us for full information. 
CATALINA 4 7 





HUNDREDS OF OTHER ADJUSTABLE 
SWIVELIER LIGHTING UNITS 
AND ACCESSORIES... 


Send for Complete FREE Catalog. 


COMPANY 
INC. 


New York Showroom 
30 IRVING PLACE, NEW YORK 3, N.Y. 
MAIN OFFICE AND PLANT: NANUET, NEW YORK 


3 
; 


TRADEMARK PY) 2 @@1@) 828 





BRILLIAN 


TARNIS 
PROOF 





DISPLAY 





with the finest! 


SthaAve at 58th ST NEW YORK IQ 


ON THE PLAZA 


Veda's romantic 


SOUTHERN BELLES 














You, too, can step up to Bergdorf fashion - alertness 
and be “first with the finest!” Choose shapely 
Southern Belle mannequins for your next important 
fashion presentations... their vibrant beauty and the 


way they wear clothes will win your heart and win 


praise for your astuteness in choosing them! Vee 


Write today or phone Veda, our fashion coordinator, in Saint Louis (GArfield 1-2170) for photo- 
graphs ..or to place sample order... of the new Southern Belles as selected by Bergdorf Goodman. 


In New York, visit our showrooms at 11 West 42nd Street to see the new Southern Belles 
and meet our Consultant, Ed Cranston... or telephone him at LOngacre 5-6610. 


beau monde 


Mannequin Division, American Fixtures Inc., Saint Louis 3, Missouri 
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*METALLIC FOIL PAPERS & RIBBONS 


Bright Silver, Satin Silver, Bright Gold, Satin Gold, Red, Midnite Biue, Ceris« 
Ice Pink, Emerald Green, Chartreuse, Rose Pink, Bermuda Blue, Satin Aqua 
4tt. x 2 $1.50 rol! 100 tt. x 26’ $5.50 roll 


300 ft. x 26” $15.00 ro}! 
*Write for free sample booklet, including fancy patterns. 


SATIN RIBBONS METALLIC NON-TARNISH METALLIC GOLD OR SILVER 
(All Colors) 100 yd. roll TINSEL RIBBON ROPE AND TASSELS 


. » Se 
~ » "O° a” , $1.75 | Beautiful Metallic Threads give a soft 
No. 9114” 2.75 -5—%” 50yd. 2.50 

yd, roll 000 yds. ; YA" 2: 2.00 tassels and roping. Excellent for tie 
4x } 234” , brs a ! backs on drapes or almost any rich or 


unusual dramatic effect 


and luxurious draping effect to these 


Dia. Metallic Rope—Gold or Silver $1.00 yd. 


(48 yds. to hank) 


Dia. Metallic Rope—Gold or Silver .60 yd. 
(48 yds. to hank) 


Metallic Tassel—1” Bore—Gold or Silver... 3.75 ea. 
Metallic Tassel—%” Bore—Gold or Silver. 2.75 ea. 
Metallic Rosette—Gold or Silver 2.50 ea. 
Dia. Metallic Rosette—Gold or Silver 1.75 ea. 


ie : GLASS FIBRE CLOTH 


Soft and pliable for puffing and draping. 100% fireproof, 
Set 40” wide. In white, light blue, pink, chartreuse, red, blue, 


Plush Trim yellow, green 


lO vd. package $3.75 0 wd. package $17.50 


SPUN GLASS ANGEL HAIR 


100% fireproof in White, Light Blue, Pink, Chartreuse, 
Red, Blue, Yellow, and Green 
White Colors 
lb. hox 


lh hox 


PLASTIC CRYSTAL PRISMS 


Full round, ideal for tree decorations—elegant effects. 


BLINKING LIGHTS 5” $3.00 per 100 


With transformer and UL approved. Lamps in clea: 6.00 per 100 
or assorted colors. Choice of white or green wir (Minimum order of 100) 
Specify color of lamps and color of wire. 
O lite $5.75 set 40 lite $10.95 set 
60 lite $15.95 set 
*k xtra bulbs 20 to a box $2.00 be x 


QUANTITY 


PRICES 
MAIL ORDERS ON REQUEST 
FILLED PROMPTLY 


a 


me?ry 


*M. magnetic motor 
lor 1: +o} 7 v1 " jior wheel 
} bh lure ores im I 
Angi stand which may be hung fron . 7 
al 


$8.95 each (plus bulb 


ame 810 PENN AVE. ¢ PITTSBURGH, PA. 
"Ss or 150 Watt hulbc ‘ ea 
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ORDER BY MAIL FROM ART R. COHEN CO. :.::: 


q 
. «x a ‘ > P + 
* x ee * x ke ee O° oop, 6. FLO: « o°.see 0 2 Fea * 2” a » 


"TWAS THE NIGHT BEFORE CHRISTMAS 
CRYSTAL CANDELABRA and all through the display—red sculptured velour |} 


pac k grounds set oft 


with green holly, edged in white ball fringe, lend the charming Victorian 


Candelabra panels that glow with warmth of air of a truly old fashioned Christmas. Hurricane lamps with white ball 
Christmas Made of plastic art fibre back tringe shades are nestled in clusters of natural holly that 
ground. Dimensional in effect. Set off with with blue and green sequins 


ELECTRIFIED ANGEL ( 
sequins, richly colored felt and crystal prisms Fireplace 44” x 8’ x 12” includes Santa in fireplac 
aa ! 


epiace, 
Makes an elegant and unusual display. E ach 


' Horal spot, sculptured velour swag $44.50 PANELS 
panel is lit by C-7 clear bulbs with ‘ Lantern Wreath 61” x 22’ $19.50 
approved wiring . Laree Boy Fieare @” Tall $24.50 
Size 24 x 48 Price $24.50 La » Girl Fi , . 40” Tall $24 50 “dy a1 ther: hackgrounds 
(photo above) saTge r1Ti igure alii . | a 

I u Cul 1] | ri} i Woo ‘ is 
Other sizes available | » | 
Single candelabra unit re decor: h | ms and 
Size 14” x 48” Price $14.50 ; ; , 
Large Candelabra Unit (15 candles) 


Size 48” x 60” » $42.50 


are sprinkled 





SCULPTURED VELOUR & FRINGE SWAG 


Red sculptured velour edged in white ball 
off with clusters of natural holly- 
edging. 


Size 53” x 14” Price $8.50 ea. 


fringe—set 
-ideal tor window 





¢ — 
cx. Ri 
QUANTITY 





GOTHIC GRILLE MAIL ORDERS PRICES | | 
Mad a me 14-pl FILLED 


Complete ON 
with pre-punched Xmas PROMPTLY REQUEST 


ornament dropouts that 


may be used in conjunc 





tion with or apart trom 
grilles Brass tasteners 
are also supplied for ad 


Numerous joining grilles or orna 2 | a £ ee ee white ball 
ideas ments or both. Many : ? 
fascinating patterns can a ra tringe with ciuster rreen holly 
be achieved. Ideal : 


for edging windows— in the center [Ideally used with 
backgrounds or suspended units. 


: yt ce or s ag i it. 
810 PENN AVE. « PITTSBURGH, PA. ae 6s Song sae 
Size 12” x 24” (1 dz. to ctn.) $12.00 dz 


Size 33” x 28” Price $9.95 











America’s Top Stores 
wanted the *‘Finest’’ 

Santa Claus outfit 

and GERTRUDE CORNELL 


created it! 


Santa Claus, as created by Gertrude Cornell, 
really puts a store’s best foot forward 
in his personal appearances in this costume. 


STANDARD COSTUME 


Made of fine quality velour... 5” 
delustered imitation fur, satin 
lined trimming. 
Non-cracking patent plastic boot 
tops, 444" belt, and large jacket buttons .. . 
Holly and bells trimming on hat and sleeves 
... Exclusive Cornell standard nylon wig 
and beard set (cemented and lock stitched). 
Complete costume ... $75 
Also producers of 
the only officially franchised 
Walt Disney Mickey Mouse and 
other Character Costumes for 
store promotions! 
Also available: For Easter: Easter 
Bunny Promotional Costume. 
For any week: Authorized Mickey 
Mouse, and other Walt Disney 
Promotional 


{ Jisneyland 


COSTUMES 


MIRACLE COSTUME 


Made of best quality twill back velveteen . . . 6° ORLON, 
drip-dry, fake fur, satin lined removable trimming on hat, 
boot tops, sleeves and bottom of jacket . . . Non-cracking 
patent plastic boot tops, 5" belt and large buttons .. . 
Removable holly and bells trimming on hat and sleeves 

. . Exclusive Cornell specially full nylon deluxe wig and 


beard set (lock stitched). 
Complete Costume $1 1 500 


ORDER DIRECT FROM: 


Gertrude Cornell 


Creators and Manufacturers of Promotional Costumes 


140 WEST 42nd STREET, NEW YORK 36, N. Y., CHickering 4-1449 
FACTORY: 1050 6th Ave., N. Y. 18, N. Y. 


DE LUXE COSTUME 


Made of best quality Merrimac twill back 
velveteen . . . 6” real fur, satin lined 
removable trimming, on hat, boot tops, 
sleeves and bottom of jacket ... Jacket 
and hat satin lined . . Non-cracking 
patent plastic boot tops, 44%” belt and 
large buttons . . . Removable holly and 
bells trimming on hat and sleeves .. . 
Exclusive Cornell specially full nylon de- 
luxe wig and beard set (cemented and 
lock stitched). 


Complete costume. . . $150 


EXTRA WIG AND BEARD SETS 


STANDARD 
MIRACLE 
DE LUXE 
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Other Typical Installations: 


Avon Cosmetics 

Bullock’s 

Colonial Dames, Inc. 
Douglas Aviation 
Inglewood (Cal.) City Hall 
Lane Bryant 

Matthews Stores 

Jerry Rothschild 

Royal McBee 


Safeway Stores 


The First Name In SUN CONTROL 


Piettie Chats lint 


(SINCE 1950) 
REDUCES HEAT and GLARE—CONTROLS FADE 
Standard Oil Co. 


Standard Oil Co 3 REASONS for Specifying PLASTIC GLASS TINT 


Vogue Shoes . REDUCES HEAT 2. REDUCES GLARE 3. CONTROLS FADE 


In use by over a 
HALF-MILLION 
Stores, Offices and Factories 


Plastic Glass Tint creates a 
more comfortable atmos- 
phere in which to work by 
filtering out the sun's infra- 
red rays. This Miracle of 
the Plastic Industry pro- 
vides employees and cus- 
tomers greater comfort 
and increases efficiency of 
cooling system. 


Plastic Glass Tint is availa- 
ble in either completely 
transparent or special 
Frost colors, both types 
providing improved work- 
ing conditions in factories, 
offices or stores. 


With Plastic Glass Tint the 
sun's ultra violet rays are 
absorbed. While protect- 
ing merchandise and fur- 
nishings against fading, it 
also tends to give added 
distinction. Cuts fading 
losses; lengthens ‘‘display 
cycle’’ and life of interior 
fabrics and carpeting. 


CONTROL THE SUN with 


Pinttie Clase lint 


Write name of supplier near you. 
(A few franchised territories still open) 


GUARANTEED 


NOT TO PEEL, 
CRACK, 
CHIP OR CRAZE 


ACORN ADVERTISERS, INC. 


1123 WEST CENTURY BLVD. LOS ANGELES 44, CALIF. 


Fe SSS OS OSSSSSSOSSSSSC8E8S888888809 


ACORN ADVERTISERS, INC. DW-10 
1123 W. Century Bivd., Los Angeles 44, Calif. 


We want to know how to “Control the Sun with 
Plastic Glass Tint’’ 


Atten.: 


Address 


City - ntieheiesenes — ae 


¢ 
f 
4 
| 
' 
| 
i 
| 
g Firm 
t 
| 
6 
i 
| 
s 
’ 
os 


OCTOBER, 1960 11 





sparkers / travel 





FREE?! Please send me the new self- 
explanatory sample kit that contains 
farious types of versatile and eco- 
nomical Upson Display Board. 


The Upson Company, 590 Upson Point, Lockport, New York 
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Hands breaking out ina rash? 


oO 


You may be allergic to 


standard or regular M. E. K. (methyl ethyl ketone) 


So why not switch to B W 4 Star ****, extra mild, fast drying activator (softener 
dunk) .. . What's more, it contains a special fungicide which prevents "dry rot, 
mildew and bacterial action." ...a must for your outdoor displays . . . It's milder 


in odor... easier on your hands... and just pennies more... works with all Colloid 
treated fabrics. 


DIP IT! SHAPE IT! CAST IT! DRAPE IT! 


FOR DISPLAY OR MARINE USE — The Improved Versatile 


NON-FLAMMABLE’® AND EXTRA MILD, FAST DRYING 
BW 4 STAR x% x activator 


{softener dunk) 


Sold with a Money Back 
Guarantee ... If you don't 
agree it's the best...Return 
it Collect. | 


"“SCULPT-O-FAB" and B W 4 Star is easier to handle... has its own built in adhesive . .. seams 
and blends better, because it has more stretch... dries in 30 minutes to a shell like hardness... 
Lightweight . .. waterproof ... weatherproof... unbreakable. 

Versatile ""SCULPT-O-FAB”" is also used in the marine field; for decking boats and waterproof- 
ing hulls, from prams to ocean liners . . . Sold to the display field or marine field at no change in price. 


Only “SCULPT-O-FAB” can advertise these claims 


*specify nonflammable when ordering ‘'SCULPT-O-FAB"’ 


ORIGINAL DISTRIBUTORS OF COLLOID TREATED FABRICS FOR DISPLAY USE 


156 7th AVENUE, 


en — BORG Atcccess gL 
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BOOK 
ON DISPLAY 


DYNAMIC DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


e 268 Pages 


e More than 600 illustrations 
e Size 9 x 12 inches 


e Cloth bound 


e Now in third edition 
e Contains everything about Display 


—YOU MUST HAVE A COPY 
. to make your displays sell more goods faster 
. it's the kind of book you have been waiting for 
. it's a necessity for everyone engaged in display 


using displays 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


PRICE +10 POSTPAID 


Immediate Delivery! 


Order Your Copy NOW! 





IANMSIO DISPLAY 


Endorsed 
by the country’s 
foremost display directors. 


The publishers of DISPLAY WORLD for years have souglit a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete treatment 
of modern display technique and practice. The student will find it a 
sure guide to display techniques and a real help toward steady 
improvement and perfection in his work. For the experienced and 
professional displayman it is rich in display ideas and an invaluable 
reference work — in fact, a display library in itself. Retailers, both 
large and small, will find it a positive guide to good selling displays. 
The author draws freely on his wide experience to explain each facet 
of retail display and shows by photographs and sketches the practical 
application of display techniques for modern displays that sell. Display 
problems and their solutions are explained in detail. It gives display 
a scientific background to make the medium of display more powerful 
and effective. Study the partial list of contents and you will realize 
that this is a book you MUST have. Its value to you cannot be 
measured by its reasonable cost. 


§ DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 


[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (AIlI foreign 
combination orders except Canada $1.00 additional.) 


NAME............. , 
s STREET.............. 
s 

; CITY 











ZONE STATE 
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YOU CAN DO ALMOST ANYTHING WITH 


EATON 


Mail coupon below for free booklet showing over 70 display ideas 


ee ee ce eee ee ee 


EATON BROS. CORP., Display Div. 
Hamburg, N. Y. 


Please send me FREE copy of your 
EATON Velvety Grass Idea Stimulator 


NAME __ 





TITLE 


FIRM __ 





ADDRESS __ 








CITY one ZONE STATE 





| 
| 
| 
| 
| 
oe 


Sects camp cqpen-cutee See sage oxy coven en guttn mts Senne apmn cet cee cermin sents semua si 
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GRASS MATTING 


CUT IT - DRAPE IT -: SHAPE IT 
TINT IT + PAINT IT - FLOCK IT 


Never was there a more versatile all-season 
material for the display artist. Use it for panels, 
free forms, boxwood and fancy hedges, thatched 
roofs, trees and palm fronds. Ideal for 

Christmas decorations. Made of finest imported 
raffia with sturdy burlap base and smooth 
stitched binding. Available in green, 


gold, beige or burnt sienna. 





ANIMATED FIGURES FOR CHRISTMAS DISPLAYS 


30) IN. ANIMATED SANTA ANIMATED GIRAFFE 
5, FT. ANIMATED SANTA Ne. GW-607—Made on a sturdy neo GW-823—Made of neo 
5 FT. ANIMATED SANTA No. GW-906—Red velvet with whi prene form with hand painted face and ae. fect * er a Bees 
No. GW-606 Red elvet witl plush trim and plush covered base white woolly whiskers, Red velvet sult, Eyes and mouth hand-painted 
plush trim. Also in combina \lso in gold coat with white pants white tur trimmed, gold vest, white Head moves in a bowing pos! 
lors. Please specify Moves at Please specify Bends at 1 white wood base. tion back and torth at the 


ht arm raises ~ | () | > = irms move up and down. | | 5.85 Bending motion. $49.50 pe ag in $89.50 


wt kKach cma) kach Price 


wi 
waist as hoots. Tinseled 


ANIMATED ELE- 
PHANT WITH 
NATIVE BOY - 
No. GW-820—Neoprene 
elephant with flocked fin 
ish. Choice otf gray of 
pink Head moves up 
ind down 18 in. high 
triangular base. Overall 
48 in. high. Heavy duty 


Each... 9141.50 
No. GW-820-A Neo 
native boy in satin 
Approx 

NOT ANI 

No. GW-819—Stationary 


elephant Sam ¢ 


— $09.50 


ANIMATED BEARS AND 
TWIG UNIT 
No. GW-821—Two small 


on stu ise 


m inimated bears 


Seated bear moves right 


ile head turns 


inding bear ro 


natural tan 
1220 —_ —) vie /\ 
4 KI hk yi Sih | af .” ~* 4 ANIMATED 
SMALL ANIMATED BEAR ; a ee + ° ae aes foe NL SEAL 
C4 — Small bear in materi SO, Write today for faenes, UNCON. GW - 814 - 
acts, dew tonal : 2 ee Sure to delight the 
your FREE copy —s children is this 
° inimated seal with natural flocked finish and gold 
of Christmas bow. His head turns and the ball spins at 60 rpm 
Overall height is 52 in. Base is 16 in. 
Catalog No. 284. wide by 10 in. high. Each $91 0 


GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVE. Sa. EwuUssS 3S, BISsvovRgi 
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STAINLESS CHRISTMAS TREES AND ACCESSORIES 


ECONOMY ANGEL PINE SILVER CHRISTMAS TREE 


For outstanding beauty at budget prices, here is remarkable quality everyone can 


afford. Abundant needles are mirror-finished and actually sparkle 
Angel Pine’s ‘full’ shape gives it the appearance of more costly trees. 
No. XMC-4-S—4 ft. Tree with Stand. 31 branches. 
Each 
No. XMC-6-F—6 ft. Tree 
Each 


with Stand. 46 branches. 


DELUXE REVOLV- 
ING TREE STAND 


No. MHA-41—W ill re 
volve natural or metal 
trees up to eight feet 
high and four inch 
trunk at speed of Y 
RPM. Outlets provided 
for floor display lights and revolving tree lights. 
centers tree automatically. 115 volt, >, motor is 
shell. UL approval on operating unit as a whole. 
Co/Vin Clad finish. Size 14% in. diameter by 6 in. 
with 4 in. (ID) cup. Each 


Unique non-leak cup 
housed in heavy steel 
Decorated in deluxe 


gute 


like 


snow. 


$6.95 
$9.95 


Pee ss d 


cial 
adjusts 


use. 
to 


red, blue, 


R-30 or R-40 lamp up to 150 watts. 
included 
cord and cap. 


not 


Each 


; i ing 
« OS : von 


COLORTONE ROTO-WHEEL 
No. CEF-1670—For home and commer 
May be hung from wall 

any 
turns on 4 RPM magnetic motor. Colors 


% 


~ 
ao 
s 


ae ob - 
Vw 2 wee +s 3 el ‘See 
ee 4 "tg oo FOR 3 
fag e em é - 
3 Figo ~ ary 
Ge it 2 


ANGEL PINE SILVER CHRISTMAS TREE 


gleam 


DELUXE 
rhe tiniest 
needles for brilliant, 
design gives ‘“‘natural’’ 

No. XMC-2-C—2 ft. 
Each 

No. XMC-6-C—46 ft. Tree with 
Each 

No. XMC-7-C—7 ft. 
Each 


of light is caught by diamond-like faceted 
ice-clear reflection. Unique central trunk 


shape. 
rree with $4.85 

$19.95 
$24.95 


Stand. 22 branches. 


Stand. 91 branches. 


Tree with Stand 100 branches 


Write today for 

sizes, prices, etc. 

on trees from 7 
ft. to 24 ft. 


RAINBO-LITE COLOR WHEEL 
No. ON-RV-2—Made with gleam 
finish Adjusts to any 
Giant, non-wart LZ 
diameter wheel turned 
synchronous motor 


brass 
imine. T 
; 


by long life, 


witn sealed bea 
green, red 
changes per m 
proot, weighted base has ftelt bot- 
tom All parts U approved. | 
150 watt R-40 or PAR-38 bulb (NOT 
included). Overall size 7 in. wide 
by 15 in. high by 13 in. deey 


cord included 59 ~ 
$9.5 


ings. 32 blue, and amber 
color inute Dit 


angle. 12% in. wheel 
.e 8 
Uses 
Lamp 


with 6 ft 


$9 95 Rack 


green and amber. 


Complete 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 
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Editors Comment 


Shopping isn't as much fun as it used to be. If you don't believe 
so, ask your wife! You'll find out she is quite opinionated on the 
subject. And since she spends the majority of your paycheck on every- 
thing from food to your own socks and underwear, her opinions are worth 
listening to. 


You might be surprised to find out that she considers the weekly 
trek to the supermarket as a tedious drugery. She doesn't feel at 
all that she is undermining her husband's display career by scanning 
the ads in the Sunday paper carefully and ordering by phone. She 
doesn't understand why stores can't provide convenient free parking 
downtowns; why the bigger stores don't provide free baby strollers for 
in-store use --as they do at the shopping center; why the stores don't 
provide a play area similar to the center's miniature amusement park; 
why you can never find a clerk to take your money after you have 
made a quick choice from a new modern self-service fixture, unless 
you're "just browsing" --and this goes for the shopping center,too. 


From the dreary picture your wife might paint, you would think 
thatit's worse than it actually is. She will admit that,once a month, 
she and one or more of her girl friends do dress up (she feels she 
has to) for a day of buying and browsing among the downtown ready- 
to-wear departments and shops and then an afternoon matinee. She 
still contends that she wouldn't consider buying her latest "best 
dress" anywhere but downtown, but will admit that she's been impressed 
with the fashions in the windows at the center...and would 1ike to 
"try them on" if it weren't for the fact that she would "die" before 
she would enter the store while wearing shorts or slacks -- and 
that's all she ever wears to the center, two or more times a week. 


Also on the favorable side of shopping is your wife's approval 
of Christmas shopping, which she probably divides into at least three 
separate trips: l. The toyland tour with the children at which time 
all the displays, particularly the "spectaculars" are given plenty 
of attention. 2. The to-be-mailed gift session, the earliest, at 
which time she also purchases YOUR presents. 3. The family gift 
session, when notes taken during the toyland tour are put to use, 
and when she points out to you exactly what SHE wants so you can drop 
by during lunch hour and pick it up the following week. 


After you have received all of these opinions of shopping from 
your model -- definitely above average -- wife, ask her how your store 
could make shopping more fun for her and her friends. She might 
come up with some of the following suggestions that fall within, or 
are related to, your display function. 


She might request that: 


Signs and displays should point out the DIFFERENCE between 
the multitude of brands and price-ranges within brands. 


Signs and showcards should be more specific and informative 
as well as easier to read -- faster. (Please turn to page 70) 





NORTHCRAFT POWERLITES: 


"The Standard of the Industry ™ 


he Ke oe ere. v9 Ki Wee? 





Twist-on Fitting** 


On-Off Switch 








Self-locking Fitting for 350° horizontal focus 





Heavy Duty Yoke 


Light Beam Positioning Handle 
(Rotates Oval Light Beam) 





Heavy Gauge Aluminum Housing for Light- 
ness and Strength (Baked Enamel Finish) 


Tension-Tite Color Filter ***Holders. 


(Holds any combination of 3 Color Filters 
or Supplementary Lenses) 


Ventilation Port 





Self-Locking Fitting for 180° vertical focus 


Sealed Beam Lamp**** 
(2,000 hour life) 


* Available in 75, 150, 200, 300 and 500 Watt units. 


** Also available with C-Clamp, canopy mount, weighted base, roller track and 
wiremold fitting. 


*** Over 50 different color tones available from stock. 


**** Lamps available in 75 w., 150 w., 200 w. spot and flood and 300 w. and 500 w. 
spot, medium flood and wide flood. 


NORTHCRAFT LIGHTING CORP., 12 MAPLE AVE., HAVERSTRAW, N. Y. 


Bikes Ben, Comes 2 O's 0 On 2, oe 


, <i 77 Park Avenue, New York 16, N. Y. © MUrray Hill 3-6191 
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® International award-winning Hermann Schlipphacke . . . perhaps the greatest active display 
man, has singled out Wing's Success Display as being the fashion world’s most exciting and 
dramatic new merchandising system. 


Mr. Schlipphacke said, “Jn my experience I have seen many types of display equipment, but 
none can compare with the Wing system for high standards of craftsmanship, quality of material and 
creative flexibility. The fixtures are so beautifully designed and built that one must hesitate before 
covering them with even the finest garments. In working with the Wing system 1t becomes apparent tt 
was designed with great forethought as to bringing out the most in displaymen’'s own imagination.” 


; We are not all “champions” .. . though with Wing’s Success equipment your displays too, 
7 He bd pplacecla ‘ as i oe - ? . 
{ will take on that “award-winning look. 
y¥. Kautfhot Depariment Slores. - ’ . . . . . - . 
relay oo 7 rehome lf you haven't had the opportunity to view this dramatic equipment, call for an appointment 

For the few who are unfamiliar with Mr at our suite in New York's Display Center . . . seventh floor, 400 Eighth Avenue (at 30th 
Schlipphacke’s display accomplishments in the =ae : ; ‘ . as Fane Pee 

nited States: in DISPLAY WORLD'S Street) .. . CHickering 4-1418 . . . or drop in to see one of our friendly distributors. Our ‘‘Selling- 
International Contest he won the silver plaque Power’’ Manual is now available for $5.00. 
ior second plac em 1952 a“ the gold plaque for 
first place in 1953 and 1954... in total, 24 
gold medals, 17 silver medals and 12 bronze 


redals ... since 1954 he has retired from the 
meda , ; I a Manufactured and sold in the United States by 
contest though under his leadership in the 


Kaufhof chain several of his display directors of SUCCESS WILSON RESEARCH CORPORATION 
have since won both plaques and medals... . re 2001 Peninsula Drive + P.O. Box 5037 
the mark of a true champion. . - Erie, Pennsylvania + TEmple 3-0112 


Wing’s Distributors: 


* Baltimore * Boston * Buffalo ¢ Charlotte, N.C. * Miami eA * Pittsburgh — 
Baltimore Display Industries, Inc. Feine Trimming Co.,Inc. Bison Display Fixture Co. Thompson Display Materials Morty Fay Displays,Inc. Art R.CohenCo. 
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New Motivation 
Sparks Bon Marche 
Christmas Displays 


By GLADYS G. NELSON 


Seattle store management realizes that Christmas displays 


are not created to move merchandise alone, but are, in 


essence, a "thank you" to loyal customers, a Christmas 


greeting, an opportunity for a pause and reflection upon 


the true meaning of the event. 
—Under the eight-story Star of Bethlehem, herald 
angels call attention to the unique storewide 
Christmas display at the Bon Marche in Seattle, 


Wash. . . . Below, in the corner window, a charm- 
ing motion display was enacted ... The middle 
angel is 18 feet long— 


N Thanksgiving Day, in Seattle, when 
(Yin brilliant eight-story Star of Beth- 

lehem blazed on above the famed cor- 
ner window of The Bon Marche, it heralded 
a new approach to store Christmas decora- 
tions. Audibly and visibly, it was expressed 
in a charming store-wide display titled, 
“Christmas in Many Lands,” and made press 
and TV news. 

Heard accompanying the main Yule win- 
dow motion-display was the taped stereo- 
phonic caroling, in four languages, of a 
talented community singing group. Seen in 
colorful main floor tableaus, each represent- 
ing a European snow country, were child 
mannequins, in authentic native dress. Frol- 


Christmas traditions of the land depicted. 
Sleighs, reminiscent of storybook color tllus- 
trations, some of which were exact repro- 
ductions of ones located in European folk 
museums, visually linked tableaus and dis- 
play areas. 


That the customers picked up the message, 


the “something more,’ was evidenced by 
customer comments. One woman stated it 
best: “Even in my rush, I was reminded, 
by those bewitching tableaus, that I love 
these people on my Christmas list. Some- 
how, that has changed the act of Christmas 
shopping for them from a grim ritual to a 
glorious privilege, which after all, it is.” 

She had received The Gift that The Bon 
Marche had intended for her: The Spirit 
of Christmas. 

And that was no accident. The Gift 
been many years in the making. 

In 1937, The Bon Marche presented the 


had 


a department store window. It was a solid 
hit. Since then, the store has not been able 
to get away from the “First Christmas” or 
traditional decorations without hearing loud- 
ly from its disappointed customers. As a 
result, the display department f 
year the problem of how to pump fresh ex- 
citement into the old and familiar. 

Early in the year (1959), it was decided 
that the answer to the problem was being 
found increasingly in what was a changing 
motivation for the store’s Christmas displays. 


faces each 


It had been developing over the years and 
this year was fully realized: That the dis- 
plays were not being created to move mer- 
They were, in effect, a 
“thank you” to loyal customers, a Christmas 
Greeting. They were being created with a 
sense of integrity; of honesty in the details 
used in effects, in the emotion expended. The 
results are offered to the customer to give 


chandise alone. 


icking or worshiping, they enacted the first major display of the Nativity scene in him a chance for a few moments, in the rush 


—The full scene in the main corner Yule window at The Bon Marche 
required four sequences; it took viewers five minutes to see complete 
cycle . . . Between sequences, black skrim hid mountain scene on right, 
and/or Nativity on left . . . Beginning the showing, lights brightened 
showing the children in foreground hurrying left, toward Nativity (not 
seen until later) . . . The Czechoslovakian carol, “We bring You the 
News’ was heard. . . The skrim on right lifted, lights brightened above 
mountain, showing Austrian children (miniature figures, to give per- 
spective of distance) skiing or sleighing down, carrying torches . . . The 
Norwegian carol, ‘Guiding Star Carol", was heard . Skrim fell, 
mountain lights went out .. . Attention again was on foreground figures 
as they seemed to have hurried there from foot of mountains . . . The 
French carol, ‘Angels O'er the Fields", was heard, the star within the 
window lighted; the angel descended as a light shone on him . . . The 
left skrim then lifted; the Nativity scene showing the Holy Family lighted 
up, revealing more of the the life-sized children kneeling there, while the 
German carol, "Silent Night", was heard . . . Skrim again fell; the angel 
and star disappeared; and a curtain of snow fell while the carolers 
hummed "Silent Night" ... (An off-beat touch for an a cappella choir 
was the use of guitar accompaniment with “Silent Night", because in 
the village where this song was first played, the organ was broken, and 
a guitar was used instead) . . . When snow stopped falling, motion- 
cycle would start over... An electronic synchronized timer controlled 
the motion sequences, and correlated them to the stereophonic tape . . . 
It regulated the 24-hour schedule and such things as the addition of an 
extra skrim and light in the daytime to beef-up contrast between scene 
and street daylight— 
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—This sled (left), is an authentic replica of one seen in a Tyrolian Folk Museum ... The legend includes the Christmas greeting, tells 


about the sleigh, and that, While his little sister sleeps on the sled a German boy,” 


fun.” 


(off-camera on right), “juggles Christmas gifts for 
. . Such human interest touches livened scenes . . . In one, showing white sheep, a little black lamb that has wandered away from 


flock, cavorts behind a “tree” (first floor post) . .. This sleigh (right) was adapted to this Holland scene by use of Dutch folk art— 


of shopping, and other errands, to pause and 
reflect, to see something worthy of his atten- 
tion, to experience something fine. 

“Such an approach would not be possible 
without the appreciation of 
Harold McLaren, Display Manager, 
without the many versatile talents 
within the organization. All have shared a 
genuine feeling for what the production 1s 


management,” 
said 


“nor 


intended to convey.” 

lo call the Bon Marche Christmas Display 
ot 1959 a production is not an overstatement. 
It was coordinated from budget floor to 
rafters, from display windows to point-of- 
purchase areas. 

lhe Bon Marche had featured Christmases 
before. In 
recent years it had developed several varia 
tions of the old-fashioned American Christ- 
mas 


in foreign countries as themes 


So it was decided this year to salute 
“Christmas in Foreign Lands,” but 
through the eyes of children. 


only 
The idea in- 
luded the childre . hi he 
cluded the children coming to worship the 
(hrist (child in the main corner window. 


“Let the children of all nations light the 
way to Peace and Good Will for all to see” 
—two of Everyman’s deepest yearnings be- 
came the message underlying the displays. 

“The children, of course,” the staff rea- 
soned. Christmas is for children, and for 
the child each of us was, and if we're lucky, 
the part of the child each of us still retains. 

[It is not a time for sophistication, for os- 
tentation, for superficialities or affectations 
expressed in the super-slick. 

It is a time for expressions of sentiments 
homely and Holy—by acts steeped in sym- 
bolic traditions, the motivating force of 
which is the Nativity. 

They went back one hundred years into 
the Christmas rituals born in the 
cultures of each country. As it always has 
been, whenever the Bon Marche has re- 
traditional scenes, authenticity be- 
came the watchword. With representatives 
in Seattle's population from all nations, the 
store wanted the details to be a tribute and 
not slight to any one of hem. 


ancient 


created 


Many months of research, sketching, scale 
models, and finally, production, were ex- 
pended. 

A display staff artist, on a trip to Europe, 
spent hours in folk museums sketching. In 
particular, she found a variety of ornate, old- 
time sleighs, and learned that certain ones 
were native of specific countries. 

Replicas of these sleighs, authentic to the 
most fanciful curve of the runners, or careful 
adaptations, carried interest between the 
85 children on the main floor ledge tableaus, 
to the various windows, and traffic 
route spot-displays. 

Offering an effective background for the 
tableaus were the main floor posts, which 
were disguised as spruce trees having down- 
swooping, snow-covered branches. All tab- 
leaus and window displays were shown on 
drifts of snow. 


main 


At each tableau a swirling banner featured 
the words, “Merry Christmas,” in the lan- 
guage of the country it represented. It also 
explained the custom being carried out, or 
other pertinent information. 


For instance, “Glaedeling Jul—In snowy 


Denmark sleighs are especially important 
for transportation. These young girls are 
making Christmas visits in a sleigh adapted 
from an authentic museum copy.” 

To vary the scenes on the ledges, some de- 
picted a tradition without a sleigh being in 
the scene. In the Hungarian scene, two boys 
carry a manger scene, which they have made, 
through the village as they sing carols. In 
another, Swedish children 
made of straw. These were the earliest 
Christmas gifts to Swedish children, and 
still figure importantly in the country’s 
Christmas decorations. In still another, a 
French boy and girl sing on their way to 
midnight mass, and carry a Bible, a lantern, 
a basket and long loaves of bread. 


carry toy goats 


—The Bon Marche's main floor was a Christmas Land of Old Country 


scenes enacted in a forest of snow-covered spruce trees 


. . Left 


center, Hungarian boys carry creche through village streets while 


girl sings carols. 
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One style of long sleigh had runners that 
rose gracefully to a high apex at the front. 
Adapted variously, these were painted white 
and touched gold, and decorated at 
the apexes with a spire, a bird, or a gold- 
painted cherub. Golden, sculptured 
and leaves embellished the outsides of the 
seating areas. 


with 
roses 


These sleighs had ledges at 
either side above the runners, handy for 
merchandise display. These made traffic- 
stopping glamour-foils in ladies’ wear and 
gift shop departments and windows. 

A typical window featuring one of these 
sleighs, showed a woman mannequin dressed 
in a red-and-white Capri lounging ensemble 
(gift suggestion) studying the load of gifts. 
Boxes were gift wrapped in red-and-white 
papers, and tied with gold ribbon. Un- 
wrapped red and white lingerie, and golden 
perfume bottles and vanity accessories were 
gift suggestions, arranged sparingly to avoid 
contusion. One small package, wrapped in 
sparkling Christmas green, spiked this pre- 
dominantly white, red and gold display. 

The childrens’ costumes, with their inter- 
esting old-time prints, and lavishly used 
white lace effects, were actually made of 
wallpaper, tissue paper and lace doilies. 
This is a technique that the Bon Marche had 


used in the past so successfully that cus- 
tomers have phoned begging to be allowed to 
purchase the outfits to wear at 
parties! 


costume 


Hundreds and hundreds of swatches of 
wallpaper, both borders and sample sheets, 
and doily patterns were obtained. This was 
a touchy problem as the embroideries and 
lace patterns native to each country were 
unique, also the colors used, as many dyes 
were made from local vegetation. One coun- 
try’s designs may be based on wheat, an- 
other on roses, and so forth. Here honesty 
in the conception of the total display met its 
hardest test. 

Two of the display people were ot Con- 
tinental origin and contributed invaluable 
knowledge and feeling for the work. 

Without an understanding of sewing, the 
work could not have been done. Patterns 
were first made, and the garments then cut 
from them, using the same technique as if 
cloth were being used. The clothes were 
authentic down to the last button and stitch. 
In the Swiss tableau, for instance, the 
girl wore a chatelaine of silver beads, one 
bead for each of her father’s After 
she would number would be 


COWS. 


marry, the 


changed to represent her husband's cows. 
The boy wore, on jacket and shoes, black 
buttons intaglioed with a silver steer’s head 
The number of buttons correspond with the 
number of cows for which he 
sible. 


was respon 
Because so many figures had to be 
on ledges, petticoats and panties were com 
plete to the last inch of lace. 

Adding to the impact of the total display 
upon the community, was the incorporation, 
into the institutional and main Yule window, 
of the caroling of a suburban high school 
a capella choir. Of near professional caliber, 
this group has given much to the musical 
life of the community, and deserved the rec 
ognition. Its participation helped tie com 
munity interest to the displays as a whole 
It made headline news in the papers which 
called attention to the displays, resulted in 
TV interviews on the Christmas trim. 

The crowd-catching motion-display of the 
Nativity in the corner window was the high 
point of the Bon Marche Christmas displays. 
As hurrying people were seen to pause, then 
take the full five minutes required to medita- 
tively watch the entire enactment, and to 
hear all the carols, they would grow miusty- 
eyed. To young and old, it truly personified 
the Spirit of Christmas everywhere. 


—At top left, some of the sleighs near completion in the workshop ... Those on the right are headed for essentially feminine displays; 


those on left for masculine ones . . . The white sleigh, top right, with the gold embellishments, 


was used with eye-arresting effect in the 


jewelry window .. . The variety of treatment the sleighs allow is demonstrated in this men's shop window (lower left) . . . Decorated 
in the warm, winey tones of winter men's wear, the sleigh tied window to total store display . . . Another sleigh (lower right) drew atten- 
tion to the gift shop window— 














Mandel Brothers (left) 


Carl James 


Fashions for late summer into fall were featured in a simple, 
dramatic black-and-white display. Mr. James keyed the window to 
framed lithographed versions of the Oriental “four seasons” theme. 
The lithographs were mounted on vertical white panels which con- 
trasted sharply to the black wall behind them. A plaster shell was 
fastened to each panel below the lithograph. Three mannequins wore 
black dresses and black and white accessories. The floor was black 
tile and two white shutters concentrated attention on the display. On 
one shutter was the sign, “New ... and newsworthy for fall transi- 
tional fashions for 4 Seasons.” Later the same series of four displays 
was used for a fall coat promotion. 


i pp ite San, 


Back - to - School, 


By RICHARD DAY 


city as large and as busy as Chicago usually has something 
happening to it or in it. Sometimes the goings-on make 
good subjects for display such as the recent political party 
convention and visit by the president. Not limited to Chicago, 
college and back-to-school were other favorite themes. When- 
ever there are suitable themes as there were this month, 


Chicago displaymen will latch onto them and make display 


hay. Of that you can be sure. 


Henry C. Lytton (left) 
G. C. Bowen 


Fall coats were promoted in a trio of displays called, “Blue Starina Mink.” 
Kach window contained two mannequins wearing the coats and between them a 
design whose elements hung from the ceiling by wires. At its center was a 
spoked and curlicued star design surrounded by chunks of glass looking like 
outsized uncut sapphires. Behind this hung a rectangle of plastic mesh. The 
display dazzled shoppers into an interest in the $100-plus mink-trimmed coats. 
Window Display Manager Bob Busse displayed accessories in Lytton’s time- 
honored manner on a long glass-topped table in the foreground. 


Marshall Field (right) 
Virginia Paxson and staff 


\ corner window political convention setting was used for a tall green knit 
tashions promotion. Tall delegation standards, white with gold cutout letters and 
eagles, emphasized height. To further the vast convention hall flavor props were kept 
to a minimum. A bunting of gold, orange and white striped material was draped 
along the back wall. The same fabric also covered a speaker’s stand. Two white 
leopard mascots, a clever variation on the elephant-donkey theme, were sitting on the 
stand. Around their necks were leopard fur collars which echoed the leopard fur 
belts and accessories worn by the mannequins. Some of the mannequins stood on 
gold and white platforms for variety and to keep figures at the back of the window 
trom being lost. The display was titled, “The Knit Family Will Be Nominated by 
Unanimous Acclamation !” 
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Carson Pirie Scott (right) 
Clement Bradley 


Carson’s college fashions, “By All Means,” were 
promoted in a series of ten displays by Window 
Display Manager Dick Minto. Lithographs of differ- 
ent methods of transportation from steam locomo- 
tives to balloons were used in each window. The 
lithographs were framed in wood covered with road 
maps and represented the “By All Means,” that Mr. 
Minto meant in his theme. The lithographs were 
used inside the store, too, on display cases along 
the main aisles and in Carson’s complete fourth 
floor college shop called, “Collegetown, U.S.A.” 
“Because of the importance of the ‘Collegetown, 
U.S.A.’ promotions,” Mr. Minto said, “We left them 
in all month. This is something unusual for us.” 


Elections 


Morris B. Sachs (right) 
Les Barofsky 


Probably what was his most widely acclaimed dis- 
play and certainly one of Chicago's most successful 
nonmerchandise promotions, “Presidential Straw 
Vote,” drew crowds from its very first day until its 
last. A professional usher had to be hired to control 
the crowds. Planned and built by Mr. Barofsky 
during the past six months, the display offered 
shoppers a chance to vote for the presidential candi- 
date of their choice. Voting buttons fastened to 
the outside of the glass were labeled “Democrats 
(Republicans) Vote Here.” As the button was 
pushed, a tab was pressed against the glass. Through 
an ingenious system Mr. Barofsky worked out, 
this closed an electrical circuit on the other side 
of the glass and registered the vote. A counter 
behind the window in one of the two ballot boxes 
totaled the votes. These were labeled, “Total Vote 
for Nixon (Kennedy).” During the two-week ten- 
ure, 130,000 votes were cast with sly ballot box stuf- 
fers discouraged by the usher. By count, it was 
estimated three times that number stopped to watch. 
The display more than paid its way in publicity. 
It had write-ups in the three chief Chicago dailies— 
some with pictures. Clips from smaller papers are 
still coming in. National news magazines sent re- 
porters to cover it. The display was drawing 8,000 
votes a day when it was taken out because of a dire 
need for merchandising display space. Who won? 
Kennedy, by 10,000 and Sachs by 300,000. 


Saks Fifth Avenue (right) 
Joe Kreis 


“Presidents of the United States” was a singleton 
patriotic promotion that attracted quite a bit of 
attention. World reknown doll-maker Bernard 
Ravca loaned his collection of presidents to the store 
for the display. The thirty-three miniature like- 
nesses were placed on red, white and blue stepped 
platforms in the order of their inauguration. A row 
of famous first lady dolls was placed across the 
front of the window. Six larger dolls stood on 
rolled-banner pedestals at the sides. They were 
George and Martha Washington, Abraham and 
Mary Lincoln, Harry Truman and Dwight Eisen- 
hower. A red American eagle wallpaper with red, 
white and blue taffeta draperies across the top and 
sides enhanced the patriotic theme. Lighting was 
patriotic too with mostly white but a bit of red and 
blue on the background. 
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Swiss National Tourist Office (right) 
Ron B. Prybycien 


Mannequins were originally posed in this one — but 
once they saw the blowup of a horsewoman photo bor- 


rowed trom a Swiss magazine, they said “Enough of 


this ‘New York Is a Summer Festival’ bit!” and gal- 
loped off to the reservations clerk. The “fashion” that 
goes with the “fun in Switzerland” in the copy was 
contributed by the Swiss Fabric & Embroidery Center. 
“Fashion is a big thing in Switzerland,” said the 
cliche-nay freelancer. “I wanted to get across the point 
that they do the same things we do tor opening nights 
to dispel the idea that when you're in Switzerland, 
you re always dressed for skiing,” The black back- 
ground is felt, not the fabric mentioned in a velvet- 
toned publicity release. Baby spots with pink, tur- 
quoise and daylight-blue filters were used on the fab 
rics; a daylight-blue filter illuminated the blowup. 


Lord & Taylor (left) 
Paul Vogler 


“What big eyes” the consumers had for L&T’s 
linen and furniture sales, thanks to this chicken 
with a basket and her grand night mere. Some 
shoppers, it’s said, wolfed down their lunches 
even taster than the Gotham average to un- 
cover a tew bed bargains. In another window, 
L&T answered Mort Sahl’s contention that 
“Nixon is trying to sell the country and Ken- 
nedy is trying to buy it” by tucking in an ele- 
phant and donkey combination “Strange bed- 
fellows? Not at all—Our linen and furniture 
sales go together like sheets on a bed.” The 
wolf’s grandmotherly head, by the way, is the 
droolin’ image of the “Crazy Red Riding Hood” 
illustrations George Price did for Steve Allen’s 
“Bebop Fables.” 
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Whitehouse & Hardy (left) 
Al Coffee 


When looking for the tie-ins that bind, a dis- 
playman could hardly do better than to pick 
up on the swing to jazz festivals. All summer 
long, the buffs barreled off to Newport, Detroit, 
Chicago, Philly, et Al Collins, to hear the cats 
wailing and CBS’s Mitch Miller larking through 
his commentary like an oboe player on a Bird 
date. To make this scene, Al Coffee boned up 
on the loca! Randall's Island Jazz Festival and 
found that in the young-at-heart jazz world, 
the hip-minded playboy is prone to invest in 
the genure of threads displayed here. The New 
York Is a Jazz Festival motif offers all sorts 
of possibilities — like, a bunch of cool-clad 
lads with Willis eyes for the on-stage blowup 
in their background. For displaymen concerned 
with making sure every Eve goes for a man who 
hasn't flipped his lid, an appropriate photo 
would be one of Thelonious Monk, his skippy 
sphere laced by a chapeau as ubiquitous as a 
Frenchman’s sun glasses, leading his Gallery 
group through a rousing head arrangement 
‘round midnight. For displaying sun glasses, it 
may be noted, this miles-ahead jazz protestant 
leaves the competition in the shade. 





By 
RAYMOND 
MASSEY 


(Photos courtesy 
Virginia Roehl 
Studios) 


A sidewalk sampling of consumer reactions to 
Peck & Peck's New York ‘first’ (soon to be 
seen in full color on our cover) should have Dis- 
play Director David J. Cramer floating on air, 
if not sprouting wings. Which reminds us of a 
P.S. in a letter by F. Scott Fitzgerald to his very- 
back-to-school daughter, Scottie, away at col- 
lege—"'l have paid Peck & Peck & Peck & Peck 
& Peck @ Speaking of back-to-schooling, 
there's the recent Macy's marketing intelligence 
that "almost 80 per cent of all women’s college 
merchandise sold in New York is to non-college 
women.” This sort of psychological insight could 


evolve into a “commencement-is-only-the-begin- 
ning’ promotion slant on fall fashions. @ The 
beautiful-and-damned Jazz Age flapper would 
be envious of the green-dyed raccoon coats 


furriers are unwrapping this season. @  Dis- 
playmen might take as their motto the mego- 
phoned Greek inscription Stern's David Dunay 
used to put vim in his scrim. An idiomatic trans- 
lation, our friend Demetrious Houtrides tells us, 
is "Go get ‘em, boys!" 


Stern's (above) 
David Dunay 


“Campus ’60 is plum crazy over plum purple Classmates” ran the copy as this 
recently introduced cross-fire dimming device took its commencement exercise. 
When the scrim panel is lit from the front, the trio of comely coeds are seen 
displaying their BWOC wear. When the scrim is lit from the rear, the trio 
disappears and the two midnight balms, pictured here in the cropped photograph 
at top left, are seen through the now-transparent panel on which David Dunay’s 
artwork appears. The two 3000-watt circuits could have been any wattage (“you 
name it”), while the 15-second timing intervals could have been as brief as five 
seconds or as long as five minutes. Another potential use for the portable equip- 
ment is supplying color backgrounds for fashion shows. 


Henri Bendel (below) 
Anthony Ballatore 


Shoppers didn’t try to mask their feelings about this one: Mr. Ballatore’s “con- 
trasts with class’—the “complete opposite of what's going on in the window— 
transformed the faces in the crowd into individual purchasers. “I was trying for 
the white-on-white feeling,” Mr. Ballatore explained, discussing his new display 
a la plaster of Paris. Two blue-filtered spots were on the mannequins; another 
was across the masks. Bendel’s windows had another face-lifting in the cropped 
photograph seen at bottom right. The antique French masks are “the kind you 
used to see at fairs — you tlrow balls at the mouths,” as the perpetual Second 
avenue browser described them. 





SBF’s Christmas 


Would you call a Christmas promotion that attracts 

almost a quarter of a million 'walk-through" spectators a 

success? St. Louvisans won't be forgetting Stix, Baer & 
Fuller's 1959 spectacle for a long time to come. 


OUR COVER shows the 
medieval castle exterior 
in full color as it beck- 
oned to passersby to 
come look through the 
windows or to get an 
intimate view of the 
Great Hall from the 
“walk-through” balcony. 


—Above is the castle interior showing the royal pair at the lower left and 
the balcony overlooking the festivities at the upper right . . . At top of 
page ore six photos showing steps taken during planning and construction 
of the castle by Ralph A. Hoelscher Studio, St. Louis . . . At top left, 
Stix, Baer & Fuller's display director, Gerry E. Satterlee, checks the pre- 
liminary drawings . . . Top center, Ralph A. Hoelscher, right, reviews the 
final drawing details with a staff artist . . . Top right, a long view of the 
studio, an old theatre, showing various stages of work in progress . 

Second row: left, artist Ped Conway adds final touch to basic entrance 
and exit plaques to guide traffic through balcony . .. Center, artist applies 
detail gilding to ornamentation on interior wall sections . . . Right, artist 

detcils ornamentation on upper balcony arch section— 
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ILL. over the world, displaymen are planning and pre- 
paring for the holiday season, hoping to make their 
firms come alive with the Christmas feeling, giving 

customers a colorful, entertaining and meaningtul atmosphere 
in which to consider the appropriate gift suggestions prom- 
inently displayed. Whether the efforts will be successtul from 
a prestige-building or sales-producing viewpoint can often 
be predicted but not known for certain until it’s all over but 
the anticlimactic dismantling procedure. 

Stix, Baer & Fuller, St. Louis department store, predicted 
such success preceding its Christmas Castle Fantasy last 
fall. After December 26, the final recapitulation was made, 
and the results were: 

@ More than 225,000 persons actually 
through the 


made the tour 
“walk-through” window between November 
14 and the closing day, December 26. This was in addition 
to those who saw the interior scene through the windows of 
the castle facade. 

saer & Fuller 
were received, congratulating the store on a delightful Christ- 
mas entertainment, indicating that the display helped register 
the store’s name indelibly in the minds of St. Loutsans. 


@ Many, many letters congratulating Stix, 


@ [Excellent coverage of this display was given by Women’s 
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Wear Daily, registering the SBF name to members of the 
retail trade. 

@ A seven minute film of the display made on opening morn- 
ing was telecast in the St. Louis, Missouri, Illinois area by 
television station KPLR shortly after Thanksgiving, again 
giving the window added impetus and drawing appeal. 

According to Display Director Gerry E. Satterlee, we 
know of no other way to attract so many potential cus- 
tomers at approximately nine cents per person, which 1s what 
the cost breakdown averages out to be.” 

The other store executives added, “This was the most 
exciting attraction for children that St. Louis has seen 1n 
many years.” 

The medieval castle scene shown on the cover ot this issue, 
was the focal point of the Christmas promotion and was 
located at the big corner window facing Seventh street and 
Washington avenue, probably one of the busiest corners in 
downtown St. Louis. 

A really unique feature of this display was that shoppers 
could view the festivities from the street level through win- 
dows in the castle facade as well as from within on a balcony 
level. 

This baleony was made possible by the removal of the two 
18- by 11l-foot sections of plate glass normally found across 
the windows. The viewer entered the castle from the street 
on an inclined ramp, going through an entranceway, turning 


(Piease turn to page 44) 


Castle Fantasy 


—At right, a view of castle interior looking from the balcony towards the 
king and queen seated on the throne at the approximate corner of the 
window ... Spectators could also view the spectacle through the castle 
windows ... At bottom of page are six photos showing details of con- 
struction and costuming of the animated figures used in the scene as made 
by Silvestri Art Manufacturing Company, Chicago . . . Top row: left, shows 
workman trimming excess latex rubber salvage from basic body of figure 
which has just been removed from plaster mold ... Center, shows me- 
chanics working out the complicated mechanical animation details 
Note how sections of the body have been cut away to allow for movement 
at the waist in the torso . . . Right, the fully animated figures are being 
sprayed with basic flesh tone paint . . . Second row: left, shows one artist 
detailing facial charac- 

teristics as another 

workman makes final 

costuming touches on 

the queen figure 

Center, the wiq maker 

is at work with spun 

fiber glass on one figure 

as another is covered 

with a protective plastic 

film awaiting  installa- 

tion . . . Right, final 

costuming adjustments 

are made on the two 

gossiping crones that 

appear in the display— 





Each Christmas, Mr. Tupper designs and creates unusual 


/ 
| I S Ea S y and effective animated scenes as part of his home decora- 


tions — and then rents them to stores and other organiza- 
tO A NIM A TF tions the following year . . . Home spectaculars are dedi- 
cated to cerebral palsied daughter Sandy . . . Crowds 


By MAX TUPPER come from miles around every Christmas ... Here are the 


Tupper Sign & Display Service working details and drawings to show you how you can 
en hy 5 achieve simple, yet impressive, animation at low cost and 


without more than average carpenter skills. 


SANTA CLAUS 


The 16-foot-tall Santa is constructed of tempered hard board in 4-foot-high sections, 
framed on the back with 1 x 2 pine set edgeways. Only the horizontal framing at the edges 
of the sections where they join is shown on the drawing to avoid confusion with the anima- 
tion details. These sections are set on angle iron brackets fastened to the 2 x 4 supports. 
(See detail of this on Mrs. Santa drawing). In addition, these sections are bolted together 


after assembly on the supports. 


The drawing is pretty much self-explanatory but there are several points to remember. 
Balance nodding head and moving arm as well as possible to provide smooth effortless move- 
ment. It is usually advisable to move different parts of one figure at different speeds to help 
accentuate all the motion. The connecting rod from the motor to Santa’s head must be bent 
to fit as the head is set in front of he body, and the motor behind it. It will help to set the 
pivot point where connecting rod attaches to head out on a bracket a few inches so the 
connecting rod can clear the top of the body. Be sure this bracket is rigid. Some experi- 


menting may be necessary here. 


Head Bearing 


w= 
([ Drive Mechanism for Nodding 


Heed — Appros. 24 RPM 


Pulley for Arm Covunter-weight 


DETAIL DRAWINGS OF DRIVE MECHANISM LASS 


Locate mounting position of drive mechanism for any moving en bitte 
part as follows. (See Fig. 1 below). thru slot in body where it en- 
, : , , , ; geges cable from counter-weight 
When moving part is at its central location, a line between , ond connecting rod from drive 
points B and C should be at right angles to a line between points ete 
\ and B. If possible, distance between points B and C should be ye aa ae Seoring 
- P 4 :, , te turnte ter-weight ° 
at least twice that of the distance between A and B for smooth “oot 4o rem eee 
operation. ’ 
— , ‘ ‘. ie _ > Arm drive mechanism — 10 to 
To determine the length of crank arm, (distance X in Fig. 2), 1S RPM 
measure distance pivot point B travels between the extreme posit- 
tions indicated by arrows E and F, then make crank arm one-half 
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MRS. SANTA 


Mrs. Santa stands about 14 or 15 feet tall, a shade shorter than the old boy 
himself. Her animation is much less complicated than Santa, primarily a 
question of balance. Originally both these figures were driven by brevel gear 
motors, but it was just too heavy a load for smooth operation, and these were 
replaced with 1/20 HP motors and small gear boxes taken from old vending 
machines. 


Be sure Mrs. Santa’s moving arm is pivoted securely with metal bearing 
plates on each side of it. Put the mounting bolt through the front of the figure, 
through the arm and then through a supporting meal strap fastened to the 
framework on the back so that it will be held rigid and vertical. Counter-weight 
must be heavy enough so it will not have to be extended out so far that it will 
show from in front of the figure as it moves. Also keep in mind that in some 
sections, as here in upper New York, that the evergreen roping or tinsel gar- 
land, whichever you use, may collect snow or ice. If so, the counter-weight 
should either be moved to compensate, or it should be set heavy in the first 
place. I find evergreen roping less affected by wind than tinsel or aluminum, 
and aluminum will blacken the figure where it rubs against it. 





We have also found here 
where it gets cold at times that 
on commercial installation we 
are often better off by leav- 
ing the figures in operation 24 
hours a day. When they are 
turned off at night, by morning 
the gear boxes are so stiff the 
small motors can’t start them 
without help. Mr. and Mrs. 
Santa were used in a neighbor- 
ing village park last year and 
operated continuously from 
A—Adjustable Counter-weight Thanksgiving to New Year’s. 
B—Drive Mechanism — Approx. 10 RPM 
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BACK OF MRS. SANTA 








OM SUPPORTS 


REINDEER AND SLEIGH 


The supporting framework for this display will vary with the installation, depending on 
whether it is against the face of a building, on a marquee or porch roof, etc. The one in the 
photo is supported by 44-inch iron pipe bent to fit and supported by braces trom below and 
guy wires from above. Pipe and connecting rods were painted flat black so as to be less 
noticeable at night. Figures, cut with sabre saw from %-inch tempered hard board or %- 
inch exterior plywood, should balance as nearly as possible for ease of operation. For the 
rocking or prancing motion a speed of about 10 RPM for the drive mechanism is recom- 
mended, as a faster speed would put too great a strain on all working parts in a display of 
this size. This display measured about 70 feet end to end and the reindeer stood about 5 feet 
tall to top of antlers. Fractional horsepower motor and a gear reducer are ideal. In this 
case a 1/6 HP continuous duty motor. 

To determine the length of the crank arm on the drive mechanism after the reindeer are 
completed and connected to each other by the connecting rods as shown in the drawing, 
choose the pivot point where the connecting rod from the drive mechanism will be attached 
to the drive reindeer. Tilt the reindeer ahead 
as far as you wish to operate it and then 
back to the other end of the stroke, and meas- 
ure the distance the connecting rod pivot 
point traveled from the front extreme posi- 
tion to the back. If it should be 8 inches, 
for example, the crank arm on the drive 
should be 4 inches or one half the distance 
the connecting rod will travel. If the length 
you get seems too long, move your pivot 
point in nearer to the center bearing of the 
reindeer and your crank arm will shorten 
in proportion. If too short, move point 
out away from center bearing. You may 
have to do considerable experimenting 
with this. Before hooking up to power 
drive, be sure to operate whole string of 
reindeer by hand to be sure everything is 
correct: and then when hooking up to 
motor, operat ing smoothly. This is the ~~ 
touchiest part of the whole project and may —" 
require many trials and much patience 
before getting a smooth operation that you 
will feel confident you can leave in opera- 
tion unattended for hours or days on end. 


It is considerably more involved than (cD AS in @s nearly as possible. This figure 
would ¢ 


C—Arm Bearing 
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A—Antlers made separate and bolted on to facilitate storage. 
B—This distence (between pivot points) must be equal on oll 
; iform movement. 


operating a single figure, but also much wovld need @ weight on hind log te counterbalance weigh 
more effective. ETA, SEAMING ~stp-wes * tempered hard boerd or '/4" exterior ply- 
FLIATES TO jaa & GowT . o es “ 
PREVENT WEAK wey TO WOLO BOLT wood with |" « |" framing on beck 
TIGHT G—Drive mechanism, approx. 10 RPM. If possible lecete neor 
Ee center of string of reindeer. 


CROSS SECTION OF BACK OF REINDEER, 
FIGURE , suPPORT & 
CONNECTING FRoUS 
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GUMP'S, SAN FRANCISCO (right and below) 
Al Proom 


Glamorizing unusual products is a common prac- 
tice at Gump’s. Here cheese boards get the treat 
ment. On a mustard yellow floor is centered a sub- 
stantial slice of Swiss cheese with three intellectual 
mice quoting proverbs and making comments. The 
first balloon reader quotes Benjamin Franklin, and 
reads, “If thou rise with an appetite, thou art sure 
to sit down without one.” The second rascal spouts 
the sales — pitch for the merchandise with the sage 
remark, “And likewise if thou buy a briard cheese 
board, thou art sure never to be without one.’ 
While the third one seems more concerned with the 
cheese by his quote, which is simply, “Delicious.” 

The Mad Hatter, March Hare and the Door 
Mouse were present, “For a most elegant party,’ 
which was the theme for this antique silver tea and 
coffee urn promotion (below). They were enter 
tained in a room decorated in tones of brown and 
heige, and a checkered floor in brown and white. 
The table carried a substantial amount of urns, 
which, of course, was very necessary for this sort 

I party 


an Francisco 


HE exotic excites shoppers at City of Paris 

and Hinks . . . A whimsical imagination spells 
well the creations at Gump's . . . One of sum- 
mer's pleasant activities stimulates, especially the 
younger set, at Macy's . . . The female's secret 
to comfort revealed at Hale's . . . And the deco- 
rator's touch glorifies a furniture grouping in 


Sloane's windows. 


W & J SLOANE, SAN FRANCISCO (below) 
Kirk White 


A living and dining room combination attractively re- 
vealed the decorator’s touch in this furniture promotion. 
The drapery ran from shades of off-white to beige. The 
accessories and upholstered pieces carried tones in the same 
vein, and all was further enriched by a lush white carpet. 
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DICK 
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HALE'S — MARKET STREET (above) 
Robert E. Macfie MACY'S, SAN FRANCISCO (above) 


Focusing attention on the merchan- James Stewart 
dise in this imaginative panty display ; 
was charmingly done. Using the lower Outdoor dancing IS SO enjoyable lor 
portion of mannequins in chorus line , this group ot damsels in such chic sum- 
fashion received the desired results. mer dancing frocks, which were being 
The tops of them were trimmed with 3 promoted here. The pavilion was 
hot pink lace, and all merchandise was —_ = os ” properly decorated for the occasion with 
white. The suspended panel and plat- y : } brightly colored ribbon streamers, fol- 
form cover are turquoise with a white | lage, and a mirrored ball which reflected 
ball fringe. The reader is cleverly | light as it revolved overhead. here 
angled below one chair to the top of i were chairs to rest on during intermi1s 
another. They are white ice cream sions or to hold accessories when danc- 
chairs with turquoise velvet seats. mg. lhe floor was polished slick to 
. allow for smooth gracefulness while 
Y fi ' , dancing. 
j : “ 
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J. F. HINK & SON, BERKELEY (above) 
George Jelten 


Exotic colors in lipstick received an Eastern 
part of the world decor and caption, which 
read, “In a Persian garden.” A feeling of 
authenticity existed through the marble floor, 
throw pillows and mattress covered with yard- 
age of an ocelot print, a white frame with a 
gold grill trim centered by a minaret and a 
caged parrot suspended above. The allure for 
this product was readily accomplished by the 
reclining damsel. Merchandise was _ inter- 
spersed profusely throughout the scene. 


CITY OF PARIS, SAN FRANCISCO (right) 
Elmer Diehl 


The sensitive beauty in oriental imports of art 
objects and fashions received a dramatic setting 
to glorify their presence. In this photo, hot orange 
walls were the foundation for a matching in color 
mannequin — including a yarn wig and no make- 
up. The contrast came from her attire, which was 
Hong Kong imports, and in this case predominately 
green. Further along the wall were stools in color 
found to predominate in the objects of art—white in 
this instance. They were set along a counter filled 
with the art pieces, while others were placed on the 
floor or back wall. Accents of dwarfed trees and 
authentic musical instruments, like lute in girl’s 
hand, obtained the desired balance. And then the 
spectacular was added by blocking off all light but 
one clear spot against the back wall. The floor 
was in black. Five other windows in different 
color combinations existed. 
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The Christmas star shines down on holiday shoppers throughout the world as merchants reflect their 
respect for the true meaning of the occasion and the hopes for years to come through their radiant and 
dazzling exterior decorations . . . Outstanding examples from six different countries are shown here 


* 


—TOP LEFT,—the Lijnbaan, a shopping center in Rotterdam, Holland, 
which coordinated its decorations hanging between the mall area shops; 
Santa is outlined in lights atop a central overhanging roof ... LEFT 
CENTER, Owen Owen of Coventry, England, combined its regular in- 
terior lights with a group of choral figures on the store's marquee; a 
lighted star looked down from the corner of the roof ... BOTTOM 
LEFT, By Otto H. Pearsall for Pennsylvania Power Co., New Castle, Pa. 
. Nativity scene in simulated stained glass and star above words 
“Peace On Earth" tell expressive story above entrance . . . BELOW 
CENTER, internally lit pine cones topped with green branches decorated 
the entire corner location of the Kaufhof store at Darmstadt, Germany 
where Heinz Sittard is display director .. . BOTTOM RIGHT, another 
ad e German exterior, the brilliantly lighted decoration by Erich Pischel for 

lt hal'5 aes ro Koufhof, Wurzburg . . . OPPOSITE PAGE: approximately 2,500 bulbs 
’ e were used in this lavish treatment by Hammond's, Hull, England .. . 

In addition to the stars and light garlands, there was the illuminated 
Nativity scene at the corner entrance and lighted Christmas trees at 
intervals along the marquee .. . RIGHT CENTER, a bell tower and stars 
attached to light garlands focuses attention on the colorful Nativity 
scene above the entrance to Almacenes El Aguila, Barcelona, Spain. 
LEFT CENTER, a garland of white lights was projected like a giant 
canopy and topped by a huge star, a focal point that could be seen 
from a distance over Alexanders, Rego Park, N. Y. .. . BOTTOM LEFT, 
Santa appears on the marquee overlooking two huge plastic trees im- 
bedded with glittering ornaments at the front of Barker Bros., Los 
Angeles, where Fred Bower is display director .. . BOTTOM RIGHT, a 
spiral of lights forms a modernistic Christmas tree atop the marquee 
of Ohrbach's, New York City; Andrew Hvorslev is display director. ... 
Latter three photos courtesy Retail Reporting Bureau, New York City— 
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Windows 
of the 


























OPPOSITE PAGE: Top left, by J. Howard Schneider, The 
Crescent, Spokane, Wash... . Top right, by Charles Fowl- 
er, Strouss Hirshberg Co., Warren, Ohio .. . Left center, 
by A. Van Hollander, Gimbel’s, Philadelphia . . . Right 
center, by Leslie D. Slack, Wurzburg, Grand Rapids, Mich. 
. . . Bottom left, by Frederick B. Asmussen, The Myer Em- 
porium, Melbourne, Australia . . . Bottom right, by E. R. 
Mitchell, Commonwealth Edison Company, Chicago. . . 


THIS PAGE: Top left, by Jay Dick, Richard Shops, London, 
England . . . Top right, by Magdalen Tamborello, on the 


staff of Emory Gregory, Neiman-Marcus, Houston, Texas 
. . . Right center, by George W. Browne, Public Service 
E & G Co., Newark, N. J... . Bottom right (both photos), 
exterior and interior scenes from oriental holiday decor of 
Le Grande Bazar, Liege, Belgium as directed by A. Linders 
. . » The phrases spelled out on the front in lights tell of 
the toy exposition on the third floor . . . Bottom left, by 
Radomir Mikula and Antonin Sviger, Odevni Obchod, 
Ostrava, Czechoslovakia. 
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CHRISTMAS WINDOWS OF THE WORLD 


(Continued from page 37) 
—TOP, by A. Van Hollander, Gimbel Bros., Philadelphia . . . ABOVE, by J. Howard 
Schneider, The Crescent, Spokane, Wash. . . . LEFT, TOP TO BOTTOM, by Charles 
H. Turner, The Wallace Co., Poughkeepsie, N. Y. .. . By Merle Cunningham on staff 
of Herb Raynaud, Neiman Marcus, Dallas . . . By Karl K. Shain, Kennedy's, Boston 


. . . OPPOSITE PAGE: TOP ROW, left, by Hanns Simons, Kaufhof Munchen am 
Stachus, Munich, Germany (scene from series telling story of Sleeping Beauty). . . 
right, by Emile F. Alline, Maison Blanche, New Orleans . . . SECOND ROW, left, 
by Henri Viek, a wine-merchant at The Hague, Holland . . . right, by Mr. Ziekman, 
Vroom & Dreesman, Rotterdam, Holland . . . THIRD ROW, left, by Joseph T. Sjursen, 
Frederick & Nelson, Seattle, Wash. . . . right, by George K. Payne, Woodward & 
Lothrop, Washington, D. C. ... FOURTH ROW, left, by J. S. Dahimann, Ohio Edison 


Company, Springfield, Ohio . . . right, by Marvin H. Dorfmann, Knox Hats, New 
York City— 
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—Winner of the First Prize trophy for the best National 
Cotton Week Window display in the Ladies Apparel Divi- 
sion of a contest held at El Paso, Texas, is Curt Baker, dis- 
play manager of the three Glass Apparel stores in El Paso 
..« He stands here holding the trophy in front of one of the 
showcards utilized in his display— 





Photographs for this page are always 
welcome, the more informal the bet- 
ter. Address them to Editor, DISPLAY 
WORLD, Cincinnati |. 





—Miss Israel, a popular contestant 

in the recent Miss Universe contest | f : 

held at Miami, paid a visit to the WY ae —Sam Cheroff of Shur Nuff Displays, Minneapolis, 
showrooms of JO-Bar Display Fix- Fi right center, played the part of the Chief Jester 
tures, Inc., Miami, during her stay 7 in the Minneapolis Agua Tennial this past July . . . 
there .. . The occasion was the <—, Mees OB He is shown here accepting a contest entry from 
grand opening of the firm's new ty ih a lovely entrant as another clown Jester looks on 


modern air-conditioned showrooms ro >, P% . > + +e Aqua Jesters are a group of local busi- 

. With her in the photo is Irv- : | —~_ | nessmen who have been presenting shows, parades 

ing Rosenbush, president— —_ ~s-y¥ fe@ | | and visiting hospitals, orphanages, etc., for the 
wil | past 13 years— 


—Not only did Early Times surrey display 
materials impress consumers and retailers 
this year, but the professional display ex- 
perts decided to present a plaque to Brown- 
Forman Distillers Corporation . . . The First 
Place Award, presented in a national com- 
petition by the Chicago Federated Adver- 
tising Club, was given to the company for 
the best window and related point-of-sales 
displays during the preceding year .. . 
Accepting the award is (right) C. Kelly 
Stenquist, director of promotions of Brown- 
Forman, from Frank E. O'Toole, of Container 
Corporation of Americo— 


—Here are the principals involved 
in the award-winning United States 
Gypsum exhibit at the Pacific Coast 
Builders Conference . . . In front of 
the exhibit are Stetson Shuey (left) 
and Roy R. McClayton, with the 
plaque which was presented to 
U. S. G. in behalf of the Home 
Builders Council of California, Inc. 
In back are (left to right) 
Maureen Herberger, Dorothea Pef- 
ferman and Anne Henderson— 
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Works on the principle of strong metal 
channels into which brackets and accessories 
are locked by a simple twist of a screw- 
driver. It’s the most versatile —most flexible 
system on the market. Use on walls, counters; "~ 
“== tables, gondolas. Brackets can be set ate at 
ry any height. Vizusell adjusts to any merchan-7 ~- | 
- dising problem! Easy to install. No 
special tools — no skilled labor required. Goes 
i> in at far less cost than other systems... |). 
Creates more effective displays . . . stimulates f 
eal self-selection .. . boosts store traffic” “ 
> 7generates faster turnover in less space! Wj | 
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Patent No 2, 744,714 and Coaagian ~ ——,, 
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LL. A. DARLING COMPANY L. A. DARLING COMPANY, Dept. 90D, Bronson, Mich. 


Bronson, Michigan Please send your Store-Planning Guide Catalog 450. 


NEW Y CHICAGO LOS ANGELES 
47 W. sath St. 222 W. Adams St. 1818 S. Flower St. 


Name 
Company 


Address 


Your One Complete Source for Functional Display City State 
and Merchandising Equipment. Distributors in All Principal Cities 


NADI. ROMANCES S ROM? 


ROMA ETERNA NADI MODERNA 


NEW YORK TRADE SHOW BUILDING 


Sponsored by: NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES ~® 


HOTEL GOVERNOR CLINTON — NEW YORK 1, 
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N.Y. 
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SBF'S CHRISTMAS 
CASTLE FANTASY 


(Continued from page 29) 


and climbing a few steps to the 54-inch high 
level. Thus, viewers were able to 
from above the action inside the 


balcony 
watch 
castle. 
Outside, a fairy tale castle was erected 
on the face of the building, extending from 
the sidewalk level to a height of 22 feet, an 
expanse covering the store’s main floor and 
mezzanine. 
mechanically animated figures, 
scaled to seven-sixteenths of life size, the 
adult figures measuring 30 inches tall, took 
part in a medieval feast and Christmas ball 
before the thrones of the king and queen of 
the make-believe realm. The area, called the 
Great Hall, was populated by courtiers exe- 
dances to 15th and 16th cen- 
tury music. This music was recorded in 
Europe on the original museum piece instru- 
Three animated fiddlers performed in 
complete the illusion. 


Inside, 


cuting stately 


ments. 
unison to 
typical royal fes- 
Two old seated beside the 
floor, were engaged in lively gossip, 
making asides about the dancers, musicians 
doubt the royal pair. A herald an- 
nounced the arrival of additional 
Pages attended the king and queen. The 
dancers were reflected many times in strate- 
gically placed mirrors, giving the illusion that 
there was an enormous crowd of people in 
the Great Hall. 


The scene depicted a 


tivity. crones, 


dqance 


and no 
guests. 


Exterior castle walls were pink, con- 

trasting with the green marble facade of the 
construction. The roof and turrets 
ot the castle were red with shingle details. 
All the wrought iron balconies, window 
frames and other ornamentation were a 
golden color. At night, the castle was flood- 
lighted from across the street. 
Hall interior was done in a 
shade, highly ornamented in 
and softly lighted by many 
and a crystal chandelier 


Store s 


The Great 
warm mocha 
golden details 
candle sconces 

Guests at the ball were elegantly attired 
in medieval costumes of rich fabrics featur- 
ing shades of mauve pink, pale green, white 
and gold, all spiced with dashes of regal red. 
The fiddlers were costumed in olive green 
white and gold. Pages were dressed in red 
and gold, bearing the crest of the kingdom. 
The king and queen were seated on a throne 
of gold and were attired in regal red, golds 
and whites. 

A feast of boar’s head, fowl, fruit and bev- 
erages was arranged on an elaborate side- 
board, among silver plates and chalices orna- 
mented with jewels. 

Plans for the window began in May with 
contracts for construction of the castle and 
the making and costuming of the animated 
figures set late in June. Silvestri Art Man- 
ufacturing Company, Chicago, was respon- 
sible for all mechanically animated units and 
elements of the interior and exterior. Ralph 
A. Hoelscher Studios, St. Louis, was in 
charge of the construction, installation and 
removal of the exterior castle facade and 
the interior walls and balcony. A.D.T. Pro- 


tection Service, St. Louis, provided the nec- 
essary protective and security devices. 

Indeed, the entire project is a glowing 
example of cooperation between the national 
display manutacturer, the local display 
studio and an imaginative display depart- 
ment—not to exclude a forward-thinking 
store management. A success? There’s no 
doubt about it! 


New Lighting Fixtures 
Announced by Guth 

A new line 
fluorescent 


of Slimlux Surface Module 
lighting fixtures has been de- 
signed by the Edwin F. Guth Co., 2615 
Washington boulevard, St. Louis 77. For 
complete information and free specification 
sheets concerning these unique ceiling units 
write to the firm. 


New Liquor Display Unit 
Offers Advantages 


The new liquor display wall unit developed 


by MARCO Enterprises, Inc., 3301 S. Main 
street, Los Angeles, has compartment shelv- 
ing for horizontal stacking of Champagne 
so as to keep the cork wet. The rack is 
assembled by the Kwiklok system of match- 
fit, pre-cut parts. Write for information. 


Suttle Leaves Dunlap's 
For Wilmur's 


James Suttle, display manager of Dunlap’s, 
Cincinati, for many years, has accepted 
that position at Wilmur’s, Hamilton, Ohio, 
filling the vacancy of Richard Erwin, who 
resigned. 
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# 136 10 lights yy Bias 


A\t = the originator of the 
HA ITALIAN LIGHTS 


. now introduces the newest and most unique series of all... 
the JEWEL LIGHT series 


#135 This fabulous series is just what its name implies . . . gem-like beauty and 
a elegance of the traditional past combined with the latest achievements of 


SILVESTRI engineering and design. 


Besides the Jewel motif we have over 75 different motifs, many suitable 
for outdoor use. Among these motifs are angels, snowflakes, grape-clustefs, 
butterflies, crystal, starlights and flowers. In one series we have bulbs in clear, 


multi-color, pink, blue, yellow and green to fit in with any proposed color scheme. 


Y. * Ae j 


sS 1147 w. ohio st. chicago 22, illinois 
Leelly»« oapedeas Cain showrooms: New York ‘Chicago:Dallas 





Unique Tree Decorates 
American Airlines Office 

A dignified, dramatic and inexpensive 
Christmas display appeared in the semi- 
darkened window of the mid-Washington 
ticket office of the American Airlines. 

This was a beautifully shaped ten foot high, 
live Canadian spruce placed on a ball bear- 
ing dais that revolved very slowly. The tree 
stood in a water container. 

All the branches were sprayed at their tips 
only with gold paint for a distance of about 
three feet. While the paint was moist, gold 
sequins were scattered on. 

Gold tinsel sunbursts, centered with long 
gold spikes, were fastened to the branches 
in such a way that they accented the tree’s 
tips and expanded the size of the tree by 
illusion. 

The only other trimming consisted of two 
gross of imported gold metallic roses, 1% 
inches in diameter, placed all over the tree 
instead of conventional balls. 

Stationary amber and white spotlights 
caused the restrained trimmings to twinkle 
remarkably like natural stars—much more 
so than twinkling lights would do—and this 
always stopped lookers. Muted Christmas 
music was piped to the street. 


Tulnoy President 
Back at Work 


Leon Tulchin, president of Tulnoy Lumber 
& Trim Co., Inc., Brooklyn, has returned 
to his office after a recent illness. 


OCTOBER, 1960 


—''Please Pick the Daisies" was a timely turnabout of the current movie titie used 
by Ralph Gollahon, display director of Shillito's, Cincinnati, in an interior shoe 
department display that has been very successful since installation several months 
ago ... Background in case is jet black . . . White daisies are of plywood and the 
yellow centers are covered with felt to give more dimension . . . Stems and leaves 
are made of Well-tex to provide additional texture . . . Velcro loop pile fabric is 
stapled on the sole of each shoe and the hook tape is placed on the petals in strips 
of about four inches . . . Shoes are held in place by Velcro's thousands of nylon 


hooks per square inch— 
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‘ Part Two 


Hosiery 
. Display 


By KENT BEDIENT 
Display Consultant 
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Phoenix Hosiery Company 
New York City 


The author continues with his exploration of 
the seasonal and special occasion oppor- 
tunities for imaginative, selling hosiery dis- 


play ... This completes the two-part series. 
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N idea is the most valuable commodity 
in this, or any other, era. This might 
have been declared on the morning of 

the first wheel, or the first fire, or the first 
mousetrap. But before anything happened, 
someone, sometime, had an idea and de- 
vised a way to make it work! The idea may 
have been calculated, or it may have been 
quite accidental; whatever the motivation, 
the inner self of someone had to recognize 
d possibility. In the quest for ideas, listen 
to the inner self — it seldom errs. 

It is difficult to isolate the origin of an 
idea then or now — and probably un- 
necessary. Inspiration travels silently over 
countless unchartered routes. This thought 
has come into sharp focus in my work with 
The Phoenix Hosiery Company on its varied 
display projects. The stocking is now an 
interesting and stimulating ingredient in 
fashions “look,” with an ever-widening 
scope of styling tor milady’s hosiery ward- 
robe. So, it follows that the many-faceted 
personality of todays hosiery department 
offers increasing display needs and _ possi- 
bilities. 

Working in close collaboration with Miss 
Helen Sisson, designer and stylist for 
Phoenix, and originator of the past decade's 
major hosiery developments, I have at- 
tempted to answer some of these needs and 
to expand the scope of hosiery display 
possibilities. 

In the September issue, were given ideas 
and variations on three basic methods tor 
displaying hosiery, these being: the draped 
stocking, the stretched stocking and use ot 
the leg torm. Now, I would like to present 
turther discussions and photographs, ex- 
amples of the diversified sources out of 
which grew the seasonal and special occa- 
sion displays done for The Phoenix Hosiery 
Company in the past few seasons. 

Photograph No. 1—Nature is probably the 
most inexhaustable and dependable source 
of ideas and designs. Illustrated here is an 
autumn display case using a traditional nat- 
ural foliage theme interpreted in contem- 
porary feeling. The free-standing vertical 
panel, placed off-center, provides tacking 


(Please turn to page 80) 
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...in Pink Vel finish. The finish designed to 
compliment tinted hosiery...and increase 
your hosiery sales. 


* made only by— 
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“Every gift of top quality comes from 

is the story this display tells ... Arms and legs are 
cut from plywood or hard board and attached to panel 
in contrasting color ... Each arm holds gift wrapped 
in firm’s own labeled paper ... Christmas garlands 
are suspended gracefully from point at the ceiling, 
leading the eye to the merchandise displayed below... 
Ideal for everything from men’s wear to gift items, 
haberdashery, stationery or kitchen appliances. 











This original Christmas Santa is a cone standing 
on a turntable. First you see the jolly old man; 
then you see a small gift item displayed in the 
cutout rear ... Try this for an attention-getter 
in a small jewelry window ... Use several of the 
Santas throughout windows and interior. 





A complete panel covers the window area only a few inches 
away from the glass . .. Modernistic Christmas tree forms 
(or Santa’s, reindeer, sleighs, ornaments) are cut out of the 
panel of plywood, translucent plastic or hard board... 
Gift items are displayed in the openings that are lighted from 
behind the panel ... Colors enhance the merchandise as well 
as conform to the overall color scheme of your Christmas 
promotion. 








< \ernra Sou. chee x 


Borrow a real luggage carrier from your railroad 
station or construct a simulated one . .. Get permission 
to paint it white and decorate it with bronze paint for 
that antique appearance ... Display on the wagon 
various gifts for everyone in the family .. . Parcels 
are gift wrapped but side exposed to the window is 
open or covered with clear or colored cellophane... 
This again is ideal for small appliances or other suita- 
ble merchandise. 
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These two Christmas tree cutouts are flocked, glittered or deco- 
rated in any way to set off the formal festivities of the holiday 
season ... How about attaching pieces of mirror to the trees to 
reflect from a concealed light wheel ... If large enough, the 
cutouts could be the tree sections removed from the display on 
the opposite page .. . Twinklelights can be strung taut across 
the window above the heads of the mannequins with the wire 
wrapped with garland or other decorative material. 
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Cinrord 


“The Banquet Hall is Ready” says this display utilizing 
three panels covered with marbleized paper, probably 
green. The sides of the niches in each panel could then be 
light pink . . . The table made from shelves placed on 
boxes is decorated with a fine table cloth and foliage, 
ribbons, artificial flowers as well as sumptuous silver and 
china ... Elegance would be the impression to be estab- 
lished for expensive gift items. 
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An Idea Realized .. . 


Another excellent idea for Christmas gift wrap- 
pings, ornaments and home decorating mate- 
rials realized for Le Niche Shop in Paris... 
The back is sky blue . . . Tall displayer is of 
glittering white rods with shelves covered with 
artificial snow; smaller unit is of glittering 
red rods with shelves covered with red artificial 
grass ... Slogan in French is translated “You 
must do a good display with these fancy papers.” 


erard Moucher 
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Nativity 


Scene 


ICTURED here are five Christmas Nativity displays using 
originality and resourcefulness to achieve something new in 
telling the story of the Christchild’s miraculous birth. 

At top left, Joseph T. Sjursen, display director of Frederick & 
Nelson, Seattle, Wash., created this stained glass effect by the use 
of colored plastic paint on sheets of clear plastic attached to a 
gothic arch superstructure and lighted from behind ... It was 
executed by a staff artist. 

J. Howard Schneider, display director of The Crescent, Spokane, 
Wash., installed this corner Nativity setting two weeks prior to 
the holiday. The figures, most beautiful, were sculptured with 
meticulous detail with a bronze, gold leaf and silver finish. The 
platform in various levels was covered with sand. Dark blue velvet 
drape provided a resplendent background ... A bronze twinkling 
star was suspended among the gold metallic sculptured drape 
hung from the louvers. The complete window was bathed in soft 
pink lighting with a small white intensified spot on the Christ- 
child. Chime music was amplified to the street creating an air 
of solemnity. 

At left center is a close-up of a three-dimensional Christmas 
card that appeared in a shadow box in the lobby of the Carlos III 
lobby and arranged by Compania Cubana de Electricidad, Havana, 
Cuba, utility company. 

Tom Whittington, display manager of Sears, Roebuck & Co., 
Baltimore, achieved an unusual lighting effect in his 1959 Nativity 
window, his tall feature window. Behind an eight-point modern 
star he hid a revolving mirror ball that cast mystic reflections 
over the drape background and the scene below. 

Lit Brothers, Philadelphia, used reproductions of famous re- 
ligious paintings of the Madonna and Child throughout its series 
of Nativity displays. Thomas B. Comerford, display director, 
flanked each painting by symbolic candlesticks and ornate figures. 
Lighting was dramatically subdued. 








Dyna-Foam New Form 


Of Expandable Polystyrene 


It won’t be long before we'll be seeing 


display props and basic decorative materials 


made from a new plastic discovery called | 
Dyna-Foam. Dyna-Foam starts as small | 
polystyrene pellets that are expanded, under | 
heat and pressure. A dynamic expansion of | 
gas within the pellets during the heating and | 
pressure process gives the substance the | 
appearance of white foam. It is then ex- | 
truded into sheets, film, layflat tubing, pipe, | 
board, solid rod and special shapes. It can | 
be formed with most of the available plastic | 


molding processes. 


In sheet form it has the appearance of a | 
rich white satin, but pastels are available. | 


It can be produced in widths up to 60 inches 
and in lengths comparable to paper rolls. 

We'll be looking forward to what some 
display firm will do with this material. Write 
to Dyna-Foam Corporation, Ellenville, N. Y., 


COMING UP! 

Fur Time USA | Oct. 
Let’s Go Hunting Month 0 et. 
Cheese Festival “x Oct. 
Rice Harvest Festival ..Oct. 1-31 
Shrimp Fiesta Oct. 1-31 
National Employ the Physically 

Handicapped Week.. 50> ae 
National Letter Writing Week Oct. 2-8 
National Pharmacy Week Oct. 2-8 
National Business Women’s Week. Oct. 3-9 
National Wine Week Oct. 8-15 
Fire Prevention Week.. ..Oct. 9-15 








*Columbus Day Oct. 12 | 


National Interior and Exterior 








Design Week os Oct. 13-20 | 
Sweetest Day.. Oct. 15 | 
National Downtown Week Oct. 16-22 | 
National Thrift Week.. Oct. 16-22 | 
National Bible Week Oct 17-23 | 


American Youth Foot Care Week Oct. 17-23 
National Donut Week a Oct. 17-24 


United Nations Week a2. Oct. 18-24 | 
National Flower Week Oct. 23-30 | 
National Pretzel Week Oct. 28-Nov. 4 | 
*Hallowe’en a Oct. 31 | 
National Authors Day Nov. 1 | 
Goodwill Week fe Nov. 1-7 | 
March for Muscular Dystrophy Nov. 1-30 | 
American Education Week Nov. 6-12 | 


*Election Day 


Nov. 8 | 


Veterans Day (Armistice Day) Nov. 11 | 
National Children’s Book Week. .Nov. 13-19 | 
Christmas Seal Campaign Nov. 13-Dec. 31 | 
Youth Appreciation Week. . Nov. 14-20 | 
National Farm-City Week Nov. 18-24 | 


Know Your America Week Nov. 20-26 | 
*Thanksgiving Day it exe Nov. 24 | 
National Civil Defense Day Dec. 7 | 
*Channukah os ree 34-1 
*Christmas Day.. bia Dec. 25 | 


(DISPLAY WORLD will be glad to fur- 


nish the name and address of any sponsors | 
of the above-mentioned events. Many of | 
them make available free posters or other | 
display material as well as ideas for displays | 
tying in with the occasion. Simply address | 
your request to the Editor, DISPLAY | 


WORLD, Cincinnati 1.) 


*These observances of a national nature do | 
not have specific sponsoring organizations | 


supplying promotional materials; however, 
local groups can usually be contacted. 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY |. NEW YORK 
EXeter 2-3890 











isplay 


World 


The International Display Authority 


The 


SERVICE 
BUREAU 


DISPLAY WORLD Service Bureau will 


be glad to supply the latest authentic informa- 


tion about 
which you are interested. 


anything in the display line in 


If you do not find 


your needs listed on this blank, write a sepa- 


rate letter. 
you want on file, we'll find out for you. 


yourself 


If we do not have the information 
Avail 
of our service facilities without cost 


or obligation. This service includes an analysis 
of any display problem. 


INOOoOOoOoOoOoOoODoooOooOoDoOoOoOoOoOoOOOOOOOOOOUOUOUUUUUEUU 





WUWUODOUOOUUUWU LL 





a 


Air Brushes 

Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Enlarging Projectors 
Fabrics and Trimmings 
Flags and Banners 
Float Decorations 
Foils 

Glass Sun-fade Tint 
Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 

Mouldings 

Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 

Plywood 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Screens, Display 
Show Card Colors 
Show Cards 

Show Cases 
Socks—Window 
Signs—Brass—Bronre 
Signs—Card Holders 
Signs—Electric 

Sign Printing Machines 
Sleeve Forms 

Spray Paints & Finishes 
Store Designing 

Store Equipment 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wigs 

Window Lighting 


Do you wish a copy of their catalogue? 
~ you plan to remodel your store soon? 


© you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Display Manager 


Street 




















—A window display that really sells, the goal ot 
every retailer (and his suppliers), doesn't need to 
. . « This floor 
window, designed by Ron Barrows, A. |. D., for 
Office Equipment Service of Portland, Ore., 
transformed a dull “storage area” (top photo) 
into an attractive selling spot (bottom photo} 
The 


ingredients — three inexpensive sheets of G-P 


be expensive to pack a punch 


for a new line of office furniture 
natural walnut plywood like that used in swank 
draperies 
and carpeting, a new lighting fixture and a 


executive offices, some well-chosen 


basic interior decorating idea . . . Results were 
so successful they inspired planning for complete 
remodeling of the store Factory-finished 
hardwood panels were chosen to eliminate any 
on-the-job finishing mess and cost, to eliminate 
future maintenance and to give the setting the 
warm background it needed to attract customers 
—and sales— 





Lawing Heads Display 
For Green's, Dallas 

William Lawing has joined W. A. Green 
Co., Dallas, as display director, succeeding 
Joseph Peterson, who has left the retailing 
field to devote his entire time to the enter- 
tainment field. He was with the store for 
four years. Mr. Lawing was formerly dis- 
play director for Stripling’s in Ft. Worth for 
five years, and had been with the display 
department of that store for 11 years. He 
was succeeded at Stripling’s by Joe F. Gay- 
lor, Jr., previously with Fabric Mart in 
Abilene, Texas. 


Philadelphia To Host 
1961 SPEA Conference 


SPEA, the association of sales promotion 
executives representing many of America’s 
top business firms, will hold its fourth an- 
nual conference at the Benjamin Franklin 
hotel in Philadelphia on April 25, 26 and 27, 
1961. This marks the first time that this 
rapidly growing association has convened 
outside New York City. 

“Meet Me in Philly” is the invitation 
theme sent to all marketing people interested 


—Shown is the south end 
of the lobby of the Society 
for Savings Bank of Hart- 
ford, Conn., this past holi- 
day season . . . The colonial 
doorway was used as a 
background for the Uni- 
versity of Hartford choral 
group and orchestra 

The impressive scene was 
flanked by two 12-foot 
angels outlined in lights— 


in improving sales by the Delaware Valley 
chapter, host for the 1961 conclave. 

The decision to meet outside New York 
City in alternate years reflects the increas- 
ingly national character of the association. 
Formed in New York City only seven years 
ago as a non-profit, professional and educa- 
tional group, SPEA already has more than 
1,000 members in 14 chapters throughout the 
nation and abroad. In addition, several new 
chapters are now being formed, some to 
officially join the organization before the 
1961 meeting. 


German Display Firm 
Constructs New Building 


Adolf Barthelmess, manufacturers, ex- 
porters and importers of display materials, 
Nurnberg, West Germany, has announced 
that construction is in progress on a new 
building on the border of Nurnberg-Furth, 
with area totalling more than 5,000 square 
yards. The showrooms should be completed 
by spring, 1961. The firm claims that the 
new facilities will become Europe’s largest 
and most modern display house. Mr. Bar- 
thelmess, the owner, is a frequent visitor to 


Market Weeks in the U. S. 


DISPLAY WORLD 





—The French carillon topped by the familiar 
symbol of the Christmas seal campaign to raise 
funds to fight tuberculosis makes it the largest 
Christmas seal display in the country ... It ap- 
peared atop the marquee of Wallace's, Pough- 
keepsie, N. Y., where Charles H. Turner is display 
manager . It rises three stories above the 
street and has I! animated Santa's ringing the 
bells . . . The music played through concealed 
speakers is original music from an European 
carillon— 





Floor Covering Publication 
Sponsors Display Contest 


Modern Floor Coverings, formerly Floor 
Covering Profits, is sponsoring a window 
display contest for floor covering retailers 
during October. The purpose of the contest 
is to encourage floor covering retailers to 
participate in the first annual national Floor 
Covering Fashion Month promotion of the 
National Retail Floor Covering Council, a 
group of retailer associations. 

The trade publication is offering two prizes 
of $100 each, one for the best hard surface 
window and for the best soft surface win- 
dow. (Hard surface is defined as vinyl, 
linoleum, tile, all products commonly classi- 
fied as “resilient” or “smooth surface” floor 
coverings. Soft surface is defined as carpet 
or rugs.) Window display must include a 
copy of the official poster to be eligible for 
prize. 

The association is mailing a kit to retailers 
which will include two window display sug- 
gestions designed by James Kiley, display 
editor. It will also contain a reproduction 
of the official poster, two window streamers 
and wire hangers. This is the first nation- 
wide promotion sponsored by floor covering 
retailers. 


McCarthy To Head Display 
At New Jordan Marsh 


Charles T. McCarthy was promoted from 
the decorative home furnishings display de- 
partment of the Jordan Marsh, Miami, Fla., 
store to display manager of the chain’s new 
store at Sunrise Center, Fort Lauderdale, 
Fla.. to open soon. 


OCTOBER, 1960 


Reminiscing 


OCTOBER, 1935 


The appointment of Syl Rieser, who had 
been connected with Advertising Display and 
Exhibits, St. Louis, as executive secretary 
of the International Association of Display 
Men was made known by Glee R. Stocker, 
president of the organization. 

C. H. McMahan, for several years with Al 
Rosenthal’s, Inc., Oklahoma City, resigned in 
order to head display for Rothschild’s B. 
& M. Clothing Company, of the same city. 

The Great Falls (Mont.) Display Club re- 
elected Rolland Peese to the presidency of 
the group. 

W. T. Munford became display manager 
for Thalhimers, Richmond, replacing An- 
drew Matzer, resigned. 

A party was held in the R. H. Fyfe & Co. 
auditorium by the Detroit Display Club, 
under the direction of Frank Ek. Whitelam, 
president. 

First prize in the annual contest held in 
connection with the fall opening displays in 
Portland, Ore., was won by Bernard Heims, 
Lipman, Wofle & Co. 

K. Francis Hildreth, formerly with The 
May Company, Cleveland, took over display 
at Stern & Mann Company, Canton, Ohio. 

Charles R. Crawley resigned as display 
manager for The Big Store, Auburn, N. Y., 
to take a similar position with Leopold Adler 
Company, Savannah. 


OCTOBER, 1950 

Hans Berger was appointed display man- 
ager of Woodward & Lothrop’s new branch 
at Bethesda, Md. 

New display director of High’s Atlanta, 
was Al E. Salley. Most recently he had 
been with Rich’s also of Atlanta. 

L. L. Wilkins, for some years display di- 
rector for Maas Brothers, St. Petersburg, 
Fla., joined the display firm of EF. B. “Jack” 
Castle, Oklahoma City. 

Elected to presidency of the Dallas Dis- 
play and Allied Arts League was Vic Klein, 
a local exhibit builder. 

Louis A. Banks, visual merchandising di- 
rector for The White House, San Francisco, 
announced his forthcoming resignation to 
join Sears, Roebuck & Co., Chicago, as as- 
sistant to Findle Williams, director of Sears’ 
store planning and display division. 

Andrew Hvorslew was presented with a 
gold watch as he became a member of the 
Twenty-Year club of Ohrbach’s, New York 
City, where he was display manager. 

Tom Lee, president of Tom Lee, Ltd., New 
York City, was named a member of the 
Public Relations committee of the 1950-51 
New York campaign of the Arthritis and 
Rheumatism Foundation. 

H. C. Henshey Company, Santa Monica, 
Calif., named Laurel Beltz as display man- 
ager. 


Long Resigns 
At Oppenheim Collins 

Ed Long, display director of Oppenheim 
Collins, Buffalo, N. Y., has resigned effective 
September 30. Future plans or H¥ successor 
were not announced. 











A NEW Addition 
to the Bulkton Line 


EX-TRA-WIDE 
SEAMLESS 


Available In WHITE Only 
ROLL SIZE LIST PRICE 
100 Feet x 156 Inehes $29.95 
@ Bulkton EX-TRA-WIDE is 
wound on a core 
® Bulkton EX-TRA-WIDE has 
a superb surface for photographie 
and display 
® Bulkton EX-TRA-WIDE i: 


ideal for a background that re- 


quires a wide seamless coverage 


Attention DISPLAY MEN 


BRING OUT THE BEST 
IN YOUR WORK 


USE "The Quality Line" 
For Your Backgrounds 


Insist On Bulktou 
107 In. Wide SEAMLESS Paper 


FASHION-RITE 
4 8 COLORS 


Available in 


Write for 
Free Coler Card 


© INSPECT your DELIVERIES — + Don't Accept « Substitete 


Don't Be Switched 


SUPPLIED BY A RELIABLE SOURCE 


JOBBER INQUIRES INVITED 


BULKLEY DUNTON & CO., INC. 


CORRY 2-8257 CORRY., PA. 


NSIST ON A PROVEN PRODUCT 
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Part Three 





Better Presentation 


Of Jewelry Displays 


By THOMAS H. LEWIS, M.B.E. 








In this third article of the series, 
Mr. Lewis concentrates upon 
the preparation for the window 
display and many aspects and 
ideas concerning modern jewelry 
display fixtures that promote 
mobility and avoid monotony 


EFORE we get down to the actual 

process of dressing the window, here 

are some suggestions which should be 
thankfully received by those readers whose 
window-glass is subject to “steaming” (for 
not all jewelers’ windows are immune from 
this disability), and who are not employing 
one of the marketed devices or preparations 
for keeping the glass clear. There is nothing 
more tantalizing to a window-gazer than to 
have to strain his eyesight to examine a dis- 
play through glass obscured by mistiness, 
and sales may be lost for this reason. The 
application of a little glycerine, thinned 
down by spirit, to both sides of the window 
glass before the final polishing-off will be 
found efficacious—for a time, at any rate— 
in warding off the effects of steam and rain. 
I have recommended tls's expedient on many 
occasions to shopkeepers, who have tried 
it out with satisfactory results. 

Other simple expedients come to mind to 
prevent “steaming,” included among them 
being a small revolving electric fan placed 
in a corner, and close to the glass. An- 
other is to bore small holes at intervals in 
the “floor” of the window-space, but this is 
only effective when the space beneath is 
unencumbered by goods or other impedi- 
menta, and is more or less open to fresh 
air. Still another preventative is the use of 
small mats, especially made to absorb mois- 
ture, laid on the “floor” and dried out at in- 
tervals between the changing of the dis- 
plays. Again, there are devices which entail 
piercing the window-glass to admit of a 
small fan or fans being installed in situ. 
Effective as are many of these, unless they 
are unobstrusive in appearance their installa- 
tion is psychologically wrong, since they 
are apt to distract the attention of the win- 
dow gazer from the display; for, to fulfill 
their function properly, they should be placed 
tairly low down, to allow of the fresh air 
rising inside the window. 


—At left are three imaginative and unusual displays 
of merchandise usually associated with jewelry stores 
... At top is a display of silver goods .. . Although the 
items are displayed rather low in the window, height 
emphasis is achieved by the three vertical “'silver’’ signs 
and the white tubes as “pointers” to the featured ob- 
jects below . . . This is by Norman C. Barnes, Prouds 
Pty., Ltd., Brisbane, Australia . . . Center is a Swiss 
display for the Rolex Watch Co., Ltd., Geneva, created 
by Mme. L. Schmid of Lausanne . . . The watches spot- 
lighted against the opened white book attract interest 
as well as instill confidence and desire in the onlooker 
. . . At bottom is a German display that achieved a 
great deal of sales success, according to its designer, 
Heinz Sittard, for the Kaufhof store at Darmstadt... 
The suspended cones and pedestals feature five different 
fashion colors of costume jewelry— 


DISPLAY WORLD 





—Two different patterns of silverware are dramatized in the two displays above by 


David F. Gentry for Hausmann's, New Orleans, La. 


. . « The left window entitled ‘'Fire- 


light’ uses red, orange and yellow and a red spot on the background to create the 


flaming illusion 
glisten 


. . . A pin spot concentrates attention on the silver and causes it to 
. . . The window at right is “Secret Garden" and utilizes appropriate greens 


and blues with blue spot on background . . . Again a pin spot causes the silver to 


sparkle . . 
was focused. 


KNOW IN ADVANCE 
WHAT TO DISPLAY 


Much time can be saved in putting in a 
new display if the jeweler knows in advance 
just what he proposes to exhibit. Without a 
definite plan in mind, and without knowing 
exactly what to choose from his stock, he 
may spend hours determining what shall be 
chosen. He must guard against wasting 
time and energy putting fittings and articles 
into the window only to take them out again, 
and probably ending up in disgust by mak- 
ing a mediocre show. 

After all, the layout oi the display should 
distinguish it from the one immediately 
preceding it, obviate the impression of 
sameness, which, I am afraid, is a fault very 
noticeable in the dressing of jewelers’ win- 
dows. The public must not be allowed to 
take the stock for granted, and this they 
are apt to do if the window bears the same 
appearance after each dressing. Even if it 
is merely a matter of reversing the posi- 
tions of the rings and the watches or sil- 
verware, altering them from right to left, 
or center, something should be done to mark 
a difference from the preceding- display. 
And that difference will be 
those who pass the shop. 


PREPARE A PLAN 
OF THE PROPOSED DISPLAY 


sefore attempting to dress the window, 
the jeweler should prepare a skeleton plan 
of the window-space in its right propor- 
tions, and on it should be shown, roughly if 
need be, the positions of the fittings to be 
employed and an indication of the placing 
of the articles to be displayed. By this 
means a far more effective and symmetrical 
exhibit can be made than by the rule-of- 
thumb method of deciding upon the articles 
item by item, which more often than not re- 
sults in the presentation of a disappointing 
show. Before marking-in his plan, the 
jeweler would be well advised to “comb” 
his shelves for likely exhibits in case any- 
thing has been overlooked. It will be time 
well-spent to make a list of everything 


noticed by 


OCTOBER, 1960 


. The center fountain sprayed emerald green water upon which a blue spot 


which deserves to go into the window, even 
if eventually many of the items have to be 
crossed out. 


PREPARING FOR 
THE WINDOW DISPLAY 


One would have thought that the days of 
permanent fixtures in a jeweler’s window 
were as dead as the dodo, but a recent ex- 
amination of a number of such windows in 
Britain brought to light the fact that in many 
instances, although shelving was removable 
in some cases, the brackets and other fix- 
tures which held them were firmly screwed 
into the floor, back, and sides, of the win- 
dow-space, thus rendering a complete change 
of layout a difhcult matter without a great 
deal of trouble. It is easy to understand, 
where such conditions exist, that changes 
in display layout are few and far between. 

It was for such reasons as this that, until 
comparatively recent years, windows of 
jewelers’ shops, in common with those of 
other retail traders, were characterized by 
a monotonous sameness throughout the year, 
the only alterations readily possible being 
changes in the positions of the goods from 
one shelf to another. There was nothing 
“exciting” in the appearance of the displays 
—nothing else to register in the mind of the 
passerby than that the shop he was passing 
was that of another retail jeweler! 


MOBILITY IN MODERN 
WINDOW-FITTINGS 


But today, with keen competition down the 
road or across the way, such a foundation 
for a window layout is not enough. Modern 
display calls for extreme mobility; indeed, 
the form of the layout should be varied, if 
possible, with each succeeding display, and 
it is here that mobile fittings come into 
their own. The ideal to strive for is so to 
fit the window that, once the goods are re- 
moved from it, the fittings can, if necessary, 
be taken out in a few moments, leaving the 
window-space as bare as an empty room. 
When we come to think of the possibilities 


(Please turn to page 67) 














Build a Better 


IMAGE 


for your 


STORE 


with the finest 
SANTA CLAUS 


in town. 


As the world’s only 
Santa Claus spec- 
ialists, we can help 
you with: 


Santa Claus Service @ Promotion 
@ Training @ Costumes @ Wigs 
@ Beards @ Make-Up Kits @ Boot- 
Tops @ Stomach Pads e@ Dresses 
and Hats for Mrs. Santa and Help- 
ers @ Complete line of Santa 
Equipment. Write to: 


SANTA CLAUS 
SCHOOL, Inc. 


ALBION, N. Y. 











ITS ALWAYS MARKET WEEK IN NEW YORK 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS 
& DISPLAY MATERIALS 


For Windows and Interior Store Display 


American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits 
to highlight your anniversary, special events, spring or 
fall promotion. Ask for information. Recommended 
by N. R. DO. G. A. 


Arts & Flowers Displays, Inc. 
{Air Conditioned) 
43 West 56th St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Displays, Inc. 
133 West !9th St. WA 4-626! 
Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 
Interesting imports from Europe and the Orient 











Covered Wagon Movers 
168 Bleecker Street AL 5-1788 


Special Handling — Uncrated Displays 
Round the Clock Service 





po L. A. Darling Company 
Oa Office and Showrooms 
WI 7-3228 


TANG 47 W. 34th St. 


MANNEQUINS * FORMS * DISPLAY FIXTURES 
VISUAL MERCHANDISING EQUIPMENT 


Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 412-20 N. Orleans St. 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
50 West 22nd St. OR 5-1280 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Display Arts, Inc. 
600 W. 57th St., NYC 19 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS’ — 
PILGRIMS — CLOWNS 


For Sale or Rental 


CO 5-6023 





BONAFIDE 
Display and Decorative Co. 
34 West 38th Street BR 9-1362 
Mfgrs. & Importers of Artificial Flowers 
Novelties & Natural Foliages 


MANIKINS 


I5 W. 18th Ch 3-3626 





Sanford J. Brooks 
578 Maple St., Brooklyn 3 HYacinth 3-9274 
TRUCKING REPRESENTATIVE 
Net important savings! Truckloads from the 
New York and Northern New Jersey area to 
all points. 


Brunn & Bertheim 
1200 Broadway MU 4-0923 
EXCLUSIVE NOVELTIES OF ALL KINDS 
IMPORTS OF QUALITY FOR EVERY SEASON 


Duvetyne in an exceptionally wide range 
ef colors as a perfect substitute for felt. 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
991 Sixth Ave. CHickering 4-7165 

MANNEQUINS 


and Promotional Displays 





Victor Haida Displays, Inc. 


149 West 24th St. CH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Butler Paper Co., Inc. 
WORLD DISPLAY CENTER 
400 8th Ave. (30th St.) Ph. 212 LO 4-8178 
Headquarters for NEW IDEAS Made of 
Paper and Cardboard 
Open Saturdays 


David Hamberger, Inc. 
136 West 31st St. PE 6-0465 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units 
Backgrounds, Novelties 


Mileo Mannequins 
7 West 36th St. 
MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


New Style Studio 
58 East lith Street GR 5-3777 
HEADS, FORMS & MANNEQUINS 
Realistic, French, Period or Abstract 
Artistic Finishes 


MANNEQUIN REFINISHING 


WI 7-7618 








NEW WORLD MFG. CORP. 
MANNEQUINS THAT MOVE MERCHANDISE 


27 BLEECKER ST. AL 4-8968 





RIP Studio, Inc. 

15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 
Functional and Decorative in All Media 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 


Hergberg-Robbins, Ine. 

110 West 30th St. Pt 6-3585-6-7 
New & Reconditioned 
MANIKINS 
WIGS — REPAIRS — RENTALS 





¢ ii | Cc Display Co. 

293 Seventh Avenue WA 4-3720 
Manufacturers and Importers of Unusual 
DISPLAY MATERIALS 
FOLIAGE and NOVELTIES 


Circle Fabrics 
141 W. 47th Street Cl 7-2260 


DISPLAY MATERIALS — NOVELTIES 


ACCESSORIES 
Lovis S. Morgen 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


Tero, Inc. 
Factory and Showroom 
153 W. 23rd St. CH 2-7344 
Manufacturers of Finest Quality 


MANNEQUINS 


Ben Walters, Inc. 
156 Seventh Avenue AL 5-1500 
Chain Store and Custom Displays 
DIP IT — DRAPE IT — SHAPE IT MEDIA 
ANGEL HAIR — BUBBLE MACHINES — 
PENDANTS — SNOFOME 








“LICO DISPLAY FIXTURES" 


Lustra-Cite Industries Inc. 
331 Kent Ave., Brooklyn 11, N. Y., EVergreen 7-4100 
(The Largest Line of Stock Fixtures in the Country) 


BRASS — WIRE — PLASTIC —- WOOD 
POINT-OF-PURCHASE DISPLAYS THAT SELL! 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





Madisonia Manikins, Inc. 
New York — 152 W. 25th St.—CHelsea 3-1550 
Chicago— I! S. Desplaines— DEarborn 2-6818 
MANIKINS — RENTALS — REPAIRS 


America's Largest Manikin Refinishers 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


DISPLAYS 
Your Budget is Our Business 


434 Sixth Ave. AL 4-3200 
DESIGNERS and MANUFACTURERS 








Its CHRISTMAS again... 
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+ : ... Christmas is THE merchandising season that needs no 


display exhortation to convince retailers that it is the essential ingredient 
for maximum retail sales. So plan now to get the 
° best display presentation possible by consulting these New York display companies who 


o 


are particularly competent to supply your display needs. 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








XIX SPRING SHOW The VIA NADT its 
the Roman Way for our XIX Spring Market. 
Roma Eterna, NADI Moderna join to bring 
“Springtime in Rome” as our show theme. 
New York Trade Show 
Building, the Italian look will predominate 
as we, take the road to 
December 4-8. 

On view will be displays culled from the 
creative riches of the Old World and the 
New. You'll see display items and ideas 
bound to make 1961 A.D. a number one year 
tor displays and tor sales. So mark your 
Roman calendar now to include this im- 
portant event in NADI history among 
“things-to-do” in December. 

On the “things-to-do” list, lucky 
registrant will really have a_ full 
scale program ahead when tickets for a trip 
to “ROME IN THE SPRING” are pre- 
during Market Week. The trip to 
Rome tor travel up to May 1, 1961, will be 
via ALITALIA AIRLINES. ALITALIA 
features a new concept of elegant interna- 
tional travel. Utmost comfort, superb cut- 
sine and ultra service to make your trip 
magnifico on the road to Rome. We'll an- 
nounce the winner’s name tollowing a draw- 
ing of returned show tickets to take place 
on Wednesday, December 7, at the Trade 
Show Building. 

On hand during Market Week will be our 
NADI models, signorinas this time, who will 
be hostesses throughout the exhibit halls. 
Joys of VIA VENETO. Plus, of course, the 
VIA NADI featuring sidewalk cafes, caffe 
espresso, Italian decor, continental delicacies. 

Join us in the NADI SERENADE TO 
ROME 


Throughout the 


too. Rome circa 


one 
shi VA 


sented 


—NADI— 

PHOTO CONTEST A main attraction this 
year, during Market Week, will be a photo- 
graph contest of Spring-Summer windows 
and interiors submitted and judged by dis- 
playmen. Any special theme within the 
Spring-Summer bracket, such as Easter, 
Mother’s Day, etc., will also qualify. The 
photos will be on display in our NADI 
GALLERIA at the Trade Show Building. 
We believe that such a competition will be 
an incentive to still better display and will 
constitute reward and recognition for meri- 
torious effort within the profession. With 
your support, by entering the competition 
and by participating in the voting, we can 
pave the way to a Display Hall of Fame. 

Any displayman representing a retail es- 
tablishment located on the North American 
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Continent is eligible to enter. Judging will 
be by displaymen, free lancers and retailers 
only, our white registration badge category. 
Photographs will be on view on the fifth 
floor at the New York Trade Show Building 
during December 4-6 of Market Week. 
Votes will be cast by white badge holders 
visiting the gallery. The names of the win- 
ners, ten in all, will be announced Decem- 
ber 7th at the show site. 

The competition will be 
No entry blanks to fill out. Simply select 
photographs of your two Spring or 
Summer windows or interiors, 1960 versions, 
identify the photos on the back and mail 
them to the NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES, HOTEL 
GOVERNOR CLINTON, NEW YORK 1, 
N. Y. 

No photographs will be returned unless 
the sender encloses a stamped, self-addressed 
envelope. Deadline for receiving photographs 
will be November 30, 1960. Photographs re- 
ceived after that date will be returned. 

Judging will be by popular ballot. Each 
visitor in our white badge category — Dis- 
playman, Free Lance or Retailer — will be 
eligible to vote. Photographs of displays 
receiving the highest votes will be awarded 
prizes as follows 

First Prize 
Second Prize 
Third Prize 100.00 
Fourth to Tenth Prize 50.00 

Two photos may be submitted by each 
entrant. No entrant can win more than one 
prize. In case of a tie, a drawing will be 
made to select the winner. 


easy to enter. 


best 


$300.00 
200.00 


In setting up for the contest, we will make 
no classification by either store or products 
displayed. As photographs are received, 
they will be numbered and this number, 
which will appear on the face of the photo- 
graph, will serve as the identification for 
voting purposes. Store names appearing on 
photographs may be blocked out to provide 
the greatest possible objectivity in the vote 
casting. 

Photographs should be 8 x 10 inches. 
Photos that do not approximate this size 
will be eliminated. Photographs must be 
black and white glossy prints and unmounted. 
Each photograph must be clearly marked on 
the back with the name of the entrant, store, 
city and state. We will enter the identifica- 
tion number on the face of the photograph. 
It will not be necessary for entrants to be 

(Please turn to page 82) 


THE FUNCTION 
OF TRAFFIC 
STIMULATION 


By EDWARD VAN ROY 


Part Three of the essay 
entitled “The Role of Win- 
dow and Interior Display 
as a Selling Medium in 
Retailing,” winner of a 
contest sponsored this past 

year by NADI... Part Four will be pub- 
lished in the November issue. 


Differential advantage. It is well known 
that in most stores the great majority of 
customers do not often buy. Most of the 
time these customers merely browse around 
or “window shop.” This method of shopping 
is highly favorable to the demand-stimulat- 
ing functions of display as it allows for a 
great amount of communication through 
display. But, in order for display to stim- 
ulate demand, customers must naturally be 
present and receptive. How can window 
shopping and traffic generally be stimulated ? 
This is one of the retailer's major problems. 
Again it is display that assists in solving 
the problem. One of the functions carried 
on by display is traffic stimulation. Display 
accomplishes this task by emphasizing the 
unusual, unique, matchless, superior quali- 
ties of the firm. 

Traffic stimulation is achieved by clarify- 
ing to the public the differential advantage 
held by the firm. The economics of differ- 
ential advantage, or “monopolistic compe- 
tition,” is an important branch of economics 
in its own right; because of time and space 
limitations it cannot be dwelt on herein at 
length. As an explanation of the workings 
of our busjness structure on a micro-eco- 
nomic level it has proved remarkably suc- 
cessful. Basically it propounds the principle 
that every business firm occupies a position 
which is in some ways unique. Its location, 
the product it sells, its operating methods, or 
the customers it serves tend to set it off in 
some degree from every other firm. Each 
firm competes by making the most of its 
individuality and its special character. 

Competitive advantage and the process of 
value causation are closely related. In fact, 
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the difference is an extremely subtle one and 
care must be taken to limit the term, 
“value”, to the definition given it in this 
essay. “Value” exists only when the viewer 
perceives the potential ability of an item to 
satisfy an existing desire. On the other 
hand, when the conscious desire is not pres- 
ent a vague “feeling” for the worth of an 
object can be aroused; this feeling is here 
called “utility”. Thus, value exists after 
desire has been stimulated, but utility can 
exist before the state of desire is reached. 

The function of traffic stimulation involves 
the arousal of wants rather than desires, of 
utility rather than value. Stated another way 
this means that demand appeals attempt to 
persuade the viewer to buy, but traffic ap- 
peals only attempt to persuade the viewer 
to look further into the suggested transac- 
tion. The distinction may be subtle, but it 
is of importance in understanding the func- 
tions of display. 

If demand is aroused by display, the func- 
tion of traffic stimulation is nevertheless 
carried out automatically, for in order to 
create demand, wants must first be aroused. 
Although demand stimulation seems to be 
display’s most important function because 
it tends to lead to immediate purchase, the 
display does not always accomplish this pur- 
pose. When this is the case, traffic stimula- 
tion becomes highly important. Next to 
demand, traffic is most desirable; if wants 
are already present demand can be more 
easily stimulated. And if traffic is stimu- 
lated there is greater likelihood that dis- 
plays will be seen by more potential buyers. 

Differentiating merchandise and services. 
The function of traffic stimulation can be 
categorized as differentiating the merchan- 
dise and differentiating the services of the 
firm. In either case it is the task of display 
to exhibit some unique feature. The mer- 
chandise offered may be displayed as being 
of superior quality, higher fashion, more 
comfortable fit, or more useful than can be 
purchased elsewhere. The services rendered 
may allow for greater savings in money and 
time, fuller enjoyment of the purchase, or 
greater pleasure in shopping for the pur- 
chase than can be found in other stores. 

Besides being employed for the sake of 
increasing the number of customers of one 
establishment, display can also stimulate 
trafic for the shopping area as a whole. In 
this sense display is a community effort. 
Looking at appeals to traffic from this view- 
point, the student can gain a better under- 
standing of consumer reaction to display. 
The mass of displays the consumer is ex- 
posed to in a shopping area leaves him or 
her with a conglomerate impression. The 
displays tend to fade together in his mem- 
ory, leaving the consumer with a general 
impression of the type of goods and services 
available in that shopping area; the con- 
sumer tends to remember only a certain 
“atmosphere” existing there, an impression 
created largely by the displays he has seen. 
Thus, as well as acting as an appeal to 
traffic for the individual store, each display 
contributes to the shopping area’s appeal to 
traffic. 


IV. THE FUNCTION OF SALES 
FACILITATION 
Once traffic has been stimulated and de- 
mand has been aroused there still remain 
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legant Displays 
e No. 019 
Diamond Crystal Ball 
10" Diameter 


32" Length 


Hardware Black with 
Gold Trim. 


Colors: Clear—Red— 
Green. 


Price: $7.95 each 


(Does not include floral 
decoration) 


No. 018 Diamond Crystal Ball 
10°" Diameter—Gold Hardware. 


Colors: Clear—Red—Green See aeeeetee 
j : : ee 
Price: $6.00 each Try TT 
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No. 017 Pendant 
12" Length 


Clear—Metallic Gold | een Interlocking Lattice 

or Metallic Silver. r 

e TAL 
Price, Each 24"" x II'/ 


Clear . eet 5 ie ‘aon tan Gen ten et aemiome Clear 


; ; Gold or Silver.. .65 | rT rri,il Price: $14.40 Doz. 


AVAILABLE THROUGH YOUR LOCAL JOBBER 


SP hell (Sioa 


56 W. 45th St. 181 North Wells St. 3009 Book Bidg. 321 S$. Robertson Bivd. 
New York 36, N. Y. Chicago, Ill. Detroit, Mich. Los Angeles, Calif. 





























tasks directly associated with the sale to be 
consumated. Display assists in the per- play to perform the brunt of the work :n- 
formance of these tasks—it facilitates sales. volved in reaching the final transaction. The 
The traditional medium through which the prime example of self-service is the super- 
transaction is made is personal selling. market. Many other types of retail estab- 
Display complements the work done by per- _lishments have entered the field also, among 
sonal selling in many instances. For exam- them the yariety-store, the drug-store, and 
ple, instead of going through the tedious the discount house. 
routine of verbalizing his desires, the cus- In retail fields where personal selling still 
tomer need merely point to the display. And, predominates there are many individual 
instead of taking the time to explain the renegades who rely on self-service—for in- 
styles, colors, prices, and sizes available, stance, the large Fifth Avenue headquarters 
the sales clerk can rely on display to com- of Cardinal Ties uses only two sales girls 
municate this information. on the floor. Stock is arrayed on open 
The sales-facilitating function of display is shelves, allowing the customer to select at 
carried to its furthest extent by the recent will. The sales clerks merely arrange the 
innovation of self-service. Self-service mini- displays, give occasional information when 
mizes use of the communicative medium of 


personal selling and instead relies on dis- 


(Please turn to page 72) 


59 





From Warehouse 


to Toylan 


By CHARLES J. CONNIRY, Display Director 


Marine Corps Exchange 
San Diego, Calif. 


High ceilings, massive columns, crude floors prove assets as idle 


warehouse becomes transformed into Santa's castle 


ACH three-month period 
before Christmas, we set up a temporary 
toyland in one of the unused buildings 

on the Marine Base. This year the building 

designated to us was a particularly unat- 

However, as it turned 


year, in the 


tractive warehouse. 
out, our completed toyland was one of our 
most beautiful to date. 

secause of the architectural crudeness ot 
the building, I chose a castle theme. The 
high ceilings, and crude 
cement floors proved to be assets rather than 
liabilities. The first step was to paint the 
block walls with a gray rubberized 
masonry paint. One coat covered very ade- 


massive columns. 


stone 


quately. The large cylindrical columns were 


—At top left, view of entrance to toyland showing walkway lined with banners 


painted candy pink and wrapped a tew feet 
from the top with a colorful comura medieval 
shield design bordered with cerise fascil-fab. 
Forty-eight flags, each of a different authen- 
tic design of the middle ages, or with a 
(Christmas theme, fluttered four to a column 
and at focal points on the walls. These flags, 
created and handmade by my assistants and 
were of bright multi-hued taffeta 
appliqued with designs in various glitter 
cloths and accented with contrasting fringes, 
and Christmas balls. The flags, a 
glittering array, received their just share of 
compliments. 


myself, 


tassels 


gold metallic garland 


double swagged from the ceiling fixtures to 


Cerise and was 


. . Top right, the 


animated organ that hid a large unattractive metal door and served as a doll display . . . Bottom 


left is view of inside of entrance. . 


. Bottom right, Santa sits on his throne at the top of an inclined 


ramp at one end of the toyland— 


the columns forming a colorful canopy. 

Santa’s throne, always the main attraction 
at toyland, was covered with white crush 
plush. It was eight feet high at the back 
and was designed to simulate a regal crown. 
Gold and white metallic roping and pink 
twinkle lights spaced intermittently outlined 
this throne. Santa’s throne was flanked by 
two ten-foot Christmas trees sprayed white 
and decorated in a restrained manner with 
light garland. (By point of interest, this is 
the eighth consecutive year we have been 
the first in San Diego to order and decorate 
our Christmas trees. This fact was brought 
to the public attention via the newspapers, 
radio, and television.) 

The background for the throne and trees 
are pink Austrian drapes originally made by 
my assistants and myself for a previous 
fashion show. These drapes aided greatly in 
achieving the regal setting we wanted. We 
used pink sheeting to make deep elaborate 
swags above the drapes and along the ceil- 
ing line. 

Santa’s throne setting is at the end of the 
“drawbridge” to the castle. This previously 
was an incline leading to an exterior load- 
ing ramp adjacent to a railroad in the ware- 
house days. The thought of utilizing this in- 
cline as a drawbridge was another factor in 
my decision to use a castle theme. Spanning 
the drawbridge was a 20-foot arch supported 
by two cylindrical towers constructed of 
hard board. These towers were each capped 
by a gold glittered spire. Above the arch was 
the main roof of the castle. It was covered 
with heavy shingles sprayed with gold and 
flecked with glitter. Flanking the roof and 
immediately behind the towers were smaller 
spires in turquoise and gold. 





On either side of the arch were the left 
and right wings of the castle. The left wing 
was composed of two walls. The foreground 
wall was ten feet high and the back wall 
was ten feet behind the first wall and ex- 
tended 20 feet high to the ceiling line. The 
right wall was 14 feet high. These walls 
were constructed of plywood and had para- 
pets and turrets. The entire castle was 
painted candy pink while the focal points, 
i.e., turrets, spires, windows, etc., were dry- 
brushed free-form style with gray paint to 
simulate a stone texture. The windows 
were cut out and recessed as a shadow box 
and the inside painted black. The openings 
were covered with white and gold plastic 
gothic grills. Cone-shaped ledges gave a 
dimensional scope. 

Nickel-sized pink sequins were stapled 
sparsely over the entire castle adding sparkle 
to the fantasy. Three of Santa’s reindeer 
painted white with gold and having tur- 
quoise, pink, and cerise ostrich plumes en- 
twined about their gold antlers peeked from 
the turrets. They were each accompanied 
by a small medieval elf dressed in velvet 
doublets. 

At the opposite end of the building was an 
18-foot-high organ. The pipes were made 
from cardboard tubes of various diameters. 
These were covered with a gold base metal 
paper giving an authentic brass appearance. 
The white and gold organ was constructed 
of hard board and had a double keyboard 
with gold glittered stops. Seated on a brass 
stool was our elfin organist clad in emerald 
green. Backing the gothic grill of the organ 
was gold glitter cloth. This concealed two 
stereo speakers from which organ selections 
were heard. Many customers thought, upon 
first entering toyland, that this organ was 
genuine. Its primary purpose was to serve 
as a display for dolls. The secondary pur- 
pose was to conceal an unattractive metal 
door. 

Unused mess tables covered with turquoise 
seamless paper and swagged with white 
bunting accommodated the large variety of 
toys. 

The main entrance and exit of toyland 
repeated the castle theme. A large arch on 
the exterior of the building was flanked by 
two 18-foot towers adorned with turrets and 
parapets. A rubber molded Santa beckoned 
graciously from the top of one of the towers. 
From the other tower waved Santa’s Christ- 
mas pennant. The entrance opening on this 
warehouse building was much too large even 
for a castle. I, therefore, designed a smaller 
opening which would require a double door, 
each of which is six inches thick and four 
by eight feet. The doors and fill-in openings 
were constructed of rough plywood stained 
with gray paint and turpentine. These were 
rubbed to expose the grain and knotholes 
to give a rustic, massive illusion. 

Adjoining the sidewalk leading to the en- 
trance were a dozen flags. These flags waved 
from 12-foot standards and were capped with 
gold metallic rope and tassels. The fabric 
used was sailcloth. Thus a feeling of gran- 
deur was established even as you first ap- 
proached our toyland. 

The obstacles seemed great, but our toy- 
land, 1959, thrilled the children of all ages. 
It helped us to dust off our ingenuity and 
inventiveness and it expanded us profes- 
sionally. 
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Victorian style: 1", 14%", 2%", 4" high 
Roman style: 32", 5" high, also in white 
write for folder 


ftwin Display 


133 west nineteenth street 
new york 11, new york 














—— YOU CAN DO ALMOST ANYTHING WITH NEW —_. 











LW cH F OPO A 


e LIGHTWEIGHT— 


Only |/5th the weight of %"" plywood. Means 
ease of handling, storing, and low freight costs. 


WATERPROOF— 


When coated. Even highly water-resistant in 
natural form. 


STRONG— 


Some displays can be built without framework 
at all. Will support hundreds of pounds when 
scored and folded into structural shapes. 


RIGiID— 


Does not bend or sag from its own weight, a 
real boon for lightweight paneling. Cuts easily 
with saw, mat knife, or cutawl. 


LOW COST— 


Imagine! All these sensational features and 
yet Fomecor cost much less than most display 
board materials. 


In bundles of 10 sheets, 3' by 8’: 
14" thickness $18.75 bundle 
14" thickness 13.75 bundle 


F. O. B., Kansas City, Missouri. 


NATIONAL EQUIPMENT CORPORATION 


“COMPLETE STORE OUTFITTERS” 


920 BROADWAY VICTOR 2-2133 KANSAS CITY, MO. 
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—Section showing part of 
cultural exhibit, featuring 
Belgium . . . These items 
of interest were procured 
from the Belgium Trade 
Commission and feature 
arts and crafts of the 
Belgian people as well as 
photographs of places of 
great historical interest 

.. Among the important 
items are fine Belgian 
laces, textiles, ceramics, 
hand hammered brass, as 
well as examples of stained 
glass and lithography... 
The arches are finished in 
white with gold brick de- 
sign and form the en- 
trance to the Universal 
Gift Shop.— 


Universal Christmas 
At Davison -Paxon 


—Since Belgium was the 
host nation for the Uni- 
versal Christmas, elevator 
treatments in large areas 
were devoted to the Bel- 
gian theme or Belgian 
colors; here is shown a 
typical bank treatment 
featuring mounted photo- 
graph blow-ups and 
framed posters . The 
colors of the ribbons are 
red, gold and black, the 
Belgian national colors 
.. . These streamers were 
tipped with gold balls 
which made for a very 
festive appearance .. . 
The globe over the clock 
carries a sign featuring 
a request to customers 
to visit the Universe! Gift 
Shop.— 


—Decorations over each 
store entrance featured 
the Universal Christmas 
theme and flags of all 
nations . . . The globe is 
of plastic, flitted with 
white; relief map is fin- 
ished in gold.— 








UNIVERSAL 
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Gift suggestions from foreign coun- 
tries were emphasized throughout 
windows and interior of Atlanta 
store as the merchandising aspect 
of what the store considers one of 
the largest Christmas promotions 
ever seen in the South. 


STOREWIDE panorama of rare gifts, 

displays, exhibits and traditions from 

nations of the free world was launched 
by Davison-Paxon, Atlanta, on the Monday 
following Thanksgiving of 1959. The theme, 
Universal Christmas, was splashed through- 
out the store and the entire sweep of 27 
windows, emphasizing gift suggestions from 
countries represented. 

Christmas carols of foreign countries, 
children’s fairy-tales in animated tableaux, 
an enlarged fourth floor toyland and a spe- 
cial Universal Christmas Gift Shop were the 
outstanding attractions. The store con- 
siders it one of the largest Christmas promo- 
tions of its kind to be seen in the South. 

The carols were piped from the _ store’s 
corner window, where a full celestial or- 
chestra of cherubs playing golden harps, 
violins, trumpets and other instruments was 
ensconced. 

Hand-painted scenes of foreign cities pro- 
vided backgrounds for the gifts displayed 
the windows. 

On the main floor, 16 fairy-tales, nursery 
rhymes and children’s stories beloved all 
over the world came to life atop ledges. 

At the heart of Davison’s spectacular was 
the gift shop on the third floor. Just outside 
the entrance was an exhibit saluting the arts 
and cultures of Belgium. A series of arches 
displayed the flag and national emblem of 
S,elgium and giant photo murals of Brussels, 
Antwerp, Druges and Huy. The exhibits 
contained items such as a map of Belgium 
engraved on a colortul mirror; examples ot 
Jelgium stained glass, ceramics and enamel 
painting on brass; Flemish linens and laces, 
petit point and tapestry panels. A boutique 
of handbags, umbrellas, sweaters and stoles 
from France, Italy, Ireland and Scotland 
was nearby. 

Other picturesque touches were added by 
the colorful foreign costumes worn by sales- 
people in the gift shop. Gift-wrappings in 
the shop also were distinctive and carried 
out the spirit of the Universal Christmas. 

Among the ceremonies that surrounded 
the opening day was a concert by the famous 
Atlanta Boy’s Choir and the ribbon cutting 
at the Giit Shop entrance by the honorable 
Louis Scheyven, Belgian ambassador to the 
United States, in the company ot other store 
officials. 

Cogswell Cromwell is display director of 
Davison-Paxon. 


Displaylady To Fill 
New Butler Position 

Miss Joan Pearsall has been appointed 
regional and display supervisor for the ap- 
parel and home furnishings departments of 
sutler Bros., department store chain with 
five southern California branches. It is a 
newly created position. 
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perfect combination for 
refreshing new displays . . . 


VICRTEX V.E.F. FABRICS 


—-PLUS YOUR IMAGINATION Cl 


Vicrtex’ glowing colors and deep-sculptured patterns create moods of 

warmth, luxury, excitement to flatter and complement merchandise displays. 
Patterns that simulate wood paneling, raw silk, grass cloth, leather, plus 40 
others will stir your imagination to new heights. 

Practically indestructible, VICRTEX V EF." fabrics won't chip, crack, 
peel or fade — stain, soil and flame resistant — wipes clean with a damp cloth. 
Reusable; will last for years. 

















Write today for swatches, prices, descriptive literature. 


*Vinyl 


L.E. CARPENTER & COMPANY ir mi 


| 356 FIFTH AVENUE @ NEW YORK 1 @ Phone: LOngacre 4-0080 
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SARGENT DISPLAY FINISHES 
will help you to turn your most 





lavish display ideas into realitiec. 
You can be confident of superior 
results on any display material, 
including: wood, glass, paper, cloth, 
metal, ruscus, panier mache, etc. 


there’s a Sargent : GIANT 16.4 OZ. CANS 


spray for your display 
manufactured by 


the Sargent-Gerke Co. 





Nationally Advertised Paint Products 
indianapolis, indiana 








nique 


ristmas 


rees 


In response to numerous requests, 
we again present the outstanding 
Christmas trees seen at the annual 
"Festival" for the Children's Hos- 
pital of the East Bay, Oakland, Calif. 
. . . Perhaps you will find an idea 


here that you can use 








one different and unusua! — may sound |: 


(“ese ditere 192 Christmas trees — each 


like a difficult assignment. But it’s 
accomplished apparently almost without ef- 
fort by the branches of Children’s Hospital 
of the East Bay in Oakland, Calif., when 
they stage their annual Festival of Christ- 
mas Trees at the Hotel Claremont in Berke- 
ley, Calif. 

This year, for the ninth time, the branches 
presented the show attracting over 8,000 
people from all over the bay area. Every 
kind of tree imaginable was on hand, in- 
cluding a “Diamond Tree” which featured 
$250,000 worth of diamond jewelry watched 
by an armed guard. The show took over 
the mezzanine floor of the hotel for seven 
days. 

Diamond necklaces, bracelets, watches and 
pins were garlanded on a garnet-red velvet 
cone topped by a 34.29 carat diamond lent by 
Frank Spenger of Berkeley. This stone, 
known as the “Star of Denmark,” reputedly 
at one time belonged to Queen Victoria. The 
other spectacular pieces on the “Diamond 
Tree” were lent by Edward Young of H. 
Morton and company, a leading bay area 
jeweler. 

The trees are donated by business firms, 
friends and members of the branches, which 
is the name adopted by the auxiliary which 
underwrites a tremendous assistance pro- 
gram for thousands of needy children in 
northern California. The hospital also main- 
tains a teaching program and research pro- 
gram which promises to make the hospital 
a regional medical center for unusual di- 
seases in children. 

One of the most beautiful trees in the 
show was donated by members of Cypress 
Branch who purchased it from Alberta of 
Berkeley, a decorating and craft studio. The 
tree was made by Alberta using a swirl of 
foam plastic shaped like a circular stairway. 
The edges of the stairway were covered with 
gold foil. Then, on the stairway at inter- 
vals were tiny angels made of plastic simu- 
lated to look like wood. A larger plastic 
angel was used on top backgrounded by a 
gold foil doily. Each angel clasped a trans- 
lucent ball which in reality were beads of 
different sizes. Additional plastic beads were 
placed on the stairway. Glitter was then 
sprinkled over the stairway. 

Another tree which caused a lot of com- 
ment at the Festival was that entered by 
Mrs. Bartlett of El Cerrito, a member of 
Live Oak Branch. She used an artificial 
tree flocked white and decorated with ticking 
watches. She collected lapel-type watches, 
many of which worked. Decorating them 
with sequins, rhinestones, pearls and ribbon, 
she hung them on the tree. Altogether the 
tree stood about 3 feet high and was deco- 
rated with about 24 watches. At the base of 
the tree, concealed in a round box covered 
with felt, were two alarm clocks which con- 


tributed additional ticking noises to the 


display. 

The tree entered by Manzanita Branch of 
the hospital was one which small visitors 
enjoyed greatly. It was a ‘Strawbery Ice 
Cream Cone Tree,” 4 feet high and flocked 
pink. Decorating the tree were real ice 
cream cones, painted pink and filled with 
pink Christmas ornaments. This unusual 


(Please turn to page 71) 
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CARDBOARD 


USE CRESCENT POSTER BOARD 
USE CRESCENT POSTER BOARD 


. 


USE CRESCENT POSTER BOARD 
USE CRESCENT POSTER BOARD 
USE CRESCENT POSTER BOARD 


CRESCENT POSTER BOARD 
WILL SATISFY YOUR EVERY 
SIGN PAINTING OR DISPLAY 
REQUIREMENT! IT'S STRONG- 
ER, WILL LAST LONGER AND 
HAS NO FRAYED EDGES! USE 
CRESCENT POSTER BOARD 
AND PROFIT BY THE NAME! 


CRESCENT CARDBOARD COMPANY 
1240 N. Homan, Chicago 51, Ill. 
WRITE FOR FREE SAMPLES! 


QUALITY 
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‘ » and 3%” long staples. 


ite Light .» BUT DRIVES %” CROWN 


STAPLES IN 4 LENGTHS FROM %” TO %” 


* Weight only 1% pounds 
% 4 Staple Lengths 


USES 3” CROWN STAPLE! 


This new HANSEN TACKER fi? 
drives a %” crown yor j | 
— 4 
If 


> / HANSEN|T-6/ TACKER 


which gives good holdi 

power on displays, fabrics an i 

many other applications. Fea- 7,87 3m) =P 
tures include quick opening - oes ia esis 
front, flush jaw for close 

quarters; drives %", 4", %’ 


SE cme RRR Teena 





WRITE TODAY for further details. 


A. L. HANSEN MFG. CO. 


5041 Ravenswood Avenue, Chicago 40, Illinois 
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—Thanksgiving has be- 
come the all-but-forgot- 
ten holiday by display- 
men everywhere in the 
rush that always precedes 
the installation of Christ- 
mas displays immediately 
thereafter . . . Not so at 
Cumberland Savings & 
Loan Association, Port- 
land, Me., where Harold 
W. Barker is in charge of 
display .. . The message 
reading “Thanksgiving... 
Let us give thanks for our 
freedom ... for the preservation of the peace . . . for the prosperity of 


ROTATING UNITS | our great nation,” is too valuable to be left unsaid— 
& FLASHERS | 


Get dependable action in your 


displays and your lighting with | 
McMahan Rotating Units and Me- | [) S p | AY H q Th 
Mahan Flashers. McMahan units | Haas wap e re a rn ere 


eliminate breakdown headaches. 
Rotating units have brush and slip 
ring contact. 























Other features are: 


e HEAVY THRUST 
BALL BEARINGS 


e HEAVY DUTY 
CONSTRUCTION 


e SILENT OPERATION anmeng te cody il 


fashion windows we have 
seen is this by Waite's, 
Pontiac, Mich., where UIl- 
rich Keil directs display 
' Indicative of the 
fashion forecast of the 
grape-wine tones and 
shades is the use of hang- 
ing grape clusters around 
the trellis . . . Note the 
rear lighting effect 
achieved by hiding the 
lighting equipment be- 
hind a rug-covered panel 
the width of the window— 








Add the extra attention of mo- 
tion without fear of fouling or 
howling. McMahan Motion Units 
and Turntables are smooth-working 
and dependable. 








—Champagne and frosty green grapes were the fashion-enhancing attrac- 
tion in the five windows of Jenny's, women's fashion shop of Cincinnati, 
where Russell Kehrt and one assistant handles display ...A pixie empties 
a bottle of champagne 

into an enormous cham- 

pagne glass . . . Flow of 

water was continuous 

from the bottle . . . Note 

bubbles suspended above 

| wR i ma, 6 glass . . . Bottles were 
Low cost repeat cycle Flashers TB es ; — iam | borrowed from local wine 
rs BO a ee Pe seer ee 4 ? company . . . Lawrence 

for every purpose. Synchronous ee ae 1 | 4 =. i ; Met) =60Welk's_ “Bubbles in the 
motor and adjustable speed types. a bd a Cease ‘eal ft tteee|)=6Wine" was piped to the 
Single and multiple circuits. Fea- | 7 BY at : Mee ide \ \= [> outside to add to the 
ture heavy contacts and springs, ig va? 6) : Z aS Lil ee theme . . . Shown here is 


; . : the store's famous “‘invisi- 
long life, fast and slow action. UL ble'’ window— 
approved. 
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693 RAYMOND AVENUE + ST PAUL 4. MINNESOTA 
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BETTER PRESENTATION 
OF JEWELRY DISPLAYS 
(Continued from page 55) 
this affords for complete changes of layout, 
we begin to understand how wise are those 
jewelers who have adopted, or propose to 
adopt, mobile fittings. 

In this sense, it is not implied that individ- 
ual display units should be too much in 
evidence, but that a system of rod or bar 
fittings should be introduced to take the 
main display, with the individual units of 
display placed in the foreground and, of 
course, on the shelves which form part of 
the main fittings. By means of rod or bar 
fittings, and quite without the trouble of 
taking them out and re-assembling them, a 
complete change of layout can be effected. 

The turn of a thumbscrew here and there, 
and shelves are raised or lowered, pushed 
backwards, forwards, or sideways, placed 
at a different angle, or introduced into or 
taken out of the window, as required to suit 
the ingoing display. Short sections of 
shelves, at different levels, can be made to 
break up the plainness of a section of the 
display which might otherwise be exhibited 
in long, straight lines, and the fittings can 
be so disposed as to make it as easily as 
possible to show a “solus” display as a 
“stocky” one in any part of the window 
without detracting from the symmetry of 
its general appearance. 

With all the simplicity in use of rod or 
bar fittings, however, the advice of a reputa- 
ble fixture firm should be sought before in- 
stalling the system; for although lengths 
and widths of component parts can be ob- 
tained in stock sizes, the problem of suit- 
ing the fittings to window-spaces of differing 
sizes and shapes is a matter which, to give 
full effect to the system, calls for expert 
guidance in its installation. 


THE POPULARITY 
OF THE VALANCE 


A valuable adjunct to the window display 
is the valance. Before it becaine popular, 
the dressing of lofty windows was always a 


problem, and many merchants attempted to 


get over the difficulty by dressing their win- 
dows to their full height, an expedient which 
was rarely successful, since in many cases it 
forced the customer to the edge of the pave- 
ment in order to see the topmost goods. 
Today, the valance is an important unit, for 
it serves four useful purposes: (1) It takes 
the bareness off the top of the window-space. 
(2) It conceals the light sources when the 
lighting is from above. (3) By lessening the 
area ot the display space, where it is of little 
assistant in “attraction-value,” it saves the 
merchant much time in dressing his window. 
(4) It rounds off the effectiveness of a well- 
displayed show window. It can have still 
another use, for it can be so constructed as 
to form a painted or illuminated sign imme- 
diately over the window display and under- 
neath the fascia board. 

Although the more elaborate types of val- 
ance require expert fitting, some of the sim- 
pler styles can be put up without outside 
assistance, and at little cost. Valances are 
produced in a number of materials and 
styles (in glass, wood, metal, cloth, plastic, 
etc.) and can be supplied in any length and 
depth from inches to several feet. 
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New! BEAD CHAIN DRIVES 


Low-Speed, Positive Drives or Motion Transfer 
«+ « At Far Less Cost! 


NOW—BEAD CHAIN—QUALIFIED FOR DRIVES 


Swivel-like Bead Chain and special non-slip sprockets make 
any drive possible ... at low cost... eliminates expensive 
gears, universal joints, etc. Perfect for inaccessible locations! 


ws 
= 





RETAINER CHAINS 


BEAD CHAIN 


Chain of a thousand uses! Low 
cost, attractive, easy to usel 
5 Sizes: 3/32” to %". 
Strengths 20 to 200 Ibs. 


Write for FREE Catalogs! 











SUSPENSION CHAINS DOOR CHECK TAG CHAINS 


THE B}EAD CHAIN MFG. CO. 


94 Mountain Grove St. Bridgeport, Conn. 








| —Maquetio=z 
>> “SIGNPRESS” 


SHOW CARD AND POSTER MACHINE 


42 Feat? | SPEED----SIMPLICITY 
Wj LOW OPERATING COST----LONG LIFE 


MODEL Mi tas seat ton. ff 


With new “Magnetic type 

lock up. Greatest advance- Gabardine Vackets 
ment in sign machines within 

last 25 years. SPEEDS UP They’re Reversible 
OPERATION and provides 


complete flexibility of type 
arrangement. 


MODEL "B" 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 

Many national chains have 


from 50 to 500 or more Sign- 
press machines in use. 


“4 MODEL M1422 — 14 7 22 — Setehie applied for 
MADE IN THREE SIZES... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX J-144, ADRIAN, MICH. 
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EXCITING 


Colorful Yule Displays 
PATTERNS... 


ng 
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WIN-DO-DEC WIN-DO-WAVE 


IN 18 SUN-RESISTANT 


COLORS! You can always get 


color brightness and uniformity 
when you use Win-Do-Dec and 
Win-Do-Wave. More than that, 
both eye-appealing patterns are 
perfect for air-brushing ... and 
come in these 18 sun-resistant 
colors: 


ORANGE 
POWDER BLUE 
ORCHID 
NILE GREEN 
ANTIQUE IVORY 
NATIONAL BLUE 
NATIONAL RED 
e WHITE e BROWN 
e BLACK e PURPLE 
SPECIAL COLORS MADE TO ORDER 


See for yourself! 


APPLE GREEN 
PEACH 

LIGHT YELLOW 
PINK 

AZURE BLUE 
CANARY YELLOW 
DARK GREEN 








Send for these 
free sample 
kits toduy. 





AJAX BOX DIVISION 


“st Regis (sk) 


COMPANY 


7701 West 79th St., Bridgeview, Illinois | 
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GIFT WRAPPED PACKAGE can be 
just a gift wrapped package in a store 
window or it can be a mobile, a part 
“gold” brick wall. or its 
Christmas tree. 


ot a adorn own 

So, to spite Gertrude Stein, a package can 
be more than a package in a Christmas win- 
dow—it can be a unique way of carrying 
Christmas glamour to the store. 

Not only the package itself, but the gift 
wrapping paper and the colorful versatile 
ribbon it’s tied with can be effectively used 
in displays. Here are a unusual 
ideas that can be readily adapted for store 
use: 


series of 


FLOATING CHRISTMAS 


TREE 


Brilliantly gift wrapped cylindrical pack- 
ages suspended in front of a dark back- 
ground is a dramatic, yet simply done, dis- 
play for a window. By hanging the color- 
ful packages in a spiral with dark thread the 
result is a unique floating Christmas “tree.” 
(See Sketch 1) 

Direction: 
(mailing 


Wrap 


tubes 


packages 
brilliant gift 
papers and top each with a a pom pom bow 
in a color. Packages may be 
wrapped in a solid color paper, or in varying 
shades of one color for a high fashion effect. 
should be about 
20 inches long with diameters from 4 to 7 
inches. 


cylindrical 
will do) in 


contrasting 


The cylindrical packages 


Next, cut a circle of hard board or ply- 
wood about 3 feet in diameter. This can be 
fastened to the ceiling of the window and 
from it the wrapped packages hung. 

Using a heavy black “invisible” wire, hang 


| the packages in a gradually tapering spiral. 


Packages with the smallest diameter should 
be at the top of the spiral, wider packages 
near the bottom. Be sure that the entire 
spiral tree form hangs several feet above the 
floor for best effect. Decorate the wires by 
small bows at varying distances 
along each wire. 


bbon and Paper 


By TOM PARR 


Design Consultant 


Chicago Printed String Co. 
Chicago, Ill. 


Colorful inexpensive ribbons and 
decorative wrapping papers can 
be utilized in numerous ways to 
provide attractive and selling 
display aids ... Here are several 
Christmas display props and 
ideas that just might suit your 
purpose 


CHRISTMAS TREE 
OF GIFT PAPER 


A rich-looking flocked paper. Tie-Tie’s 
“Old World Elegance” is red on red, covers 
a large, triangular frame to make another 
unique Christmas tree. Decked with all sizes 
and shapes of wrapped packages in _ har- 
monizing shades of reds and pinks, the tree 
is an attractive traffic stopper in a window 
or as an above-eye-level store decoration. 
(See Sketch 2) 


2 


Directions: The tree is a triangular wood 
frame about 7 feet high by 4 feet wide at 
the bottom, covered with a “skin” of hard 
board. Packages are hard board flats of 
various sizes, ranging from 2-inch squares 
to 20 inch long rectangles, covered with gift- 
paper and attached to inch-thick square 
blocks. The packages are attached to the 
tree shapes, the small blocks causing the 
packages to stand out in relief. (See Sketch 
3). 

To position the hard board packages on 
the board, it is best to chart their position 
ahead of time on a piece of graph paper. 
It’s then possible to transpose the positioning 
to the tree and drill holes where the pack- 
ages are to be attached. 

After the tree-frame has been covered with 
the hard board “skin” and the holes drilled, 
cover the entire frame with gift paper. 


DISPLAY WORLD 
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Next, glue a square to the back of each 
flat. Cover flats with gift paper and em- 
bellish with a fancy bow and ribbon. If a 
special gift item is to be displayed on the 
tree, anchor it securely to the gift-wrapped 
flat, then cover it with a clear acetate cover 
for protection. 

Next, mount each package flat to the tree 
by inserting a screw through the back of the 
tree and into the block on the flat. 

Other variations of this tree may be ac- 
complished by using different types of mate- 
rials. For example, wire mesh fastened to 
the tree frame instead of a hard board “skin” 
makes an interesting effect. Packages are 
simply fastened to the mesh. 

A simpler tree that can be used in the 
store is made of buckram and covered with 
card board flats gaily wrapped packages. 
Or a triangular tree shape painted on a wall 
is another idea. Experiment with various 
types of trees but be sure when package 
flats are mounted on the tree, they are set 
well away from it to give a third-dimen- 
sional effect. 


A "GOLD" BRICK WALL 
BUILT OF PACKAGES 


An unusual background of wrapped pack- 
ages may be built to simulate a “brick” wall 
in this window display (See Sketch 3). 

Directions: Gift wrap enough boxes to 
build the wall, and be sure boxes are uni- 
form in height so that the wall will build 
easily. The package tops will face the front 
of the window so be sure that side displays 
any elaborate bows and package ornaments. 

Proceed to build the display wall as you 
would a child’s game of alphabet blocks, 
leaving spaces between boxes. The wall may 
be built as high as desired. If packages are 
small, they'll need support from behind as 
the wall grows higher. 

Packages may be wrapped similarly or in 
a variety of gold papers. Gold foil paper 
and huge red bows make a handsome display. 

If any of the papers that are used in 
your window displays are also among the 
papers offered in your store’s gift wrapping 
program, mention the fact in your window 
display. It’s an effective bit of advertising 
for the store’s service. 


RIBBON PANELS 
FOR HIGH STYLE 


Woven ribbon panels in squares and rect- 
(Please turn to page 76) 
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ZARIA’S 
Children 


You and your 
buyer will 


like them too. 


PRIMAVERA 
SERIES 


Sizes: 
4-6-8-10-12-14-16 


Write for 
Photographs 


and Prices 


Clothes by Tony Weil 


Zar UA DISPLAYS, 434 sixth Ave., New York City 11 


[ ) osenting 
ji The Unusual! - Planning a new store? Re- 





As Usua lays modeling? Be sure to see our 
by Thall Disp : custom line of fixtures being 
°s, featured in the newest shopping 


centers throughout the country. 








CUSTOM DISPLAYERS 


@ Signholders 

@ Costumers 

@ Counter Fixtures 
@ Boutiques 

@ Menswear 











Featuring the finest in 
BRASS — SATIN CHROME AND WOOD 


THALL PLASTICS AND METALS (0. 


Manufacturers of Better Display Fixtures 
139 Duane Street New York 13, N. Y. 





FREE 


IDEAS FOR 
BUILDING SALES! 
od 


VUE-MORE, 601 W. 26 St., N.Y. 1 


Rush a copy of your new Catalog. 
Name 

Title 

Company 

Address 


City State 


eaaeeauneaznaacaan eeeeea!))W -10-00 





Aterrific new catalog 
describing the com- 
plete line of VUE- 
MORE display turn- 
tables and BREVEL 


animation motors. 





Write for your copy today. 
Use the handy coupon above! 


G) 


VUE-MORE Turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE 


UL APPROVED 


And For Your Animated Displays: 


Quiet, versatile, efficient Brevel 
motors are designed for maximum 
power and precise movement—yet 
compact enough to be used in any 
motion display. Write for details. 


VUE-MORE CORPORATION 


A Ovvrsvoe eof BREVEL PRODUCTS 
601 WEST 26th STREET NEW YORK 1. N. Y 
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ebhitohars Comment 


(Continued from page 18) 


Signs should tell and displays should 
dramatize the various services available to 
customers; such as, lay-away, gift wrapping, 
home delivery, decorating advice, HOURS AND DAYS 
OPEN, checking service for packages, availability 
of jewelry and watch repair departments, etc. 

Displays should tell what floor and 
department sells the displayed merchandise -- and 
that goes for interior ledge displays as well 
as windows. 

Floor directories should be located at 
entrances and main traffic areas as well as near 
(or inside) the elevators. 

Signs or other attention-getters should 
be atop every cash register or check-out point in 
the predominately self-service departments so that 
they can be seen from any part of the floor. 

Promote phone orders for merchandise seen 
in windows by shopper too busy to stop at that 
time -- such as when hurrying to make the feature 
for the afternoon movie. 

Come up with different, entertaining -- and 
free -- extra added attractions, such as exhibits 
by local groups, art shows, fashion shows (for 
children and teen-agers, too), cooking and 
decorating courses, etc. 

Many of these might be considered an 
encroachment upon the responsibilities of the 
sales promotion manager or other store policy- 
makers, but this should not keep you from bringing 
these matters up at an appropriate time. Have 
facts and figures in front of you when you do so. 

You needn't mention your wife's part in 
initiating the suggestions. If you are asked, 
say they came from "a very reliable and expensive 
motivational and market survey conducted by a 
prominent retailing authority." Your superiors 
will care less when the sales figures go up and 
the appreciation letters start pouring in. Buy 
your wife a new dress when you get your raise. 

Better still ...if these suggestions help 
you out, buy MY wife the dress. After all, 
that's where they did come from. 


Cordially yours, 


FAS ZA 


DISPLAY WORLD 








UNIQUE CHRISTMAS TREES 


(Continued from page 65) 


tree was created by Mrs. William C. Good- 
man of Oakland, a member of Manzanita 
Branch. 

Children from the Del Ray school in 
Orinda contributed an ethereal looking 
Christmas tree made of pampas grass fronds 
left in their natural off-white color. The 
fronds were tied together in such a way as 
to simulate the shape of a tree. It stood 
about 4 feet high. Angels which graced the 
tree weer made from popsicle sticks by the 
children. The sticks were crossed and tied 
with gold foil material. The heads of the 
angels were tiny round wooden balls with 
faces painted on them and backgrounded 
with “halos” of gold stars. Additional pop- 
sicle sticks, painted gold were attached to 
the backs of the angels to appear as wings. 

Magnolia Branch, a junior group of teen- 
age girls, entered an unusual tree made from 
a wicker basket “tree.” Red velvet ribbon 
was beaded through the wicker and red felt 
circles cut out and pasted around the tree. 
Little clown heads with faces glued on and 
wearing bright red paper hats and a ruff of 
netting completed the tree which was tied at 
the base with a large red velvet ribbon. 

A tree which was not an integral part of 
the display but which attracted a lot of at- 
tention in the lobby of the hotel was “The 
Money Tree.” “The Money Tree” was the 
object of a guessing contest conducted by 
Sycamore Branch members. For the third 
year, Safeway Stores, Incorporated, donated 
the money for the tree while Sycamore mem- 
bers created the display. Mr. Edward 
Kelly of Sycamore Branch donated the mate- 
rials used in the glittering display. She used 
30 yards of 72-inch silver and white netting 
to dress the tree. Starting with an ordinary 
broomstick 3% feet high, she tied ruffled net 
to it in about 50 layers to give it the stiffness 
it needed to support the money. The project 
took Mrs. Kelly almost two weeks, working 
four to five hours a day, to complete. She 
made 50 “skirts” from the net in graduating 
sizes, gathering them on her sewing machine, 
much as one would make a ballet “tutu” 
skirt. Then, to “confuse the guessers,” as 
Mrs. Kelly puts it, she pasted 500 sequins 
in gold and silver of the same size as quar- 
ters, on the net. Next, she pasted 70 glittered 
butterflies and snowflakes with money at- 
tached. The money used on the tree was 
polished to look like new or was freshly 
minted coin, she said. At the top of the 
tree was a “pleated” $50 bill, while other 
denominations of bills were scattered deco- 
ratively over the tree. The entire tree was 
enclosed in a glass case. The guessers would 
make a donation to Children’s Hospital of 
the East Bay. A sizable amount was col- 
lected by Sycamore Branch to be used for 
the assistance program at the hospital. The 
winning guess was only 4 cents off from 
the amount on the tree—$98.13 which was 
the prize. 


Keith Leaves, Holloway 
Takes Over at Phelps-Terkel 

Mel Keith leaves Phelps-Terkel, a group 
of men’s stores in Southern California, to 
enter freelance display. His vacancy was 
filled by Roger Holloway, who is the new 
display director. 
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OUTDOOR CHRISTMAS 
DECORATIONS 


LARGE and SMALL 
nities FREE FOIL OR PLASTIC 
SHOPPING GARLANDS 

CENTERS 39 IDEA SKETCHES GIANT SIZED 
of Exterior Christmas Deco- | LIGHTED PLASTIC 
LAMP POSTS rating for Streets — Store osueaiat. ied 
BUILDING FRONTS Fronts — Lamp Posts ty toh 


INTERIORS ee SS | eee = SLEIGHS 














SEE YOUR DISPLAY JOBBER OR 


M.E. TAYLOR & SON 
DECORATION SPECIALIST FOR 27 YEARS 
1501 Oregon Avenue Long Beach 13, Calif. Phone HEmliock 5-5691 











the unusual in mirrors by PARALLEL 


Paramir (A)—dramatic multi-color mirrors 

Paraflex (B)—+silver & colored faceted sheets a 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror bells, 
Mesaic Glass Tesserae—Piastic Mirrors and finished units to your specificetiens. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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= Christmas Greens 
Vp. 

. Attractive, Inexpensive 
Comes in 100 foot rolls. 


Heavy, graceful, evergreen, balsam t ble for streets, 
stores, public and private buildings. SALSAM roping is bushy and 
well rounded. 


14"-16" diameter, per 100 feet. ..$6.75 


Balsam wreaths—Ring size, double faced. 
18”...ea. $2.00; 24°...$2.50; 30°...$3.00; 36°...$3.50; 48°. . $6.00 


Prices F.O.B. La Crosse or North Woods 
Don’t delay — Place your order at once. 


- NELSON FLAG and DISPLAY SERVICE 


2501 SO. AVENUE PHONE 4-2613 LA CROSSE, WISCONSIN 
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FLASHERS 


® Since 1900 


Force Attention, Increase Advertising Value 


= IUD 
ELECTRIC COMPANY Motor 
== Motorless 055 RIVER ROAD RIVER GROVE, ILL. Driven 














GIVE YOUR DISPLAYS 
NEW DISTINCTION 
WITH VERSATILE 


ACCO-FAB textice covors 


Acco-Fab's amazing versatility makes 
screen printing of fabrics, display 
board, paper and allied surfaces 
easier than ever for your most exact- 
ing display requirements. 

Equally adaptable for hand decorat- 
ing, spray printing and block printing. 


WRITE FOR SPECIAL IDEA AND DATA 
FOLDER. DEPT. DW-32 


THE AMERICAN CRAYON COMPANY 
SANDUSKY, OHIO NEW YORK 





THE FUNCTION OF 
TRAFFIC STIMULATION 


(Continued from page 59) 


lishments provide similar examples. In 
fact, firms using extremely few sales people 
in relation to their volume of trade prac- 
tically invariably utilize display a great deal 
to aid in selling. 

An important reason why display is used 
so extensively in facilitating sales is the 
fact that visual material is more accurate 
and rapid as a method of communication 
than is verbal information. There are seri- 
ous difficulties affecting both salesman and 
shopper in their communication. 

From the consumer side the prob- 
lem of communication arises partly 
from the vague and sometimes con- 
flicting nature of consumer desires 


and inability to put in words exactly 
what is wanted ... From the side of 
the seller, there are equally baf- 
fling problems of communication in 
inducing the consumer to believe that 
the product will serve the specified 
purpose and in gaining some assur- 
ance that the product will be used 
intelligently. 

Display circumvents these problems. It 
can be regulated and tested so as to eliminate 
ambiguity or outright errors; because of its 
ability to transmit thoughts rapidly and 
accurately it maximizes the efficiency of 
communication. Its superior qualities can be 
expressed succinctly through that time-worn 
expression, “a display is worth a million 
words.” 


(Continued in the next issue) 





ARADE PERCOVALITIES No20L by Cones 





























“E-Z-HANG” Fixture Canopy 


WITH 6° LEADS 
CONVENIENT OUTLET 
STRAP-SCREWS & HOOK 


AN EASY WAY 
TO DISPLAY AND SELL 
FIXTURES — PLUS 
THE CONVENIENCE FOR 
A CUSTOMER 
TO UNHOOK AND CLEAN 
ANY CRYSTAL FIXTURE 
CHANDELIER AND ETC. 


5° Diameter - 17%" Deep 
Brass, Chrome or Black Finish 





Add-A-Shelf HANGERS 
are constructed of rust- 
proof steel, all exactly 
12 x 12 inches. New 
shelves can be added 
any time. 

Te Add A Peir 

Just Heok On 


SEND FOR OUR NEW +8 CATALOG AND PRICE LIST 
eee? BROS. CO, 772." Maen 5 








DAVE WAS BORN IN 19/7, 
IS MARRIED ANP HAS 
THREE DAUGHTERS AGES 
FOUR, TEN ANP TWELVE . 
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HAS BEEN IN THE DisPLany 

BUSINESS FoR ZB YEARS, 

AND 1S Now SERVING ON 

THE BOARD OF PIRECTOKS 
OF THE NLA. 1. 


1S ON THE BOARD OF 
DIRECTORS OF THE 
HEWLETT FAST RocK - 
AWAY JEWISH CENTER. 
MENS CLUB. 
ALSO ACTIVE (tn SEVERAL 
RELAGIOUS AND CHARI— 
TABLE ORGANIZATIONS 


SS ANMEMBER OF ISLAND HILLS 
VotF AND COUNTRY CLUB WHERE 
HE PLAYS COoONSI RABBLE GOLF. 


wil £ 





PPERATAN, 


COLUMBIA: DISPLAY MATERIALS CO. 
BROOKLYN, NY. 
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PLACES AND As 
BVSINESS PERMITS 
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McClaughry Retires 
After 41 Years 

C. D. McClaughry, display director of 
H. C. Capwell in Oakland, Calif., has retired. 
He was associated with the store for 41 
years. His present plans are to enjoy leisure, 


—C. D. McClaughry— 


do a bit of traveling and visiting and putter 
about the house and garden. Promoted to 
the vacated position of display director was 
R. Spingola. He will hold the directorship 
over the four present stores. 


Storage Bags Protect 
Mannequin Arms 

Washable cotton bags that fit all sizes and 
shapes of manequins arms are being manu- 
factured by The Great Western Bag Co. 
The two bags are suspended around the 
mannequin’s neck by a joining strap. The 
firm claims that the bags not only protect 
the arms from damage but provide a savings 
in storage space. A sample bag is available 
from the firm for $1.90 or write for further 
information. Address is 1416 N. Broadway, 
St. Louis 6. 
Prang Crayon Container 


Wins Design Award 


The Prang Dial-n-Color container for its 
wax crayons won the top award for package 
design at the recent National Art Material 
Trade Association convention in Chicago. 
This entirely new concept in crayon pack- 
aging incorporates a clear plastic cylinder 
with a movable dialer that rotates the de- 
sired crayon to a hole in the top from which 
the crayon is removed. Prang is a well 
known trademark of The American Crayon 
Company. 


Research Products Expands 
Aluminum Expanding 

With the addition of new methods and 
facilities, Research Products Corporation, 
1015 East Washington avenue, Madison l, 
Wisc., is now able to expand aluminum 
sheeting from 1 mil through 10 mil gauges. 
This material is widely used in display for 
backgrounds, grilles, columns and can be 
formed into irregular shaped objects. Sam- 
ples are available upon request. 


Thompson, Scholes Get 
New Display Positions 

Al Thompson has become new display 
director at H. S. Webb in Glendale, Calif. 
Lloyd Scholes, who held the position pre- 
viously, accepted the position of window dis- 
play manager at J. W. Robinson in Los 
Angeles. 
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OVER 100 COLORS, FINISHES and THICKNESSES 
in the NAT-MAT LINE of DISPLAY and 
NOVELTY BOARDS....... 


Select from the Nat-Mat line, a brilliant selection of quality 
display and novelty boards that meet your creative standards. 
Don’t overlook famous Metallo board and genuine Nat-Mat 
Day-Glo, most appropriate for this season in the display world. 
See your dealer, who can show you all the Nat-Mat colors! 


NATIONAL CARD, MAT and BOARD CO. 


4318 Carroll Ave., Chicago 24, Ill © 11422 So. Broadway, Los Angeles 61, Calif. 
in Canada: Card & Paper Works, Ltd., Peterborough, Ont. 





This Fabulous fig Fascinating 
New Lighted | ‘@ \\ Aqua Display 
with 1001 Ti Sparkling uses 


No electrical work— 
Made of anodized 


Aluminum — Durable 


‘ 


and night—Unusval light- | f i 
Ae 
» 


Commands attention day fil 
A A 


jf: 
ing effect—Like a cas- fe * 


cade of diamonds! Same om 
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Rust Proof Pump— 
Guaranteed One 
Full Year—Built to 
last indefinitely. 


water circulates through ro. ;, | 


7 
filter. Just plug in ordi- jaf f 
nary A.C. outlet. ” 


- 
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7 eee . VU OUGE 


REAL 7 26 


FOUNTAIN _ ie West 40th St. 
DISPLAY CO. > New York 18 














DECORATIVE FOILS SHOULDER COVERS 


tal-clear — lythene. 
K P Expanded Aluminum Foil, R P Ex- , Crys polyth 
panded Puffing Foil, R P Unexpanded Foil, rice list and samples on request. 
R P Non-Expandable Foil, R P Base Metal JOBBERS ONLY 


Write for Samples 
RESEARCH PRODUCTS CORPORATION CORONET MFG. CO. 
1015 E. Washington Ave., Madison 1, Wisconsin BOX 35 VARDVILLE, WN. J. 
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Start a FAST FLOW 
OF SALES 


with this exciting new 
Cascading Fountain 








YOUR COST 
F.O.B are Chi- 


cago. Packed per 
carton. mo Bi wt. 
5 pounds 


@ Flowing .. . Cascading . . . Live-Action! 

@ No Plumbing Connections needed! 

@ Pump and Motor guaranteed for one year! 
@ Splashproof —Trouble-free—Non-Corroding! 
@ Recirculates same water over and over! 

@ Beautifully molded in break-resistant Styrene! 


Complete with U. L. Approved 8 Ft. 
Cord, Plug and On-Off Switch. 
Size . . . 18" diameter, 11" high. 
ORDER TODAY... DIRECT 
FROM MANUFACTURER! 








Beverly Products Co. 

666 N. Lake Shore Drive, Chicago 11, Illinois 
RUSH ._ Decorative Fountain/s at $17.95 
each ... in the following color/s . White 
and Gold Fleck. Turquoise and Sand 
Fleck. Cream and Gold Inlay. 


Terms: 1/10, net 30 to rated firms, 
F.O.B. Factory, Chicago. 
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Address 
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Designed and made with the skill and 
artistry that 30 years in the field of 
fine cut wood letters brings. Extra 
FREE bonus: Style and price sheet 
%, showing vast selection of sizes and 
designs. Write today. 


nig ve N. oth 5t., Phila. ri Po. . 
Ainy 9-534) e):  WAlnut 2-4953 |. 
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Christmas Cargo 
By Bushel, Bale or Net 


RR in Bermuda always takes a different slant from our typical Santa and 
snow themes both because of its semi-tropical climate and its British heritage and 
tastes. An example of how one prominent store on the island came up with an un- 
usual and attractive off-beat theme this past year is illustrated here. The store is 
H. A. & E. Smith, Hamilton, Bermuda, where Adelaide Howell directs display. The 
_ theme centers around units of measure familiar to local residents — fishermen's 
"Pots of Presents,’ "Oodles of Perfumes," fabric "Bolts of Beauty,’ and "Sacks of 


Handbags." Three other measures contained in the "Christmas Cargo" are shown 


here. 
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dij WESTERN UNION gp 


809P EST SEP 2 60 CTC551 PA9O4 
LLF697 NL PO WUX LOS ANGELES CAL 54 








DISPLAY WORLD PUB C 
407 GILBERT AV CIN O 


WE HAVE BEEN SO BUSY SHOWING OFF THE FINE FEATURES 
OF THE ROSA MANICHINI MANNEQUINS THAT WE HAVE NOT 
HAD THE TIME TO PREPARE AN AD. JUST INSERT A LINE 
OF THANKS TO THE MANY NEW PURCHASERS. 


PACIFIC PROMOTIONS 
MILTON E. WIEMOKLY 











SANTA CLAUS SUITS 


To make your Santa look real... and at low cost to you! 


No. A-II—THE SUIT. Beautiful No. A-9—FINEST QUALITY outfit made of 


= i | * N ities" d wt and lush soft Velveteen Suit RED VELVETEEN. Consists of overblouse, 
—"Christmas Cargo - +» Bales o ovelties rea 4 ft with REAL WHITE FUR trimmed pants and Velveteen hat trimmed with white 


, , ogee ° , > on hat, overblouse and leggings. PLUSH. Heavy weight leatherette belt with 
the sign... Solving the difficulty of displaying Black patent leatherette belt large gilt buckle, leatherette boot tops with 
a gift items was this arrangement with large gilt buckle. white plush trim. Large size only. 


R : Not} th . $115.00 without wig & beard $75.00 without wig and beard. 
against bales of packing straw . . . Notice the 2 | No. A-5—DE LUXE RED VELOUR OUTFIT, without wig & beard 
white felt-covered panels that are used in several 3 No. A-3—RED TWILL SANTA OUTFIT, without wig & beard 


ways in each of the three windows . . . Windows , 7 SAN TA W ! G & BEAR D SE TS 
are framed with plastic mimosa foliage in which 100% Nylon Wig & Beard Set, Standard $19.90 


: De Luxe Nylon Wig & Beard Set—50% fuller than Standard $ 
small lights are scattered— Super DeLuxe Nylon Wig & Beard Set—100% fuller than Standard. .$39.50 
Saran Wig & Beard Set -$12. 


ORDER NOW! 
Mail orders filled 


immediately. ef sey Ean 63585, oo ea 


i ( | M B KE R toa 12” x 12” Timber. 
From a 1” x 2” furring strip 
—''Household Gifts, from the hold to the home" 


headlines this display in which colorful pillows 














are caught up in the same sort of net as seen Masonite npr he mae specifications “- =~ of New York’s 
,ARGES TERS y anies. 
daily unloading ships at local docks . . . They Celotex and most DIVERSIFIED Lumber Companies 


add a bright note to display of household items— Mouldings e FAST SERVICE 

Homasote LUMBER 

PI ‘ d T U L N O 7 & TRIM CO., INC. 
—_ 17 Ridgewood Place Brooklyn 27, N Y. 


GLenmore 5-4141 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


Upson Board 
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Nome iiasisamee tore Directory & 


—‘'Bushels of Joy" describes this men's wear dis- Bulletin Boards for 
play featuring the store's English-tailored sports 


inal 
jackets and famed doeskin slacks . . . Notice coat { mer Better Selling! 
form atop one basket . . . Baskets were sprinkled = Let an Acme board create 
with glitter, as was most of the display props for reel. oe sae = oo — 
tisements. Write today for Acme’s 
FREE folder "Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 
boards. 


ACME BULLETIN COMPANY 


37 EAST 12th STREET e NEW YORK CITY 3 


added brilliance and attraction— 
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COLORFUL YULE DISPLAYS 
FROM RIBBON AND PAPER 


(Continued from page 69) 


angles make brilliant display aids that are 

made simply by weaving gift-ribbon over 

a wooden frame. Rectangles may be as long 

as eight feet, or squares of 2 or 3 feet may 

be made. There’s no limit to the variations 

obtainable from these displays and they’re 

especially adaptable to small windows. (See 

Sketch 4). 
Directions: Make a wooden frame from 

1 by l-inch lathes; cover all sides with 

double-faced masking tape. 
By working out the ribbon pattern ahead 

of time on paper, unusual or special effects 

are possible. For example, checks and even 4 

plaids may be woven into the ribbon frame 

for store windows that seek to advertise 

fabric. across the frame, one length alongside the 
Next, stretch lengths or ribbon horizontally other. Secure each length of ribbon by 


Stacked for sales .. . versatile Jiff-E-Pole 4 LACPL Y D 
shadow boxes with Ferrocraft’s new com- | Ye A APADE \ L tif, 
pletely outhtted lamp post and lantern. | oO. ACL Y... 


In white or black, wired —ten-foot cord. 











Complete unit as illustrated: 


i Wide Yee vacl | 
EPS.A80 — oo — ba Born iN SAVANNAH, GA. JAN. 11,1929 ---.. STARTED HIS CAREER IN 1990 AS AN 
é PEI | ARTIST FOR A THEATRE CHAIN, oe - 
—— a ¢4h On . . ENTERED DiseLAy A NEAR LATER AT 
In gle aming brass at $45.95. Compo LEOPOLD ADLER’S, IN 1946 TOoK j lim 
nents also available individually. See your | CHARGE OF Bs YATMENS 4 i, 
display jobber. | QUALITY SHoP. . 7, ~ 
— WENT TO LOURIE’S In Colu- KA , 
MBIA ©.C.(N '950. SERVED = 
IM THE ARMY FROM (952 : , Se . 
TS (QSS. AS ATIST, ©Pn SMa. a iF) mem 
ERROCRAFT SGT.) OPERATIONS. ‘SGT. H HG iq yam «=—CO AMONG HIS MANY AC- 


7th. CorP. GERMANY , "¢ 4 
Morganfield Kentucky WHERE HE MET cal rs i. Se ee 


HARMING UVWIFE, URSULA. $ ez MEDALS 
REJOINED, ZoSENBLUMS Bes rae. y DISPLAY WORLD 1957 -~ 
; + 1958) For SHo‘CARDS. 


I9SSG CWHERE HE 
AD ne N44 IN 1948). CLASSIFICATION &I\ AND 
7% BRONZE MEPL. 


SECOND PLACE cLass— 
.  TRAICATION © 
} BRVSELs | WORLD'S 
=. DISPLAY CoN - 
TEST. v 
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TRV A eR 


ce 


Past PRESIDENT 7 ei 3 
OF JACKSONVILLE , we Le 
CHAMBER OF COMMERCE AS | | : \ 
DISPLAY AND ADv- —— | : 
=RTSING COMMITTE. | | 
MemMBER - ART 
j>reecrene ASSOCIATION . 
ff Now wites > 
: f te” . j pn ee ee 
FAMIWN - yp, | ewer Je 
| TWo Boys, b : ee ae 
GEORGE Anp BuRT. 


Hi-Style Wigs 


Coe liatelaeltt: 


Make-ups 


STAMP COLLECTING 
STORE ANP DISPLAY 
DESINGING 


So A ee 2 et ee 


Also 
RENTALS 
Special Promotions DISPLAY DikF-ECTOR. ra 
POSEN BLUM S 


MADISONIA MANIKINS WACKSONVILLE, FLA. 


152 W. 25 St.. New York 1 
11 S. Desplaines, Chicago 6 
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for the busy display man 


JIFFY CLIPS 


the handiest way to put up 
any temporary structure 


———— 


Only two types will make any shape 
stand or exhibit. Send for free litera- 
ture showing the many ways of using 
these time and money saving clips. 

















molt eae 
Kens | . Jiffy booths for 
Ff Tik ‘i a b ag aren 
me “™ and Jiffy joints 
Ss for outside displays. 


JiFrY 111 WEST PINE STREET 
SEG 1ODi, CALIFORNIA 





NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


¢ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 
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stapling the ends onto the adhesive. 


Next, weave ribbon lengths until frame is 
filled according to pattern. Fasten vertical 


lengths to adhesive and secure with staples. | 


Cover the stapled ends of the ribbon with a 
finishing trim and the ribbon panel is com- 
plete. 


GIFT-WRAPPED PACKAGES 
SWING FROM A MOBILE 


A mobile made of gaily wrapped packages 
hung from wire decked with bows heightens 
interest in a window of the store. (See 
Sketch 5). é 

Use metal rods to act as a frame for the 
mobile, suspend wrapped gifts from wire. 
Adorn wires with bows to accent the motion 
of the mobile. 


GIFT PAPER AS BACK- 
GROUNDS AND PANELS 


Santa bursts through “wall” of gift paper, 
in this window display. 

An entire background wall of gift paper 
may be constructed by matching the designs 
(as one would wall-paper). Reinforce an 
area in the center of the wall (about 4 foot 
square) with white cover stock for stiffening. 

When a Santa Claus figure bursts through 
the paper, the torn edges will stand out 
easily. 

Panels of Christmas papers lighted from 
behind will give the effect of stained win- 
dows. For a modern motif, use bold printed 
papers. A religious mood may also be con- 
veyed with appropriate papers and subdued 
lights. (Papers may be oiled for better 
translucency). 

Several in-store display aids may be 
quickly fashioned from gift paper and ribbon 
to act as accents in store decorations. 

Huge snowflakes cut from card board and 
covered with gift paper make beautiful mam- 
moth ornaments. If mounted on a wall, a 
piece of contrasting paper should be placed 
between wall and ornament so that snow- 
flake stands out in relief. Any foil papers, 
now coming in a variety of colors in addition 
to white and gold, will make a striking 
ornament. 


for maximium illumination... 


POSTOSCOPE Opaque 


Projector 


ge ft x he RE 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object —- and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 


LARGE PROJECTORS TOO! 
Send for descriptive folder 
showing entire line of 
opaqve projectors. 


200 PAGE CATALOGUE 


FREE: 10,000 art and draw- 


ing supply items available through AA, 
Arthur Brown. Write today on firm - 
letterhead! 


West 46th 








.... Oisplay creators 
display manulacturers 


david hamberger ine. 
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ELECTRO 
MOTION 
TURNTABLES 





DEPENDABLE 
MOTION FOR 
YOUR PROMOTION 


b. 10ad- 


ol 
3 sizes—25!0.5 751.3 I invited. 
S. 


available ition orders for . 


Many V 


*% Compare price 
% Look for Underwriters label 
% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 


LECTRO-MOTION CORP. 


ele anan. W. 7 reKSF 


r 
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12,000 creative 
products for the 


working artist 
Sign Making __ Display 

Advertising ___ Lettering 

Graphic Arts Screening 
Teaching ‘Printing 


GIANT 228 PAGE CATALOG 
FREE! to accredited users. 
} 2} CO) 4 @& = 3 Co 5 


Galesburg, Illinois 























TOURING... 


Hutzler's - 


By MYRTLE STEWART 


UTZLER’S Westview store in Balti- 

more’s suburbs is modern in archi- 

tecture and decor. Its opening in the 
fall of 1959 climaxed the store’s Centennial 
Year. 

An interesting feature of the Westview 

branch is the dramatic use of photo murals 

on the upper level in the restaurant 
“Maryland Gardens” depicting famous Mary- 
land estates, and on the mall level featuring 
scenes from Old Catonsville and Environs.” 
These murals have aroused a lively interest 
on the part of customers. 

The store was designed for flexibility in 
moving departments, and for expansion. The 
wall-to-wall carpeting and the clean lines 
of counters give a pleasing effect to all the 
interiors. 

A view of the millinery department shows 
the golden dome in the center, topped with 
a gold multi-spoked ornament. The dome 
links its tendrils to the backs of disc-like 


Westview 


individual mirrors arranged in groups of 
three each upon curved counters whose sec- 
tors form a circle around the dome’s sup- 
porting pedestal. The dome is 10 feet 6 
inches high and 18 feet in diameter. 

A corset display, shown, is as delicate as 
a flower. The background of the showcase 
is solid pale pink. A banner valance across 
the entire length at the top is ornamented 
with delicate black tracery. In the center of 
the valance is an oval plaque with the words 
Corset Shop in black script. Directly under 
the plaque is a fairy-like doll in billowing 
star-studded tulle, suspended under soft 
light, and lending a suggestion of fragility 
to the more functional garments on figures 
and mannequins on both sides of her in the 
case. Pink net curtains with black and rose 
dots are valanced in a scalloped effect all 
the way across the curving expanse of the 
case just below the main valance and end 
in curtains at each end of the case tied back 
with rose ribbon, framing the entire unit 
and drawing together the three counters 
placed in front of it. 














Oth Street, New York 1, N. 
OF ie al ind 


Muhaiticn 


wood lstter co. 


‘'wmecarvoaaves 


151 WEST N. Y 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and ng iy students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN— ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
_ Our Graduates are re in Demand 


1th aa — YORK ' 


BRASS & CHROMIUM RAILINGS 


for every purpose Since 1900 





PORTABLE ° STATIONARY 
VELOUR COVERED ROPE 


S. PARKER HARDWARE MFG. CORP. 
27 LUDLOW ST._N.Y.C. 2, N.Y.-WAlker 5-6300 





DISPLAY TURNTABLES 


@ All Stee! 
ALL SIZES—targe or Small 


@ Heavy Outy 


Write tor tree ttustrated ftoider 


AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 


il 








FOIL PAPER 


Puffing Foil & Base Metal 
R. A. OHLHORST 


278 Johnston Ave. Jersey City 4, N. J. 
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Einar Larson Dies; 
With Gimbels, Milwaukee 


Einar Larson, display director at Gimbels, 
Milwaukee, for more than 20 years, died 
August 14. Mr. Larson, 52, had been under 
a physician’s care for the past several 
months. One of Milwaukee’s best-known 
displaymen, he had charge of all window 
and interior display supervision at the 
downtown and Southgate and Mayfair sub- 
urban stores. 

Survivors include his widow, 
daughters and one brother. 


seatrice, two 


Delaware Exhibit Men 
Hosts National Board 

The Delaware Valley Chapter of the Ex- 
hibit Producers & Designers Association 
was host to the Board of Directors of the 
national organization on Friday, September 
16. A dinner at the Sheraton Hotel featured 
a discussion by a panel composed of display 
buyers from some of the Delaware Valley's 
most prominent industrial and pharmaceuti- 
cal firms. 


Soep and Berliner 
Have Expanded 

Soep and Berliner have expanded their 
service, facilities, and personnel, and are 
now located in larger quarters at 23 Miner 
street; Boston 15, where they can serve their 
clients better. They offer experience and 
capability in architecture, store planning, 
city planning, space analysis, interior design, 
industrial design and display. 


Unusual Display Props 
In Angelo Catalogue 

Angelo Bros. Co., manutacturers and 
wholesalers of thousands of lamp and light- 
ing fixtures parts and supplies, offers Cata- 
logue No. 
their imagination 


a challenge. It contains 


everything from kerosene lamp chimneys to | 


firm is located at 2333 
Philadelphia 33. 


glass pendants. The 
N. Mascher street, 


Broward Moves 
To New Quarters 
sroward Paper and 
moved to 109 N. W. Flagler avenue, Fort 
Lauderdale, Fla., from smaller facilities in 
the same city, Joe Novick, president, an- 
nounces. This is the fourth move for the 
growing firm since its inception in 1954, 


Mr. Novick says. 


Displays, Inc. has 


Hanson To Direct Display 
For Allied Stores 

Tony Hanson, formerly display 
for Bloomingdales, New York City, 
the store planning and design division of 
R. H. Macy & Co., also of New York City, 
has been named display manager by Allied 
Purchasing Corp., same city. 


manager 
and with 


Hines Changes Positions 
In Detroit 

Vincent Hines, formerly display 
for Franklin Simon, Detroit, has 
a similar position at B. Siegel, 
specialty shop, a couple blocks 
street. 


manager 
accepted 
women’s 
down the 





| CAPTURE 


THE TRUE 


EXCITEMENT 
OF 


NEW «© 
YORK - 


WITH 
MANHATTAN 
UPLILILS 


These 
quality 


luxurious high 
figures are 
of Fibre- 
glas plastic topped 
with the finest Pug- 
Photos and 
details on request. 


fashioned 


din wigs. 


MANHATTAN MOTION MANIKINS 


4 W. 16 ST. NEW YORK CITY 11 





8 to readers interested in giving 





Gold-Silver Tinsel 
FABRICS 


FLOCKED PAPERS 
DUVETYNES 
SPARKLETTE 

GOLD MESHES 

DYED BURLAP 
Grass Mats — 3'/4 x 6 feet 
Always In Stock 


VAN ARDEN FABRICS MFGS. 
9 No. Moore St. New York 13, N. Y. 








SNOW 
Styrofoam — Plastic — Frostee 
Tinsel, Diamond Dust, Mica Canes, 
Bells, Vinyl Santa Claus, Wood 

Flakes, Chips, Sand, Gravel 


These materials available through 
your local Jobber. If necessary, 
write direct for 1960-61 catalogue. 


National Display Materials 


65 North Sixth Street Brooklyn 11, N. Y. 

















e WHEN WRITING TO ADVERTISERS 
PLEASE MENTION DISPLAY WORLD e 
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Quality Low-priced TURNTABLES | 
tied Sinan Sued : | 
pletely enclosed ¢ | 


turntable is our 
newest. It is 314” 
with 7'2” bakelite top. 
is quiet and efficient. 
earry a 25 Ib. centered 
load. Have attractive job- 
ber proposition. 

Both turntables are sturdily 
constructed. Have %” steel No. 1001B $8.00 

spindles riding on ball bearings. Standard models are 
2% RPM clockwise direction. Motor and 8’ cord UL ap- 
proved. Special speeds and dirertion upon request. 


This  turnta- 

ble, designed 

for the dis- 

play manu- 

facturer, is our old 
work horse of which 
there are many thou- 
sands in use. It has 
been a favorite with 
national advertisers. 

The 9%” top is of prest- 
wood and the chassis is 
open. Dispiay people prefer 


Only $3.80 
in 1M Quantities 


this type to build into displays. Attractive prices in quantities. 


The Birk Mfg. Co., Niantic 12, Conn. 





Lumi-plug Pegs 


ameee- lal-)e)-)a-sabemmere)lele-lem eir-b-ptle 


... Make sparkling letters, 
dots, numerals, designs, 
decoration for: 


DISPLAYS 
CONTROL BOARDS 
- MARKET MAPS 
== SIGNS 
Write for FREE folder, 
samples 


THE Lurmi-plug comPANY 
15 West 44th Street, New York 36, N. Y 











Greatest Values in U.S.A. 


SHOW CARD PRINTERS 


SS 14-22 .. $298.00 

M 16-32 ..$398.00 

Giant 26-42.... $750.00 
FOB New York 


JACK M. SIDER & CO. 
2037 Stanley 
Montreal, Que., Canada 











ATTN: 


CHRISTMAS DECORATORS 


Inside and Outside Decorations 
Aluminum Foil Garland 
String Lights, Ornaments, Etc. 


Write for literature — dealer prices. 
Manufactured by: 


1211 E. Fayette St., Box 122, Syracuse, N.Y. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 


Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














HOSIERY DISPLAY 


(Continued from page 47) 
surface for the asymetrical burst of foliage 
and stretched stockings. The entire case is 
lined in white moirre bengaline. 

Photograph No. 2 shows a small shadow 
box based on a theme, “The Fall Renais- 
sance Colors,’ though the copy alone con- 
fines it to any one season. The leg and 
hands create an illusion of a full figure in a 
striding stance. The leg is from a full- 
figure mannequin, though we have since 
discovered that a standard leg form will 
wear a size 74 or 8 shoe to good advantage. 
The walls and floor are in brushed gold 
gift-wrap paper with a turquoise glitter path 
on the floor. Skirt, shoe and hosiery are in 
coordinated turquoise; the wooden, jointed 
hands wear kid gloves to carry the stecking 
drape and the sign. 

Photograph No. 3 is an example of a large 
wall and niche display done around a Christ- 
mas package. No merchandise is shown; 
all emphasis being on the wrap itself. The 
holiday box is framed in heavy gold mould- 
ing, and hangs against the back wall; the 


along with copy, on the 
niche floor. The background is Christmas 
red velvet, with free-hanging heavy gold 
‘bell’ ropes and tassels. The baroque/modern 
air of the package is further emphasized by 
the red and gold flocked wallpaper, with two 
floor-to-ceiling ‘ribbons’ (velvet-covered 
boards). 

Photograph No. 4 is of a display case in 
which, turning to the myriad world of litera- 
ture, red Christmas “stockings were hung by 
the chimney with care”; although rather ob- 
vious, this handling of hosiery for Christ- 
mas proves most appealing. The warm sim- 
plicity of green tree ornaments glued on ‘ver- 
tical white ribbons and the greeting in em- 
bossed gold letters complete the case. 

Photograph No. 5 shows a winter display 
case originating in the merchandise. The 
textured stocking, Spanish Lace, is trans- 
lated into a snowflake theme, with the entire 
case, including the leg form and the stock- 
ing, in pure white. The leg form, standing 
on the snow and diamend-dust drift, is 
dramatic in soft blue light. Background and 
cardboard snowflakes are sprayed with arti- 


box is repeated, 


DISPLAY 











U. L. Approved 
MINIATURE SETS 


Twinkling and Steady Burning 


24 or 30 Light miniature sets with screw- 
in bulbs which have permanent filaments. 
If one goes out the rest remain burning. 
Available with green or ivory wire and 
sockets. Clear or colored bulbs. 


TWINKLING SET with individually 
twinkling bulbs available in 20, 24 or 


30 lights. 


JULIUS KUPFER, INC. 


Mfgrs. of Xmas Lite Sets & 
Display Specialties 


79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 




















Ballou’s 


Glittering products will add 
sparkle to your displays 


METAL FLAKES AND STARS 
Brilliant, scintillating, non-tarnishing 
flakes and stars in gold, silver and 
colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor and indoor displays. Spe- 
clal colors made to order (including 
gold and silver). 


GOLD AND ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any pur- 
pose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


& Varick Street, New York 13, N. Y. 
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ficial snow in aerosol spray cans. This case 
further illustrates the art form theory re- 
garding leg forms discussed in the Septem- 
ber issue. 

Photograph No. 6 illustrates a large wall 
display area interpreted from a damask wall- 
paper design and court crests into the Re- 
naissance Colors theme. The basic design 


is draped with stockings in the black, blue, | 


gray, brown and beige families, while the 
crests are in the stronger promotional 
colors. Each tacking point is finished with 
a loop of narrow gold rope. 


Photograph No. 7 shows a condensation of 
the wall area into ledge display. The same 
number of stocking shades are shown in 
both instances. For Bergdorf-Goodman, 
New York City. 

Photograph No. 8 is of a special occasion 
window display—for an entire window de- 
voted to hosiery really is a ‘special occasion’. 
Here. both textured stockings and the en- 
tire color line are shown together. The 
traditional Austrian blind design is adapted 
into a draping device for the color line. 
All of the stockings are attached to 1- by 
l-inch lumber, constructed to form the ver- 
tical seams. White upholstery braid and 
slender graduation tassels finish the seams. 
3ackground, floor, and ballroom chair are 
white. For Bergdorf-Goodman. 

Photograph No. 9 is also a window display 
of hosiery, in which the legendary Phoenix 
bird appears with full-spread stocking wings 
of the entire color line. The bird rests on 
pale blue and white angel-hair clouds below 
a midnight blue seamless paper sky, with, 
of course, a galaxy of rhinestone jewel 
stars. The three-dimensional bird is a 
papier-maché construction; paper sculpture 
feathers are silver blue gift-wrap paper 
overlaid with white tulle. No. 14 florist 
wires, curved into upward and outward po- 
sitions, support the draped stocking wings. 
Jewels in the diamond shape, significant as 
the Phoenix Hosiery beauty marks, finish 
each stocking toe, and form the bird's crest. 
For Bergdorf-Goodman. 

Regardless of the approach used, the final 
aim of any hosiery display is the integration 
of leg apparel into the entire 
Hence, a primary source of inspiration is the 
fashion world itself. For hosiery 
fashion shows, press showings, and the like, 
drape a skirt, dress, or gown of 
(such as Photo No. 4 in the September 
issue) to be modeled as the show opener. 
Such a conversation piece is a _ natural 
means of stimulating hosiery interest and 
also presenting a collection in an easy, soft- 
selling manner. Of course, wearing stockings 
should be a matter of habit for mannequins 
in fashion display windows, but not 
any stockings! Here is the logical place 
for carefully merchandise, and 
complete costume coordination, down to, or 
beginning with the leg apparel! 


costume. 
fiestas, 


hosiery 


just 


selected 


The preceding examples have, needless to 
say, only touched on a few important idea 
sources for hosiery display; but whether it 
be Nature or St. Nick, inspiration is every- 
where! The field is limitless and relatively 
unexplored, awaiting people who can recog- 
nize a possibility and find a way to make 
it work! 











COLO: LUM 


Vis PtCAY 2iGCHT 


NEW ROTATING 
"LIVING COLORS” | 


OR DRAMATIC STATIONARY COLOR 


For imaginative = ciiristmMAS TREE LIGHTING 


Si “ MERCHANDISE DISPLAY 
SHOW WINDOWS 


SPECIAL EFFECTS 
CONVENTION EXHIBITS 7 
HEAT RESISTANT DIFFUSING TYPE GLASS LENSES 
RED « GREEN © AMBER « RED « BLUE « CLEAR 
3-WAY SWITCH CONTROL 
DRAMATIC SELECTED STATIONARY COLOR. Any 
of the six lenses can be positioned for seléeted color. 


ROTATING "LIVING COLORS". The six lenses of 
the motorized COL-O-LUM . 
make one revolution 

every minute. 


ON & OFF 
CONTROL 


Slip Clutch 
For 
Indexing 





ALL 

ANGLE 
SWIVEL-ARC 
POSITIONING 


5 oe 


Patents Pending 








STETSON MANUFACTURING CO. 


1223 CIRCLE AVE. FOREST PARK. ILLINOIS 





HE WARDROBE 
MASTER 


uy © 


ul 


Rental of authentic and reproduc- 
tion period costumes and accessor- 
ies in sizes to fit contemporary 
display mannequins — mannequin 
wigs dressed in period styles 
Costumes are complete with acces- 
sories and any required hoops, 
bustles and pads, to create a true 
period silhouette. 


HERBERT CALLISTER 


LYDALL ST., MANCHESTER, CONN. 
Mitchell 9-6319 
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PERMALIFE 


Angel Hair 


10 HEAVENLY COLORS 


PACKED IN 1 LB. 
POLYETHYLENE BAGS 


ngel Put 


BIG PANELS OF 
PUFFED SPUN GLASS 
quiries Invited 


In 
PERMALIFE GLASS FIBER DIVISION 
BOX 6356 SAN ANTONIO 9, TEXAS 





—South African Feather Co., Inc.— 


1015 FILBERT ST., PHILADELPHIA 7, PA. 
Established in 1906 
WaAlnut 5-5219 


FEATHERS 


FEATHERS FOR DISPLAY 

OSTRICH FEATHERS, all colors and sizes 
MARIBOU in 2 yard strings, all colors 
FEATHER BIRDS, made in Japan 


Excellent Delivery — Write for Price List 




















WHITE MICA 


FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. | 


FOREST PARK, 
i'tLLInNOotsS 


26 SIXTH ST, 
STAMFORD, CONN. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds 
For outstanding features. 


INDOLA 


8820 Sunset Bivd., Los Angeles 45, Californias 


‘RUSTIC & WESTERN DISPLAYS | 
RUSTIC 


Furniture Co., Inc. 
& Feeders *Porkcraft”’ 


BIRCH Poles & Branches Phone NAtional 9-647 











@ Rustic Frames 
@ Rustic Boxes 
@ Bird Houses 








CEDAR Poles & Slabs Williamstown, WN. J. 
X J 


EXHIBIT BOOTHS 


e Flameproofiag Spray * Portable Canopies 
e Mirrored Balls ¢ Oraperies ¢ Spotlights 
« Crowd Control Equipment 


FILJON, INC. 
1211 East Fayette St., Box 122, Syracuse. N. Y. 
Write for Literature 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 1i, N. Y. 




















STagg 2-5693 
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NADI NEWSGRAM 


(Continued from page 58) 


present during Market Week to be eligible 
to compete. 

Decide now to compete. Win fame and 
Lire. Mail your display photographs now. 


—NADI— 


MORE THINGS-TO-DO: Sounds like a 
Mitch Miller record. If you intend to visit 
our Market Week this December, add to 
your list of “things-to-do” two Broadway 
shows, due to open this Fall, which look 
like hits. 

“Irma La Douce’, a musical comedy, a hit 
in Paris and London, opening at the Ply- 
mouth Theatre, 236 W. 45th St., New York 
City, September 29th. Orchestra — $8.60. 
Balcony—$6.90. 

“Camelot”, by Lerner and Loewe, starring 
Julie Andrews, at the Winter Garden Thea- 
tre, 1634 Broadway, opening November 17th. 
Orchestra—$9.40. Mezzanine—-$6.90. 

To assure getting tickets for sometime 
during Market Week, it would be a good 
idea to write now for yours. Enclose a self- 
addressed, stamped envelope when writing 
to the theatre. 


—NADI— 


MAILBAG: SPOT MAGAZINE, JULY- 
AUGUST 1960 issue, which contains the 
annual Point-of-Purchase Directory, was re- 
ceived. The Directory provides an excellent 
guide for buyers in locating some items for 
use in displays. Copies can be obtained for 
$1.00 by writing to SPOT at 6 W. 57th St., 
New York City. 

From the Australian Trade Commissioner, 
we received notification about an Australian 
firm that wants to either export or license to 
manufacture a line of display shelving for 
use in piece goods departments. The firm 
is PHAUMCO DISPLAYS) PTY., LTD., 
2 SHORT STREET, CHATSWOOD, 
N.S.W., Australia. 

Frem Establissements Perfecta, 279 Rue 
Des Palais, Brussels, Belgium, correspond- 
ence was received expressing a desire to 
make contact with American display and 
point-of-purchase producers for import-ex- 
port purposes. The Firm’s standing as a 
major supplier of visual merchandising items 
in the COMMON MARKET area was cited. 
Write to them for further details. Contact: 
MR. J. R. RIGHENZI, PRESIDENT of 
the firm. 


Strand New Director 
Of Metal Trades Group 

Walter B. Strand, vice-president and gen- 
eral manager of the Merkle-Korff Gear 
Company of Chicago, has just been elected 
to the board of directors of the National 
Metal Trades Association, Chicago chapter. 
For a number of years Mr. Strand has given 
his close attention and study to all aspects 
of industrial relations. As a consequence, 
his election to the board of this national as- 
sociation is a logical step in strengthening 
the administrative and policy making group 
and it will also provide Mr. Strand with a 
broader field of service. 

Mr. Strand’s company, the Merkle-Korff 
Gear Company, is considered a leader in the 
field of sub-fractional horsepower geared 
motors and other electro-mechanical devices. 


Rogier Appointed 
Research Director 

Merkle-Korff Gear Company of Chicago, 
manufacturers of fractional horsepower 
geared motors, has just announced the ap- 
pointment of C. F. Rogier as director of 
research. Mr. Rogier brings to his new posi- 
tion a wealth of background in engineering, 
design and production, having served in all 
departments of the Johnson Fare Box Com- 


— C. F. Rogier — 


pany of Chicago for more than 27 years. 
Formerly he was president and chairman 
of the board for this manufacturer of 
automatic coin auditing equipment. 

Mr. Rogier will concentrate on product 
improvement and re-design, but, more im- 
portant, he will also begin intensive devel- 
opment work to expand and diversify the 
Merkle-Korff family of products; this is 
part of the Merkle-Korff program of con- 
tinually increasing its service to its market. 

Mr. Rogier is an electrical engineering 
graduate of the University of Illinois and 
holds membership on the Illinois Committee 
of the Chicago Association of Commerce and 
Industry. His home is in Niles, IIl. 


Model Manikin Opens 
El Paso Branch 

Model Manikin & Display Service, 1405 
E. McDowell, Phoenix, Ariz., has just opened 
its first branch at 615 N. Stanton street, El 
Paso, Texas .The new facility consists of a 
showroom and warehouse to be managed 
by Al Nover, who has been associated with 
the Phoenix firm and is moving to EI Paso. 

The firm has also just purchased the ad- 
joining property in Phoenix and is going to 
add 6000 square feet of showroom and cus- 
tom manufacturing facilities. 

Now entering its fifth year, the firm, 
owned by Samuel Brodsky and William 
Salomon, serves Arizona, Southern Nevada, 
New Mexico and West Texas. 


Mortensens To Represent 
Display Firms Again 

Fred and Bertha Mortensen have re-es- 
tablished their factory representatives busi- 
as Imperial Manufacturers’ Reps., a name 
which for many years has been well known 
and respected in the Pacific Northwest. The 
Mortensens are now located at 1938 North 
Commonwealth, Los Angeles. In addition to 
the factories they represent, they are also 
manufacturing their own line of size dividers 
and piece goods racks. 


DISPLAY WORLD 








STUDY 
WINDOW DISPLAY 
AT HOME 
Earn good income. Easy home- 
study course. Employers: 
Sponsor our course for one of 
your employees. All will find 
this course the finest of its 
kind. School highly recom- 
mended and established in 1905. 


The KOESTER SCHOOL 
Koester Bldg. 
Dept. DW 
3710-12 N. Cicero Avenue 
Chicago 41, Illinois 


FOR SALE 
Heavenly Orchestra 


Factory repaired and refinished by Silvestri last year. First class 
condition at a fraction of original price. Now only $3,000.00 for 
immediate shipment to make room in our Warehouse. 
Wire: C. CROMWELL 
Display Director 


DAVISON-PAXSON CO. 


180 Peachtree St. Phone: JA 2-7612 (Ext. 302) Atlanta, Ga. 








FOR SALE—PINK ELEPHANT 


Animated, 50” high; includes 15” 
base; made of Neoprene—like brand 


new $125. 


D&G DISPLAYS 
Cedar Lake, Indiana 








Use Opportunity 
Exchange Section 
For Quick Results 


FOR SALE 
LAUGHING SANTA CLAUS 


First class condition. Used only twiee. Silvestri’s giant Santa 
in Barber Chair with seven animated gnomes. Less than half of 
original price. 

For a photograph and information, write or wire: 


C. CROMWELL, Display Director 


DAVISON-PAXON CO. 


Phone JA 2-7612 (Ext. 302) 
180 PEACHTREE ST. ATLANTA, GEORGIA 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now tor 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-eds, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 




















LINE WANTED 


By well known salesman firmly 
established with leading stores 
in twelve southern states in- 
cluding Texas. 

Must be strong line paying top 
commission. 


Address BOX 10 BC 


Care of DISPLAY WORLD 


USED AUTO-GO-ROUND FOR SALE 


Toyland ride for toddlers 10 to 12 years. Six brightly painted 
metal cars with colored lights for head and taillights; travels 
14 feet 6 inch radius around gaily lighted super structure. 
Controlled low and operating speeds, 15 RPM. Car lights @ 6v. 
Comutator feeds 110 volts to plateau for lighting super structure. 
1 H. P. Wagner Electric Motor, 1750 RPM, 60 c. 110v 13.2 amps, 
22 v., 6.6 amps. Mechanically perfect. $475. K.D. for easy storage. 
Like photo? 


Display Manager 


MILLER & PAINE, INC. 


Lincoln, Nebraska 


FOR SALE 


Mechanical Christmas Display, 
Stylized Locomotive, 4—36” 
snowmen. All in good mechan- 
ican condition, price—$500.00. 
Photograph and complete par- 
ticulars on request. 


P. J. Westland 


The Hub 


STEUBENVILLE, OHIO 














WANTED —for California—line of 
basic decorative raw materials, im- 
ports, etc., for do-it-yourself prop 
making shops — commission basis. 


Address BOX 10-DE 
Care of DISPLAY WORLD 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 











JOBBERS AND — 
TIVES WANTE 


To sell to stores and ae A ac- 
counts. Write for full details. 
a ae MOTION a ee 


Fifth Ave., New York 36, 
PLaza 7-454 








Use the 
Opportunity Exchange for... 


e Plants For Sale 
e Surplus Materials or ® Men Wanted 
Equipment For Sale @ Salesmen Wanted 
e Designers Wanted 


$ 5.00 2 in. x 1 Col. 
10.00 2 in. x 2 Cols. 
(Cash With Order) 


Any Larger Size Units desired may be inserted 
at the rate of $5.00 per Single Column Inch. 


Nov. Opportunity Exchange Forms Close Oct. 5th 


@ Positions Wanted 


1 in. x 1 Col... 
1 in. x 2 Cols. 


$10.00 
20.00 


Salesmen Wanted 
Manufacturer of Displays 


With attractive line of seasonal 
and non-seasonal interior and 
window props. Wants men in 
the following territories—Illin- 
ois, Indiana, Ohio, New York 
and Canada. Unique presenta- 
tion. High Commission basis. 
Write in detail territory cov- 
ered and experience. All re- 
plies confidential. 


Address BOX 10 CD 


Care of DISPLAY WORLD 














WANTED 
Display Salesman 


Mid-Western States—Indiana, 
Illinois, Wisconsin, lowa, Ne- 
braska, Minnesota, N. & S. Da- 
kota, Wyoming. 

Long established manufacturer. 
Finest line of high style, crea- 
tive Art Panels, Backgrounds, 
Props for windows & interiors. 

Commission Basis 


Address BOX 10 AB 
Care of DISPLAY WORLD 
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1959 WINNERS 


Sweepstakes: J. Howard Schneider, The 
Crescent, Spokane, Wash.; First Place, 
George K. Payne, Woodward & Lothrop, 
Washington, D. C.; Second Place, Miss 


FeO 
e —_ 7 + * . <2 ° . : 
+ Saas .* ee: & Virginia Paxson, Marshall Field, Chicago; 
PERE CAE HK Third Place, Thomas B. Comerford, Lit 


Brothers, Philadelphia. 





bronze medals are awarded in each category, 
with gold, silver and bronze plaques going 
to the three displaymen accumulating the 
most points. Points are awarded on the basis 
of three points for each first place award, 
two for each second and one for each third. 

Entry in the contest is made by means of 
black and white photographs, preferably 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of each photograph 
should be the displayman’s name, his store, 
city, address and classification. Write to 
Editor, DISPLAY WORLD, Cincinnati 1, 
Ohio, for a complete list of rules and classi- 
fications. 


Corobuff Buys 
Gibraltar Division 

The Corobuff Corporation has purchased 
the inventory and equipment of the Gibraltar 
(orro-Trim Division of the Mead Corpora- 
tion, according to an announcement by Rob- 
ert E. Allen, Corobuff General manager. 





The Mead Corporation will discontinue 
the manufacture of single-faced display 
papers. 

In making his announcement, Mr. Allen 
said: “We are prepared and equipped to 
continue the manufacture of the full line of 
materials formerly manufactured by Corro- 
of crowding is no easy task and would memorating this Display of the Month Trim. This is in addition to the very com- 
lave been impossible without the light airy chosen by the editorial staff of DISPLAY plete line of display materials now being 
; manufactured by us. The combined lines 
will now make the largest line of corrugated 
display materials ever offered by anyone in 
the display field.” 


Hk display ot seven dresses and an For his efforts, Karl Weber, display direc- 
accessory grouping in this small win tor of Passage-Kauthaus, Saarbrucken, West 
dow without the slightest suggestion Germany, will receive a Gold Medal com- 


forms utilized. The window was also com WORLD. 
pleted with an absolute minimum of expens« The 1960 International Display Contest, 
ay of props the musical staff, with its 65 categories, makes it possible for 
otes and the keyboard-candelabra displaymen in practically any type of enter 
be eroup.ng. To achieve just the right prise to enter. It continues throughout this All Corro-Trim products will be manufac- 
flowing feeling to the arrangement was no year, with winners announced in the Febru- tured and stocked at the present address of 
easy matter and no doubt quite time con ary, 1961, issue, in which many of the top the Corrobuff Corporation, 50 Washington 
suming photos will be published. Gold, silver and — street, Brooklyn, N. Y. 


Advertising Index—October, 1960 


This advertiser's index is provided as an additional service The publisher does not assume any liability for errors or omissions. 
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DISPLAY WORLD 








THE SHOWCARD MACHINE COMPANY, 320 W. OHIO ST., CHICAGO 10, ILL. 


Display Room: Chicago Merchandise Mart, Suite 928-C 
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can t sell 


Your display is only as eftective as the lighting behind it. Let Lustra put new light in your window— 


on your merchandise. Versatile Lustra Colorbeams, Spotlites and Floodlites will dramatize your 


best efforts—lead to the greater sales you want from your best lighting innovations. When your 


Lustra representative calls, discuss with him how to put Lustra’s best—and your best—together 
for new provocative lighting achievements. Lustra Colorbeams— 


: . ° ° a = 
Lustra Spotlites—Lustra Floodlites are the exclusive products of... => ag 


LUSTRA CORPORATION OF AMERICA « 32-33 47th AVE., LONG ISLAND CITY, N.Y. * AMERICA’S DATED LIGHTING _ 1L-124 
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